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One relaxed moment 
helps you work and fight harder: - 


WAS a giant in «he 
world of business, 

He became the greatest 
philanthropist of his age. 

On‘his decision hung investments of mil- 
lions of dollars. On his judgment hung des- 
tinies of millions of people—their education, 
culture, art, and security. 

It was a colossal responsibility. Yet 
Andrew Carnegie carried it—and carried it 
well. His secret? He had many interests. 
One was music—the skirl of the bagpipe. 

Carnegie had a piper play lively tunes 
outside his window in the morning. The 
screeching bagpipes soothed and relaxed 
him, started him off refreshed to solve the 
day’s problems. 

Fortunately, millions have the same 
shrewd American understanding that one 
relaxed moment helps you work and fight 
harder. Today, when they take time out, 
they prefer Royal Crown Cola for a lift and 
a fresh start because— Royal Crown Cola 
is the only cola that’s best by taste- 
test! 


Bottled locally under franchise of 
NEHI CORPORATION, COLUMBUS, GEORGIA 


TAKE TIME OUT FOR A “QUICK-UP”, .. WITH 


BEST BY TASTE-TEST 
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FOUNDED BY OTTO GUENTHER IN 1902 


The Financial World was established to diffuse the truth about investments, has con- 
stantly maintained this attitude, and will continue to do so, confident in its belief that 
as long as it clings to this ideal it can count upon the support of the investing public. 
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WALL STREET 


Basic Analyses 


The nationwide investment firm of 
Merrill Lynch, Pierce, Fenner & 
Beane has established a new service 
for investors, based on its oft reiter- 
ated theme of: “Investigate then in- 


vest.” Titled “Basic Analyses,” this _ 


service consists of individual factual 
analyses prepared by M L, P, F & 
B’s Research Department covering 
common stocks currently important in 
terms of investor interest. Designed 
to help those who help themselves, 
these “Basic Analyses” provide es- 
sential background information upon 
which sound investment decisions 
rest. Not intended as purchase or 
sale recommendations, they do, how- 
ever, cover a group of thirty-two im- 
portant issues and are factually as ac- 
curate as painstaking research and 
careful field investigation can make 
them. They will be found definitely 
and genuinely helpful to those who 
have an interest, actual or prospec- 
tive, in these issues. 


Each basic analysis sets forth in 
simple, understandable terms both fa- 
vorable and unfavorable aspects of the 
issue under consideration, its basic 
position, current earnings, operating 
results for recent years, its financial 
position and outlook for the future. 
Carefully selected for their impor- 
tance to investors, this list of “Basic 
Analyses” now available includes: 


AMERICAN Pr. & Lr. 
AMERICAN Rap. 
Amer. TEL. & TEL. 
AMER. WaTER WKs. 
Batpwin Loco. 
Cues. & Ouro Ry. 
CHRYSLER 
Coca-CoLa 


Nasu KELVINATOR 
Nart’t Datrry Prop. 
N. Y. Centra R. R. 
No. AMERICAN Co. 
NortHern Pac. Ry. 
Pan Amer. AIRWAYS 
Paramount Pic. 
PENNSYLVANIA R. R. 
Rapro Corp. 
REpuBLic STEEL 

R. J. Reynotps Tos. 
Sears, RoEsuck 
SouTHERN PaciFic 
UNITED CorPORATION 
U. S. STEEL 

F. W. WootwortH 


C’monw’tH EpDISoNn 
Consot. Ep1son 
Exec. Bonn & Sx. 
GENERAL ELEc. 
GENERAL Motors 
Goopyear T. & Rus. 
Inter. NICKEL 
Inter. Ter. & TEL. 


Other analyses will be issued from 
time to time. 


The well-informed investor will 
recognize the importance of the fact 
that there is no security which can be 
“bought and forgotten” and that suc- 
cessful investment requires keen 
judgment in timing sales as well as 
purchases. 

Readers are urged to send for 
copies* of the above analyses in which 
they may be interested, will find that 
they supply facts which should en- 
able the investor to judge for himself 
whether or not these securities meet 
his investment objectives. 


*Address requests for. “Basic Analyses” to 
Merrill Lynch, Pierce, Fenner & Beane _ head- 
quarters, 70 Pine Street, New York 5, N. Y. 
Copies will be sent without cost or obligation. 
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Santa 


Sites 


CALIFORNIA! | NEBRASKA 1OWA 
\. ‘ MISSOURI 
! 
S) 
TEXAS 
—- 
| 
LOUISIAN 


As American industry knows, the 
war has increased the population 
and accelerated the tempo of in- 
dustry in the West and Southwest. 

Perhaps your company is even 
now eyeing one or more of the 
western or southwestern states with 
a view to moving “out where new 
industrial history begins” in peace- 
time. 

Along the Santa Fe from Chicago 
to California, from Denver to the 


Gulf of Mexico, there are numerous 
industrial sites available which 
offer splendid ‘“‘Western” opportu- 
nities for the expansion of Ameri- 
can enterprise. 

Santa Fe, working closely with 
the Chambers of Commerce in the 
West and Southwest, has at its 
fingertips vital information with 
respect to available sites, raw 
materials and taxes, employment 
conditions, factory facilities, power, 


SANTA FE SYSTEM LINES 


Serving 12 Western and Southwestern States 


climate, housing, schools, trans- 
portation and many other consid- 
erations. 

If you want the facts about indus- 
trial sites anywhere in Santa Fe 
Land, we are eager to serve you. 
Just write J. J. Grogan, Vice 
President, Santa Fe System Lines, 
Chicago 4, Illinois; or contact the 
nearest Santa Fe Traffic Office. 
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Wie the history of this great- 
est of all wars is finally recorded, 
posterity will discover that the food 
industry has written one of the bright- 
est chapters of these years of mighty 
effort. 

For “Fighting the War with Food” 
isn’t just a ringing phrase; it has 
been proven a potent combat fact. 
Shaping food production and distribu- 
tion so that they could fight in the 
most effective way on the military 
front and the home front has called 
for plans rivaling the ingenuity and 
flexibility of actual battle-front opera- 
tions. 


“Best-Fed Army” 


At the beginning of the war millions 
of Americans put on uniforms almost 
overnight. Other millions swarmed 
to the industrial production lines to 
turn out the tanks, planes, guns, and 
ships. The Army and Navy launched 
procurement plans that would make 
sure our fighting men deserved the 
title of “the best-fed army in the 
world.” For every man in uniform 
must be a daily ration of 544 pounds 
of good nutritious food, whereas the 
average civilian eats 314 pounds daily. 
And back of every man overseas is 
a reserve supply of nine months of 
food. 

The workers in the industrial bat- 
talions at home had to be well fed to 
insure a continuous production of 
the materials of war. The great 
masses of civilians with fatter pay 
envelopes expanded their food needs. 

Our armies started to move over- 
seas. New packaging and combat feed- 
ing problems faced the food manu- 
facturers. More and more food was 
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The Epic Food 


War and Peace 


-_ Food is one of our most potent combat fac- 
tors and the food industry has performed a 
herculean task in surmounting the hurdles 
to a tremendous expansion in production 


By Paul S. Willis 
President 


Grocery Manufacturers of America, Inc. 


required by the United Kingdom and 
her armies, and our other allies, and 
their peoples. Lend-Lease took 10 
per cent of our food stocks. Two per 
cent more was required for the feed- 
ing of friendly neighbors. Army and 
Navy needs mounted to thirteen per 
cent. 


Foreign Demand 


Increased production to the tune of 
50 billion pounds per year means 
117 million added meals daily or 
enough food to feed 40 million people, 
a nation the size of France. With all 
these demands from outside of our 
borders, the home front still took 
—and takes—75 per cent of our food 
production. 

The road to this astounding food 
production goal was not by any 
means a smooth, macadamized one. 
Stumbling blocks were strewn over 
nearly every foot of the way. Con- 
tainer shortages developed for civilian 
requirements when the Government 
restricted tin and glass for food 
packaging. Then substitutes, such as 
terne steel for tin, were also limited 
by other war demands. Technicians 
were compelled to burn much mid- 
night oil to bridge this packaging 
crisis. But out of the experimental 
stations they came with coated paper, 
cardboard, and fiber substance re- 
placements. 

A broader program of food de- 
hydration came to the rescue of the 
tin shortage, saving 106,000 tons of 
steel. 
production facilities demanded 2,000 
tons of steel for machine installations, 
but effected a saving of 8,000 tons of 
steel for vital war purposes. 


Widening of quick freezing - 


The battle of food production went 
on. 

A critical paper shortage then ar- 
rived, further to plague the food 
manufacturers. Paper salvage cam- 
paigns were put on which resulted in 
returned cartons, saving in wrapping 
paper, bags, and other materials to be 
re-fashioned into food containers. 

Bear in mind that such hurdles had 
to be cleared with a great deal of in- 
experienced help. Grocery manu- 
facturers’ work forces were riddled 
by selective service and a gravitation 
of workers to other war industries. 


Specialty Foods 


The tides of battle also forced swift 
manufacturing realignments. Special 
consideration was given to foods and 
containers necessary for our fighting 
men in the tropics and in the arctic. 
Specific food formulas were necessary 
for bomber crews fighting at high al- 
titudes. Foods for submarine men, 
under heavy water pressures, and 
combat troops ahead of their field 
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kitchens, demand different nutritive 
content and packaging. 


Food research in the 500-odd- 


laboratories maintained by the grocery 
manufacturers has borne a heavy war- 
time load. New processes and meth- 
ods have been developed to meet the 
changing nutritive standards which 
the Army and Navy subsistence divi- 
sions found essential on the 56 battle- 
fronts of the global war—with supply 
lines that total 56,000 miles. Food 
technology had to find a way to 
stretch taw materials; and new and 
better ways of enriching food for 
civilians as well as fighting men. Pro- 
duction ingenuity went all out, and 
won out. 


Rising Costs 


Rising costs have loomed up over 
the food manufacturer’s horizon dur- 
ing these war years. Wages have 
gone up. That was to be expected. 
Raw material costs “step-laddered” 
to new highs. Taxes climbed. And 
ceilings were clamped down on the 
sale prices of foods. 

Labor is entitled to its fatter pay 


‘FOOD MANUFACTURERS’ PROFITS 


ON EACH DOLLAR OF SALES 


1943 
THEY MADE 
2 


envelope, and the farmers richly 
deserve their price increases. Food 
manufacturers would be the last to 
deny this. But a recitation of rising 
costs is relevant here because they 
form an important segment of the 
knotty set of: problems the war 
dumped into the food manufacturers’ 
lap. 

Take food crop costs. The Depart- 
ment of Agriculture’s index of aver- 
age prices received by farmers for 
food crops stood at 80 for 1939. By 
the middle of 1944, average crop 
prices had much more than doubled 
as reflected in a rise to 197 by the 


Department’s index. In the Depart- 
ment of Labor records we find that 


food workers averaged 60.7 cents an 
hour in 1939. For 1943 this average 
had risen to 85.4 cents an hour. 

But the food manufacturers ab- 
sorbed these increased labor and 
material costs, higher transportation 
rates, costs of production, dislocations 
and greatly upped taxes; and with 
their selling prices held down by 
OPA ceilings, the natural result was 
that the grocery food manufacturers’ 
profit margins declined sharply. Thus, 
although 424 cents out of each $1 of 
1939 sales represented profit, today 
only about 2% cents is left from 
each sales dollar after payment of all 
costs and expenses. 


Postwar Plans 


What of the postwar years? Has 
the food manufacturer planned ahead 
as wisely for peacetime as he has 
performed in wartime? 

Food manufacturers have not only 
planned for postwar conditions, they 
have already translated postwar pro- 

(Please turn to page 25) 


Also a Day of Praver 


s we gather around the family board to give 
thanks at the end of our harvest for all the 
blessings bestowed on us by Divine Providence, let 
us not be unmindful of the sacred duty we owe to 
our brave men and women on our far flung battle- 
fields who are undergoing the hardships of a cruel 
and devastating war. 

While we are partaking of our Thanksgiving 
Day in peace and comfort and in the quiet of our 
homes, we should humbly and reverently bow our 
heads in prayer for those who have made the 
supreme sacrifice to assure us our security, and for 
the disabled who have physically suffered to free 
us from a thralldom in which sinister tyrants have 
endeavored to enslave us. 


W ithout that ennobled spirit to fight for all 
that is fine and good in a free and democratic 
civilization, our Thanksgiving would be only a hol- 
low mockery, given over to a selfish satisfaction. 
We should offer up our thanks also because we 
can see coming over the horizon a bright and pro- 
longed period of human progress, and all the bene- 
fits which will spring from it—the day of peace 
and good will to men. 


es us give thanks for the opportunity we have 
had to demonstrate that as a free people we 
could hold a national election, and then reunite as 
a phalanx of strength to attain our transcendent ob- 
jective—that of bringing the holocaust to a speedy 


end and then binding up the wounds so that not 


only America but the world can again walk the 
pleasant path of peace into a broader valley of 
progress and opportunity. 


e should feel grateful to Divine Providence 
for a bountiful harvest that not only will 
provide our larders with the bread of life, but will 
leave plenty to help sustain our Allies and others 
who are less fortunate than ourselves. 
In this contrite spirit we 
should dedicate ourselves to ~ 
this Thanksgiving. \f 
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Vital War Roles Played 
By Distilling Industries 


One of the biggest contributions has of course 
been to the synthetic rubber program. But 
products have been essential in other phases also 


By Munson G. Shaw 


Chairman 


Conference of Alcoholic Beverage Industries, Inc. 


ot much publicity has been given 

the tremendous part played by 
the alcoholic beverage industry in the 
nation’s war effort. Yet, were it not 
for the fact that the nation’s distillers 
voluntarily converted their facilities 
to the manufacture of vitally needed 
alcohol, many essential projects such 
as the synthetic rubber program 
would have been crippled. 

According to Dr. Walter G. Whit- 
man, Assistant Director of the Chem- 
icals Division of the War Production 
Board, in a report on the synthetic 
rubber program, “it is fair to regard 
the rubber manufactured to date as 
being almost solely the product of the 
beverage distilling industry.” 


Important Cooperation 


Naturally, the members of this in- 
dustry are very proud of such a trib- 
ute, but we are aware that we could 
not have done this job alone. The 
industrial alcohol producers, the pe- 
troleum people and others too played 
an important part in the synthetic 
rubber program. 

However, it is interesting to note 
that according to Dr. Whitman’s re- 
port, “The beverage industry contrib- 
uted 410 million gallons of alcohol to 
the war program during the period 
from January 1, 1942, to April 1, 
1944, while the demands for synthetic 
tubber, direct military and lend-lease 


during that period totalled only 405 


million gallons.” 

This statement points up a very in- 
teresting fact. It reveals that the na- 
tion’s beverage distilleries produced 
as much alcohol for the Government’s 
Program as was secured from all 
other sources combined. 
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So, while we are aware that this in- 
dustry only played a part in making 
this ‘program successful, yet we are 
also aware that the program could not 
have been carried out successfully 
without its aid. If there had been no 
legal distilling industry, the 228 mil- 
lion gallons a year that is contributed 
to the Government’s program would 
have had to come from other sources. 
Since all other sources had been 
working at top capacity, if there were 
no legal beverage distilleries the only 
source from which to obtain addi- 
tional alcohol would be new plants. 
However, to construct a plant with 
an annual output of 2.5 million gal- 
lons, it would take 550 tons of steel 
plate, 790 tons of rolled steel, 70 tons 


of copper, 4 tons of bronze, 900 cubic’ 


yards. of concrete, 150 thousand feet 
of board lumber, from 2 to 5 tons of 


Munson G. Shaw 


Finfoto 


stainless steel and thousands of man 
labor hours. So, in order to equal 
the beverage industry’s contribution, 
one hundred such plants would have 
had to be built. 

What Dr. Whitman did not men- 
tion in his tribute to the industry’s 
contribution is the fact that while it 
was producing more alcohol than the 
total needs of the synthetic rubber 
program—direct military needs and 
for lend-lease—at the same time it 
was collecting over $1.5 billion an- 
nually in Federal, state and also 
local taxes. 


Industry’s Efforts 


While the industry’s production 
facilities were thus 100 per cent en- 
gaged in war work, its personnel was 
also working on the home front. In 
the Third War Loan Drive, with a 
quota of $200 million, its members 
sold over $230.8 million worth of 
bonds. In the Fourth War Loan 
Drive, it voluntarily upped its quota 
to $300 million and sold over $373 
million worth. In the Fifth War 
Loan Drive, with.a quota of $325 
million, its total sales were $571.3 
million, 

However, the production of syn- 
thetic rubber, as important as it is, 
was not the only use to which alcohol 
made by beverage distillers has been 
put. Every time a sixteen-inch gun 
is fired, fifty-nine gallons of alcohol 
are used. In order to gain some slight 
idea of the importance of this vital 
product in the production of smoke- 
less powder, we need only multiply 
the fantastic number of shells used at 
sea, on land, and in the air to deter- 

(Please turn to page 23) 


‘Alcohol at War 
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Peacetime Supply—Eagerly Awaited. 


Grocery Chains As 
Postwar Beneficiaries 


As peace nears, it is evident that leaders will 
benefit from lower taxes, improved sales methods, 
less rationing, new items and other factors 


Si the war entered its later stages, 
grocery and combination market 
chains have been giving progres- 
sively better accounts of themselves 
as compared with results reported by 
independent grocers. When the basic 
reasons are ascertainéd for the sales 
increase of 8.5 per cent in the first 
nine months of 1944 over the corre- 
sponding 1943 period, against a less 
than 6 per cent gain for the inde- 
pendents, they amply support the 
premise that the chains will benefit 
actually as well as relatively from 
postwar conditions. 


Consumer Trend 


The consumer trend away from the 
independents has gained momentum 
steadily since the reversal set in late 
last year. In 1943 independent sales 
expanded 18 per cent, against a gain 
of but 1.3 per cent for the chains. 
Underlying the shift is the growing 
price-consciousness of war workers 
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and other wage earners, who are be- 
ginning to apprehend the effect on 
their incomes of the termination of 
war business and the return to a 
peace economy. Another factor is the 
easier tone to prices of some food- 
stuffs, which works to the advantage 
of the chains, and their better access 
to many foods still in light supply. 
These considerations all tend to offset 
the inclination to shop near home and 
to disregard the importance of the 
penny saved. | 

Food is the prime essential of life. 
Returning veterans may no longer 
need munitions or equipment, but 
they still will need food, which the 
American food industry will have to 
provide regardless of whether it is 
consumed on the home front or 
shuttled abroad. To some extent the 
men in the services now live off the 
countries where they are serving, or 
which are near them, under lend-lease 
arrangements or through direct pur- 


»chase. But when they return, the full 


burden of supplying them with 
‘provender will fall on the home mar- 
ket. Little letdown in the over-all de- 
mand for food, therefore, need be 
feared following demobilization. There 
may be some tightening of civilian 
belts during the transition period it- 
self because of employment readjust- 
ments and consequent reduction in 
wage income, but the chains should 
bé able to cushion the impact of any 
intermediate lowering of consumer 
buying power through their ability to 
‘compete with independents in prices 
and. sales methods. Competition 
among the chains themselves may be 
keen, but as a group their proportion 
of the total business should exceed 
their war years’ average. , 

Most of the chains have their post- 
war expansion not only well blue- 
printed but in operation. Elimination 
of unprofitable outlets is a continuing 
process, and new locations with de- 
terminable postwar attraction are be- 
ing established. Self service is already 
pretty general, and supermarkets will 
be the rule rather than the exception 
after the war. 


Packaged Meats 
The butcher shop adjunct of most 


units also is undergoing a transition 


designed to cut costs and attract 
trade. Meat cutting on the premises 
is on the way out, for postwar plan- 
ning is in the direction of handling 
packer-packaged meats displayed in 
self-service refrigerated cases similar 
to those used for dairy products. 

Quick-frozen foods also bulk large 
in postwar plans, emphasizing an- 
other chain store trend, the placing of 
less reliance on sales of perishable 
fruits and vegetables. Canned goods 
will continue as the mainstay of the 
chains, but dehydrated foods have met 
with only reluctant consumer accept- 
ance. Returning service men are not 
expected to show any enthusiasm for 
such products, and they are not ex- 
pected to figure importantly in post- 
war sales. 

With sales to Government agencies 
sharply reduced after the war, profit 
margins should be greater, contribut- 

_ ing to the flexibility of the retail price 
structure. The tax burden also will 
be lighter, in further contribution to 
the important item of earnings, Modi- 
fication or termination of rationing, 
and of price and other controls, also 
will tend to strengthen the position of 
the chains in the postwar period. 
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Food Products on 
Pages 7, 8 and 9. 
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Food and Beverage Tradenames 
By Weston Smith 


For Beverages, 
Turn to Page 10. . 


Tradename: (noted) Maker 


4-1, 172.....Heublein Bro. 
4. & P. Gt. Atl. & Pac. 
Ace-Hi, 68...Calif.: Milling 
66......Aceme-Evans 
33......Am. Chicle 
Admiral, 68.....Lee Flour 
Admiration, 48. ...-Duncan 
Advance, 176. Wiison & Co. 
Aero, 37.. Choc. 
dwards 


Alam 
Albers, 31, 66 
All Am., 113.Stand. Brands 
All Bran, 31..Kellogg 
Allen’s, 48...... Cc. Allen 
Allertrician, 92..Am. Diet. 
All Gold, 71....Cal. Pack. 
All Good, 113......Pearsall 
All Sweet, 113........Swift 
Allied, 66.....Acme-Evans 
All Trumps, 68..Gen. Mills 
Alameda, 43..... Merchants 
Almond Roca, 48....B.-H. 
54.........Nestle’s 
Maize 
. Smithfield 
. Allied Mills 


Am, Eagle, . 

Am. Maid, 33.Am. Chewing 
Am. Sweets, 33.Am.Chewing 
Amerikorn, 31. Krause Mill. 
Andy Boy, 197...D’Arrigo 
Angela Mia, 167. ...- Wesson 
Angelite, 21...Acme-Evans 
Angelus, 115. Ang.-Campfire 
Anglo, 10.Anglo-Am. Mill 
Anglo, 159.Tupman, T’low 


2....Liberty Orch. 
Apollo, 37...Da Ce 
April Showers, 

Aristos, 68..... Best Hoods 
Arco, 43...Andresen-Ryan 


Aristocrat, 97..Phil. Dairy 
Arm & Hammer, 8.c. & D. 


Artesian, 

Assorted a Dots. Mason,Au. 
Astor, 48, 192...B. Fischer 
Astors, 143.. Newark Pack. 
129...Richardson 
..-Atmore 
Aunt Hannah, ot Ward Bak. 
Aunt Jemima, 57 158.Q. O. 
Aunt Polly, 57.B. i Babbitt 
Aunt Sarah, 137.Traficanti 
Aunt Stella, 184..Ky. Mac. 
Austex, 175. Walker’sAustex 
Austin’s, 60... Loose-Wiles 
Autocrat, 48.Brow. & Fld. 
22, 135...Carlay Co. 
B-in-B, 138. Grocery St. Pd. 
B-V, 119..... Wilson & Co. 
B & M, 5.Burnham & Mor. 
B & O, 182...S0. Molasses 
B-Vite, 37. Wilbur-Suchard 
Babi-Juice, 141.Babi-Juice 
Baby Ruth, 22.C’tiss Candy 


Badger, $2..... Nat’! Dairy 
Baffle Bar, 22. oo Candy 
Bailey’s, "land Coffee 
Bakalene, 49 Foods 


Bakeall, 113...Swift & Co. 
Baker’s, 37, 4i, "42.Gen. Fads. 
Bakes-All, 7. R’ford Chem. 
Balto, 60....Coast Fishing 
Bamby, 15. Purity Bakeries 
Banquet, 192...McCormick 
Barrington Hall, 43 .Baker 
Baur’s, 15....Ward Baking 
n, 60. “Beacon Milling 

Bean Hole, 5.Stokely Bros. 
Beech-Nut, 48,71. Beech-Nut 
Land, 95.B-Z-B Honey 

s, 48...Am. Chicle 


, 32....Bel Paese 
71. Bennett Foods 
Best 
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Tradename; (noted) Maker 


Big Kernel, 12...Kaempfer 
Big Red, 60.Co-op. Grange 
Big Pop, 33..Am. Chewing 
Black Crows, 48.Mason, Au 
Black Hawk, 26.Rath Pack. 
Black Jack, 33.Am. Chicle 
Blanco, 182....Blanton Co. 
Blossom, 71. Sp ra.-Warner 
Blue Anchor, 74. Cal. Fruit 
Blue Ballard 
Blue Bonnet, 113.8. Brands 
Blue Bonnett, 155.So. States 
Blue Diamond, 138.Cal. Al. 
Blue Goose, 40.Am.Fruit Gr. 


Blue Label, 192.Hill Bros. 
BlueMoon,32.BlueMoonF ds. 
Blue Plate, 71.Wesson Oil 
Blue Point, 174.Gen’l Foods 
Blue Plate, 167. Wesson Oil 
Blue Ribbon, 14. Blue R’bon 
Blue Ribbon, 60.G. P. Rose 
Blue Ribbon,118. Best Foods 
Blue Star, 154..Blue Star 
Blue Streak, 60...Schooley 
Bikarb, 8....Buckeye Soda 
Bikes, 22..... Beich Candy 
Bird Brand, 176.Arm. Pack. 
Bird-E-Ration, 12.C’pel Bs. 
Bird Manna, 12.P. B. Food 
Birds Eye, 73.Gen’l Foods 
Bisquick, 158...Gen’] Mills 
Bit-O-Honey, 22.Un. Match 
Bits, 37...Rockwood & Co. 
Bitter Tang, 114, Greig, La. 
Blue Valley, 39.Bea. Cream. 
Blue Valley, 118.Bea.Cream. 
Bob’s Fruit Hearts, 48. Fl. 
Bog Sweets, 53.Cran. 

kar Gt. A. & P. 
Bond, 15 ..Gen'l Baking 
Bonoil, 140. Bonoil Pack. 

126........Horlick’s 

Bosco, 126.......Bosco Co. 
Boscul, 43, 192....Scull Co. 
Boschee, 189...G. G. Green 
Boss Brand, 60...Republic 
Bouquet, 192...McCormick 
Bovril, 14..... Bovril 
Bow-Cream, 32...Bowman 
Bow-Crest, 18, 63. Bowman 
Bow-Pride, 63....Bowman 


1, |Boy-Ar-Dee, 71. . ‘Boy- Ar-D 


Boyce, 65.......Fred Fear 
Breakstone, 32..Nat. Dair 
Brer Rabbit, 132.Pen. & F 
Breyer’s, 97....Nat. Dairy 
Brev, 176.. .Cudahy Pack. 
Brick Oven, 5.Friend Bros. 
Bridge, 33...Am. Chewing 
Bright & Early, 43.Duncan 
Brill’s, 172......H. C. Brill 
Briskies, 31. . «Kellogg Co. 
Broadcast, 50..... tll. Meat 
Broadway, 138.Graham Co. 
Brodie, 68.Brodie & Harvie 
Brookfield, 54..Swift & Co. 
Swift & Co. 
Brooks, 29. Suppiger Co. 
Brown Beauty, Spra.-W. 
Brown Claw, 174. Blue Chan. 
Brunch, 25.Tobin Packing 
Bubly, 33. -Gu 

Bucket, 112. Pioneer Maple 
Bull Brand, 66...Maritime 
Bull Dog, 171. Seaboard Pk, 
Bumble Bee, 168.Col. River 
Burger, 111..Burger Brew. 
Burnett's, 195. Jos. Burnett 
Butternut, 15...Inter. Bk. 
Butter-Nut, 22. .Hollywood 
Butter Nut, 43. Pax. & Gal. 
B-Wise, 33.....Gum Prod. 
C & H, 188..Cal. & 
C-H-B, 71. .Conserving Co. 
Cadet, 13....Nat’l Biscuit 
Cailler’s 127.Lamont Corl. 
Cakex, 67...Certified Extr. 
Calo, 60....Calo Dog Food 
Calumet, ce General Foods 
Campbell’s, 179, 198.CamplL 
Campfire, 115. Ang. Camp. 
Canada, = New Eng. Con. 
Canova, 43..Canova Foods 
Capt. Jo, 68. . Int'l Milling 
Caraja, 43.. .Dwin. -Wright 
Carnation, 64, 110. .Carna. 
Oarr’s, 13.. 


-- Nat'l Dairy 


. | Cushman, 


Tradename: (noted) Maker 


Catskill Mt., 178.Forst Pk. 
Celery King, 192.8. C. Wells 
Cere-Jel, 31..... Beech-Nut 
Ceresota, 68....Best Foods 
Certified, 67.Cert. Extracts 
Cero-Meato, 60..Ken. Food 
Certo, 45...... Gen’! Foods 
Champion, 195.F. & McNess 
Chantelle, 32..Nat’l Dairy 
Charge, 60. Can. Vita Candy 
Chase & Sanborn, 43 .St. Br. 
Chateau, 32....Borden Co. 
Checker, 31. Ralston Purina 
Checkers, 48.Shotwell Mfg. 
Checkerbury, 33..F. H. 


. | Cheerioats, 31. .Gen’l Mills 


Cheese Thins, 199. Bur. Bis. 
Chef, 71........Berdan Co. 
Chef Mix, 6....Frantz Co. 
Cherrilade, 100..Welch Gr. 
Chick-N-Rich, 60.Poul. Fd. 
Chicken Dinner, 48.Sp. Cdy. 
Chicken of Sea, 168. Van Ca. 
Chicks, 83.Am. Chew. Gum 
Chic-L-Maid, 33.Am. Chew. 
Chiclets, 33...Amer, Chicle 
Chicos, 145..Curtiss Candy 
Chief Mohawk, 33.Am. Ch. 
Chivers’, 114.Martel Food 
Chocolate Oream, 43.58.- 
Chocolatine, 38..J. F. Jelke 
Choc-8o, eee .Roe k 
Chok Full, 22.Euclid Cdy. 


Chox, 38....Bea. Creamery 
Chuckle, 22. -F. W. Amend 
Chum , 83 Gen’] Gum 


Chunk-E-Nut, 143.Moss Bs. 
Church’s, 84.Church Grape 
Cinderella, 68.Int’l Milling 
Clabber Girl, 7...Hulman 
Clapp’s, 3.Am. Home Prod. 
Clark 22 L. Clark Co. 
Clear Brook, 18....Wilson 
Clements, 60..W. H. Clem, 
Clix, 176..Cudahy Packing 
Clover Leaf, 168.Col. River 
Cloverleaf, 
Club, 52...Ontario Biscuit 
Cobako, 15..Cortland Bak. 
Cocktail, 145..Planters Nut 
Cocoa Marsh, 126.Tay.-Reed 
Cocomalt, 110.R. B. Davis 
Coco-Wheats, 31. Lit. Crow 
College Inn, 71.College Inn 
Colman’s 134....Atl. Sales 
Colonel, 60. But. Warehouse 
Colonial, 15, 20. Lee Baking 
Colonial, 48.C. B. Ragland 
Colonial, 192.Cam. & Woods 
Colonial, 132.Colonial Mol. 
Colambia, 179....Col. Con. 
Comet, 165.Comet Rice Mills 
Conquest, 31..Lewis, Hub. 
194, Hershel Cal. 
Cont’l, 48, 180..Cont’] Fds. 
Conway's 8, 53...Minot Food 
Coon, 32....... Nat’l Dair 
Corkhitl, 158.Corkran, Hi 
Corn Grits, 31. Bilt, Wheat 
Corn-Kix, 17..Gen’l Mills 
Council, 25. United Packers 
Countess, 20. .Gen’l Baking 
er Bros. 
Cow Brand, 8...Ch. & Dw. 
Crackel’s, 17. ‘Quaker Oats 
Cracker Jack, 48.Ang.-Cp. 
Crax, 52...Megowen-Educ. 
Cream of Rice, 17.Gro. St. 
Cream of Wheat, 17.C. of W. 
Cream White, 176..Humko 
Creamo, 113...Blanton Co. 
Cream-Wipt, 166.Gold. Br. 
Creamy Way, 13.Bur. Bisc. 
Crescent, 171..F. BE. Booth 
Crisco, 176.Proc. & Gamble 
Crisp Brown, 13.Bur. Bisc. 
Crisp Eatin, 105.W. Grow. 
Crispi, 140..Delapenha Co. 
Crispo, 13..Sawyer Biscuit 
Crosby’s Best, 68.Gen. Mills 
Cross, 52..C. H. Cross, Inc. 
Crown Brand, 122. 
Crown Freeze, 181.8. 
Crown-Wip, 181...8. 
Crustene, 176.So. Tex. Cot. 
Cryst-O-Mint, 22.Life Sav. 
Cuplets, 149..Flako Prods. 
15, 20:. Pur. Bak. 
Curtiss, 158.Curtiss Candy 
Cynthia, 22.Cynthia Sweets 


(For numerical footnotes, classifying the type 


Tradename: (noted) Maker 


Dainty, 179...Phenix Food 
Dainties, 22...Cherry Spe. 
Dairylea, 125. .-Dairy. Lea. 
Dairy Maid, 7. ‘Gen’! 
Daniel Webster, 68.Ea. Roll. 
Dannamiller, 43. Dannamil. 
Dairy-Fresh, 22.Nat. Dairy 
Darigold, 54.Cons. Dry. Pr. 
Dari-Rich, 125.Bow. Dairy 
Darling, 46..... Borden Co. 
Dash, 60....Armour & Co. 
Datenut, 18 Hills Bros. 
Davis D-Y, 7..R. B. Davis 
Dawn-Fresh, 133.M. Mush. 
Deerfoot, 173..Deer. Farms 
Defense, 15. Freihofer Bak. 
Del Haven, 181. Nat. Brands 
Del Maiz, 26..Minn. Valley 
Del Monte, 71.Calif. Pack. 
Del-Rich, 113.Cudahy Pk. 
Denning’s, 99.Ice Cre. Pr. 
Dependable, 43.D. Edwards 
Dentyne, 33..Amer. Chicle 
Derby, 25...... Swift & Co. 
Derby’s, 159..H. C. Derby 
Diamond, 138.Cal. Walnut 
Diamond Crystal, 169.G. F. 
Dietician, 92..Am. Dietaids 
Dijes-Tone, 66.Nears Food 
Dingee’s, 134.Sq.-..Dingee 
Dinner Bell, 133...Glidden 
Dinty Moore, 50...Hormel 
Dip-N-Fry, 16. Cons. bags 
Dipsy Doodle, 22.P. 
Dixie, 60....... Dixie 
Dixie, 88......Swift & Co. 
Dixie, 113..... Capital City 
Dixie Mix, 21..Hills Bros. 
Dixie Queen, 18.So0. Dairies 
Dixie Vanilla, 52.Un. Bisc. 
Dr. Olding’s, 60.Fost. Can. 
Dr. Price’s, 7.Stan. Brands 
Dr. 67...Price Fl. 
Doggies, 60...Meat Ration 
Dogceat, 60. ‘Carstens Pack. 
Doggie Dinner, 60.Lo. Pk. 
Doggie Tid Bits, 60...Cle. 
Dole, 23....Dole Pinea ple 
Dolly Madison, 20.Sch. Bak. 
Dolly Madison, 97.Ph. Dry. 
Domino, 188.Am. Sug. Ref. 
Don Amaizo, 71.Am. Maize 
Dorothy Lee, 68.Lee Flour 
Dots, 87.Mason, Au, Mag. 
Doublemint, 33.Wm. Wrig. 
Dove B’d, 80, 132.Al-Mo-Co 
Downyfiake, 61..Doughnut 
Doxsee, 174.Fred Fear Co. 
Drake’s, 15..Drake Baking 
Drake’s, 20...Drake’s Bak. 
Dreams, 22. Peter Paul, Inc. 
Drifted Snow, 68.Gen. Mills 
Drinket, 30....Kellogg Co. 
.. Hills Bros. 
58... -Dry-Pack 
Dubble-Bubble, 33.F. H. F. 
Duff’s, 80,143.Am. Home Pr. 
Duff’s, 189.P. Duff & Sons 
Duffy’s, 39, 198. Duffy-Mott 
Dunham’s, 42..Glidden Co. 
Durkee’s, 71...Glidden Co. 
Durland’s, 15.Durland Bak. 
Dwarfies, 31. Dwarfies Corp. 
Dyno, 188...Corn Products 
Eagle Brand, -Borden 
Fight O'Clock, 43. Gt. A.& P. 
Elkspride, 47. Harbauer Co. 
Early Morn, 132 Nat.Sugars 
Eastons, 118...Nat’l Dairy 
Eatmor, 53.Am. Cranberry 
Edgemont, 52.Loose-Wiles 


Emerald, 138.Calif. Walnut 
Encore, 158..Sperry Flour 
Enerjoy, 70....Hungerford 
Enriched, 17....Cr. of Wh. 
Enright’s, 68.01d Fashion. 
Enterprise, 68.Valley & Sp. 
Espiquet, 72.Price Flavor. 
Everbest, 160.Glaser-Cran. 
Evermore, 33.Amer. Chew. 
Eveready, 41.Cail. Kohler 
Everlasting, Chew. 
Ever Ready, 41.Lam. Cor. 
Every Day Py Nest. Milk 
Excello, 166.. -Blanton Co. 
E-Z, 68.. .Acme-Evans Co. 
E-Z Cut; "@8..John Morrell 
EZ Freeze, 97..H. C. Brill 


Tradename: (note) Maker 


E-Z Serve, 121...J. Morrell 
Fad, 43..Ohio Valley Cof. 
F. A. G., 165. La. State Rice 


Fair-Maid, 15, 20.Fehr Bak. 
Fanning’s, 148.Best Foods . 
Farbest, 113...Har.-Taylor 
Farfel, 117...Manischewits 
Farmer’s Gold,95.B-Z-B Ho. 
Fawn, 192...Nat’l Grocery 
Federal, 68..... Gen’! Mills 
Fer-Mil-Lac, 92.Nat, Dairy 
Ferris, 88..... Stahl-Meyer 
Festal, 24..Owatonna Can. 
Fifth Avenue, 22.Pet. Paul 
50-50, .Dwinnell- Wright 
57 47, 179. .Heina 

Fig Newtons, 52. Nat. Bisc. 
Fishroye, 174..Gorton Pew 
Five-O, 38........ Krim-Ko 
Fixt, 149, 158...Doughnut 
Flagstaff, 71. Greenspan Bs. 
Flako, 149.Flako Products 
Flakorn, 158..Flako Prods. 
Flava — , 6%.Seeman. Br. 


Loo 
-Florida Citrus 
Fluffo, 176. Procter & Gam. 
Foley’s, 26..Griggs Cooper 
Folly, 170....Folly Turkey 
For You, 24.Wenatche Val. 
Force, 17,..... Best Foods 
Forever Yours, 22....Mars 
Formay, 176..Swift & Co. 
Forst’s, 122....Forst Pack 
40-Fathom, 174.Gen. Foods 
Foss, 67..... Schlotterbeck 
Foulds, 109..Gro. Str. Pd. 
Franco-Am., 183..Ca. Seu 
Franklin, 188.Am. Sug. Ref. 
Frank’s, 148, 172. Frank Tea 


French Kettle, 179 Romnff. 
French’s Opera, 43.Am. C, 
French Tang, 195...Ferbo 
French’s, 12, 134...French 
Freshie, 75..Sunway Fruit 
Freshlike, 186..-Larsen Co. 
Friend’s, 5... Friend Bros. 
60...Albers Bros. 
99.......Nat. Dairy 
Frost Whip, 45,Kitchn. Art 
Fro-Zest, 73...Nat’l Dairy 
Fruitlade, 100.Welch Grape 
Ful-O-Pep, 66.Quaker Oats 


Garden Patch, 26.Minn. V. 
Gargoyle, 43.Gargoyle Co. 
Gebhardt’s, 35.Gebh’t Chili 
Gela Seald, 25..Wilson Co. 
Gem, 60.Lé6ngino & Collins 
Gerber’s, 140.R. Gerber Co. 

Gervita, 17..Centennial Fl. 
Gladiola, 68...Fant Milling 
Globe A-1, 68, 183. Pillsbury 
Gloria, 68..Schultz, Baujan 
Gold Chain, 68.Univ. Mills 
Gold Cross, 46.Carnat’n Co. 
Gold Dollar, 33.Am. Chew. 
Gold Medal, 118.Best Fds. 

Gold Medal, 68.Gen’1 Mills 
Gold Medal, 137, Groc’y Str. 
Gold Seal, 162. .Duffy-Mott 
Gold Spun, 179.Schoneb’ger 
Golden Age, 109.Gr. St. Pd. 
Golden Aisle, 166.Ld. O Lk. 
Golden Bake, 158.Pillsbury. 
Golden Bar, 96.Honey But. 
Goldenberg’s, 145.G’ldenb’g 
Golden Blossom, 95..Paton 
Golden Brand, 118.Gd. Br. 
Golden Center, 15....Meier 
Golden Crust, 15.Gottfried 
Golden Dipt, 16....Meleito 
Golden Gate, 43, 192. Folger 
Golden Guernsy, 125.B’man 
Golden Mix, 158.Soy Food 
Golden Moon, 189.Cl. Fruit 
Gold-N-Rich, 32. Blue Moon 
Golden Rich, 85.Jell., Inc. 
Golden Soy, 182.Soy Food 
Golden West, 43.Cl. & Dev. 
Good Luck, 113, 176.Gd.: L. 


Grandma, 68. Br. & Harvie 


of food, please turn to pages 8 and 9) 7 


| | | 
) Airy-Fairy, 21.....Larabee | | a 
| 
Bluehill, 32...Martin Bros. 
Blue Label, 24.Curtice Bs 
| 
| | 
| 
- Flavor Secret, 172.Bea. Cr. 3 
4 | Fleischmann, 200..St. Bds. 
Am. Beauty, 68.Stan.-T’ton. | 
| | | 
n 
Anjou, 146..Oregon-W ash. 
Ann Page, 71..Gt. A. & P. Be 
Anna Myers, 100..M. Foods 
Free-Flo, 169. W’cester Salt 
st Freezo, 99.....Jel-Sert Co. 
ct 
Armour, 60, 122....Armour : 
Arpeako, 122..R’ter Pack. 
| | | 
Funny Face, 22...Shotwell “2 
Gaines, 60.....Gen’l Foods | 
n- 
of | | 
le | | 
1s 
et 
| | 
ot | 
Or 
X- 
st- 
Elkhorn, 32....Nat’l Dairy 
Elmwood, 34...Elm. Farm 
es Embo, 92.......Gen’l Mills 
fit 
ce | | 
iN | 
to Bell, 15....Liberty Baking 
1j- Bell’s, 175......W. G. Beil | | 
| 
sO | | Good Morning, 193.St. Br. 
f xert, 65...Baker Extract Goodman, 179.G’man Sons oe 
0 Big Farm, 26..Inderrieden | Carter’s, 192.9.) Walia 
| 
LD 


Tradename: em Maker ' Tradename: (noted) Maker 


Grandma’s, 132..Am. Mol. 
Grans, 188. ae Nat'l Sugar 
Grapelade, ele pe 
Grape Nuts, 17.Gen’l Fds. 
Great Seal, 65.Styron-Beggs 
Green Giant, 147. Minn. V. 
Grennan, 20...Purity Bak. 
Greig’s, 172. Greig, Lawr’ce 
Gro-Pup, 60...Kellogg 
G. Washington, 43.A. H. 

Guest, 15.. Hathaway 
Gulf Kist, 174..Wesson Oil 
Hale’s Leader, 43.Hale-H. 

ered 


Happy Hiker, 33.. 
Happy Jack, 111.. Reilly 
Happy Jack, 128.. “Atmore 
Harbauer, 47. Harbauer Co. 
Hartley’s, 114...Delapenha 
Hearthside, 5....Sunnyvale 
Hecker’s, 17, 68. Best Foods 
Hekman’s, i3. Dutch T. R. 
Hellman, 118, 170.Best Fds. 
Hemo, 126... ..--Borden Co. 
Henkel’s, 21.....Com’IMill. 
He-No, 192..Martin Gillett 
Henri, 183....Henri Foods 
Herb-Ox, 14....Pure Food 
Hi-Bi, 200. Stand. Brands 
Highland, | 112..Cary Maple 
Hi-Hat, 52..Cal-Ray Bak. 
Hi-Hat, 144. -Planters Nut 
Hi-Ho, 52. -Leoose- Wiles 
Hi-Life, 60....Perk Foods 
Hilivilla, 192...Hills Bros. 
Hi-Lo, 7...Grifin Grocery 
H-O, 139....... Best Foods 
Hol-Wheat, 199. .Hol-Grain 
Holland House, 43.Eppens 
Holleb’s, 43.....Holleb Co. 
Hollingsworth, 22. et Pd. 
Holly-Carter, 22.Gt. A. 

Hollywood, 15. Nat. Bakers 
Home Perfected, 68.G. Mills 
Home Range, 24. Wenatach. 
Hominy Grits, 17..Q. Oats 
Honey Gold, 118.Filb., Inc. 
Honey, 82..United Biscuit 
Honey Maid, 82.Nat’! Bisc. 
Honor Brand, 73.Stok. Br. 
Lea & Perrins 
....-Borden Co. 
20..Cont’l Baking 
Hotchu, 33...... Pulver Co. 
Hotel Astor, 43..B. Fischer 
Hotel Bar, 18...Lowenfels 
House of Lords, 43, 192.Gil. 
Hu-Kwa, 192.M. T. Wendell 
Hunt Club, 60.Maritime M. 


Huskies, 17...Gen’l Foods 
Hydrox, 52....Loose- Wiles 
Hydrox, 97. ..Nat’l Dairy 
OO. 60560 Allied Mills 


Iee-Cre-Mix, 99.Froz. Des. 
Ice Point, 174.Skinner & E. 
Ideal, 60...... Wilson & Co 
Imperial, 188.Imperial Su. 
India, 192..... Tea Bureau 
Indian R ver, 74. Blake Gvs. 
Instant Postum, 30.Gen. F. 
Iris Brand, 43..Haas, Bar. 
Iron Duke, 68..Gen’l Mills 
Isbrandtsen, 43.Isb.-Moller 
F. M. Paist 
Italian Cook, 167.Agash R. 
Ivory, 169..Worcester Salt 
Jack Frost, 7, 158.Chamber. 
Jack Frost. 188. Nat’! Sugar 
Jack Frost, 169. Mulkey Salt 
Jack & Jill, 28.Gen’l Foods 
Jack Horner, 128..Atmore 
Jack Sprat, 71.Sprague-W. 
Jacob, 133.Groc. Str. Prod. 


James River, 123.Smithf’d 
Jasmine, 88.Houston Pack. 
Jah-Vah, 44.Jew’t & Sher. 
Jel-Aid, 102..Welch Grape 
Jell-O, 59.....Gen’l Foods 
Jenny Lee, 137.Minn. Mac. 
Jenny Lind, 158.Schultz, B. 
Jewel, 176.....Swift & Co. 
diffe, 57....Tetley, Joseph 
Jiffy-Whip, 45...Am. Prod. 
JockeyClub, 26.Inderrieden 
Johnston, 37.....Johnston 
Jolly, Jack, 22.Curtiss Cdy. 

Jolly 152.Am. Pop. 
Jonni-Boy, 95. Mich, Honey 
Joy, 21...Cramer Products 
Joyana, 70...Am. Dietaids 
Juicidrinks, 70. Rich.-Chase 
Juicy Fruit, 33...Wrigley 
Jumbo, 148.....Frank Tea 
Junket, 59....Chr. Hansen 
K.A., 165. Kitchen Art Fds. 
Kaffee Hag, 43.Gen’l Foods 
Kaldak, 71...Lanworth Co. 
Kanana, 9..Kannengiesser 
Karo, 189...Corn Products 
Kay Brand, 32. Nat’l Dairy 
Kayo, 37..Chocolate Prods. 
Kays, 200.....Assoc. Labs. 
Kellogg’s, 17..Kellogg Co. 
Kemp’s, 193....Sun Rayed 
Ken-L-Biskit, 60.Qkr. Oats 
Ken-L-Ration, 60.Qr. Oats 
Kennett, 133..Gro. Str. Pr. 
Keyko, 113.Shadd-Bartush 
Keystone, 128..Atmore Son 
Kibbles, 60.Miller’s Dog F. 
King, 189..Mangels-Herald 
King Arthur, 71.S., Taylor 
King Orystals, 56.E. States 
King O’Nuts, 138.Pr. Pec. 
King Solomon, 68.G. Mills 
King Taste, 118.Cap. City 
Kingsford, 51.Corn Prods. 
King Wheat, 68.Gen’l Mills 
Kist, 98...Citrus Products 
Kitchen Boug., 175.G. S. P. 
Kitchen-Tested, 68.G. Mills 
Kit-E-Ration, 28.Qkr. Oats 
Kix, 17......General Mills 


Klim, 157......Borden Co. 
Kneedit, 176...Wesson Oil 
Knox, 79... ‘Knox Gelatin 


Kool-Aid, 75.Parkins Prod. 
Korn Kernels, 152.Mars. C. 
Korn Krunch, 22.Johnston 
Keunty Kist, 26.Minn. Val. 
K ee Nat’l Dairy 
Kraft, 32......Nat’l Dairy 
Kreemex, 158..Allied Mills 
Kremel, 59..Corn Products 
Krinkles, 137..Oregon Mac. 
Kris-Bits, 31..Loma Linda 
Krispy, 52....Loose-Wiles 
Krumbles, 17..Kellogg Co. 
Krusty, 17.Battle Cr’k Fd. 
Kwik-Biskit, 68..Larrabee 
Kwik Mix, 158.C. Larrabee 
LaChoy, 36...B. Creamery 
Lactogen, 92..Nestle’s Milk 
Laddie Boy, 60.Atlas Can. 
LaFrontera, 35.Walker’s A. 
Lake Shore, 95.Straub Co. 
Lane’s, 192..Kemp & Lane 


LaPina, 68..... Gen’l Mills 
Larabee’s, 68.Command.-L 
Larro, 66....... Gen’l Mills 


LaRosa, 109.LaRosa&Sons 
Las Palmas, 71.Ram. & F. 
La Touraine, 43..La Tour. 
Lays, 154.H. W. Lay & Co. 
Lea & Perrins, 172.L. & P. 


Leaf, 33..... Leaf Gum Co. 
Lem, 59...... Morrison Co. 
Numerical Footn 


1. Apple Sauce 
2. Apples (Fresh) 
3. Baby Food 


Bakery Products 


10. Batch Mixers 

11. Beef Extract 

12. Bird Food 

18. Biscuits 

14. Bouillon Concentrate 
15. Bread 

16. Breading (Crumbs) 
1%. Breakfast Cereal 
18. Butter 

19. Butter Extender 
20. Cake (Pastry) 


21. Cake Flour 

22. Candy, etc. 
- 28. Canned Fruit 

24. Canned Goods 

25. Canned Meats 

26. Canned Vegetables 
2%. Cantaloups 

28. Cat Food 

29. Catsup (Ketchup) 
30. Cereal Beverage 
31. Cereals (Brans) 
32. Cheese 

33. Chewing Gum 

34. Chicken Products 
35. Chili (Con Carne) 
36. Chinese Foods 

87. Chocolate, etc. 

38. Chocolate Drink 
39. Cider (Apple Juice) 
40. Citrus Fruit 


otes Classifying Each Type 
Cc 


Tradename: (noted) Maker 
Lemco, 11..Lamont Corliss 
Lemix, 104..Perkins Prod. 
Lettuce Leaf, 167.Qr. Oats 
Libby’s, 24. Libby MeNeill 
Liberty Bell, 71. Vogt & S. 

Liederkranz, "32. Borden Co. 

Life Wheats, 31.Qkr.. Oats 
Life Savers, 129. Life Savers 
Londonberry, 99.L’donbry. 
Lord Calvert, 43..Levering 
Lion Brand, 46.Nestle’s M. 
Liquid-Mix, 99.J. Burnett 
Little Kurnels, 17.Qr. Oats 
Little’s, 58....Little & Co. 
Lixit, 60...Nat’l Coast Pd. 
Log Cabin, 189.Gen. Foods 
Lorna Doone, 52. Nat. Bisc. 
Lovenest, 22.Euclid Candy 
Luxury, 109, Nat. Food Pr. 
Luzianne, 43.Wm. B. Reily 
Lykit, 60..B—. F. Hurff Co. 
M&C, 184..Emm-an-cee Co. 
Ma Brown, 148, 160.Sq.-Din. 
Maca, 200.Nor’w’stn Yeast 
MacLaren, 32..Nat’l Dairy 
Macamix, 189..Jel-Sert Co. 
Macomber, 39, 189.Macom. 
Madonna, 194.River. Can. 
Madrilene, 174, Seeman Bs. 
Magic, -Nor’w’stn Yeast 
Magic Dip, 16.Magic Food 
Magic Touch, 172.Bea. Cr. 
Mahatma, 165..La. S. Rice 
Makamix, 45..Jel-Sert Co. 
Malt-Aid, 111.Perkins Pr. 
Maltcao, 38.Merckens Choc. 
Maltex, 31..Maltex Cereals 
Maltezer, 22...Bunte Bros. 
Malt Nutrine, 111.Anh.-Bu. 
Maltoat, 17.Horlick’s Malt. 
Mama’s, 52...Mickelberry’s 
Manamar, 66...P. R. Park 
Mankind, 60.Mankind Sales 
Manor House, 43.McLaugh. 
Mapeline, 67.Crescent Mfg. 
Mapl-Flake, 31.Ralston Pu. 
Mapl-Mix, 45..Jel-Sert Co. 
Marco, 60.Marco Animal Fd. 
Marjorie Daw, 193.Nat. Fd. 
Maro-Meat, 122.Chappel Bs. 
Mars, 22.........Mars, Inc. 
Martha Wash. 21...Wilkin 
Martinelli, 39....Martinelli 
Martini, 183...Del Martini 
Martinson’s, 43..Martinson 
Marvel, 15...Great A. & P. 
Mary Jane, 22.C. N. Miller 
Mary Lynn, 57.Lynn Food 
Mason, 129.Ma., Au & Mag. 
Master Mix, 66...McMillen 
Matte, 192:.Catz-American 
Maximum, 438..Dwight-Ed. 
Maxwell House, 43, 192.G. F. 
Mayfair, 192.Great A. & P. 
Mayflower, 113....Armour 
Mayple, 31. .Maltex Cereals 
Mayrose, 18, 122.St. Louis In. 
Maytag, 32..Maytag Dairy 
Mazola, 167.Corn Products 
McCahan, 182.Am. Sué. Ref. 
McCann’s, 139.Max. & Mcleer 
Meadow Gold, 18,97.Bea.Cr. 
Meadow Grove Club, 32.Cu. 
Meadolake, 113..Inter. Cot. 
Mealene, 31..V-Production 
Melbetts, 52..Cub. Cracker 
Melene, 31.Ber. 
Mello-Wheat, 17.G. A. & P. 

Melo-Cure, $2..Nat’l Dairy 
Melo-Glo, 27. Half Moon Fr. 

Mel-O-Pure, 32.Pur. Cheese 
Melorol, 97..... Borden Co. 
Menu, 47..... Harbauer Co. 
Merita, 15....Am. Bakeries 


ocoa 

42. Coconut 

43. Coffee 

44. Coffee Extender 

45. Concentrate 

46. Condensed Milk 

47. Condiments 

48. Confections 

49. Cooking Oil 

50. Corned Beef Hash 

51. Corn Starch 

52. Crackers, etc. 

53. Cranberries (Sauce) 

54. Dairy Products 

55. Dehydrated Food 

56. Dehydrated Fruit 

57. Dehydrated Soup. 

58. Dehydrated Vegetable 
Dessert 


Tradename: (noted) Maker 


Mexene, 35. Walker-Austex 
Midco, 99...Jos. Middleby 
Midway, 43.Hanley & Kin. 


Migel, 102.Chalmers Gelatin. 


Migionette, 21....Pillsbury 
Milady, 43...H. P. Lau Co, 
Military Brand, 32.Borden 
Milk Bone, 60... Nat’l Bisc. 
Milky-Way, 22..Mars, Inc. 
Miller’s, 60....Battle Creek 
Milnot, 126.Carolene Prod. 
Minitmix, 158...Pill. Mills 
Minute Man, 179.Sk. & Ed. 
Minute Tapioca, 191.Gen.Fd. 
Miracle, 132.Anglo-Am. Mill 
Miracle Whip, 166. Nt. Dair 
Miss Lou, 174.Wesson Oil 
Mohawk Valley, 32.N. D’ry 
Mohaw Valley,32.Nat.Dairy 
Molly-O, 22..Shotwell Mfg. 
Monarch, 71.Reid Murdoch 
Montana Maid, 68. Rus.-Mill. 
Moon Spoon, 22.Curtiss Cdy. 
Moose Brand, 32. Nat. Dairy 
Mor, 153.....Wilson & Co. 
Mor-Juice, 83..Chas. Karr 
Morning Joy, 43.Am. Coffee 
Morton House, 59.Otoe Fd. 
Morton’s, 169.Morton Salt 
Mother Hubbard, 68.H. Mill 
Mother Nature, 93..H. Fd. 
Mother’s, 139, 179..Q. Oats 
Mott’s, 39......Duffy-Mott 
Mound, 22......Peter Paul 
Mt. Hope, 32...Nat’l Dairy 
Mrs, Duke’s, 118.C. F. Sauer 
Mrs. Filbert’s 113..Filbert 
Mrs. Grass, 179.G. Noodle 
Mrs. Tucker’s, 176...Inter. 
Mrs. Wagner’s, 150.W. Bak. 
Mueller’s, 109.C. P. Mueller 
Muffets, 13....Quaker Oats 
Munchy, 60.Park & Pollard 
My-T-Fine, 59.Pen. & Ford 
N-R-G Pickups, 22.Cur.Cdy. 
Nabisco, 52...Nat’l Biscuit 
Nabs, 52..... Nat’l Biscuit 
National, 139....Nat’l Oats 
Necco, 22...New Eng. Con. 
Neo-Fats, 49.Armour & Co. 
Neptune, 171.Seaboard Pk. 
Nescafe, 43...Nestle’s Milk 
Nestle’s, 125..Nestle’s Milk 
New Milk, 109.Quaker Oats 
New Orleans, 37.Jac. Candy 
New Pettijohn, 31.Qr. Oats 
Niblets, 26.Minn. Val. Can. 
Nibs, 106....Nat’l Licorice 
Nob Hill, 43...Dwight-Ed. 
Nobility, 52...Loose-Wiles 
Non-Plus, 135.Giroux & Co. 
None Such, 128.Borden Co. 
Norbest, 156. N’west Turkey 
Norwood, 43.Sprague- War. 
Nucoa, 133..... Best Foods 
Nu-Crest, 166..Cooter Bro. 
Nu-Maid, 113..Miami Mar. 
Nu-Meal, 31...Cer-Lax Co. 
Nunnally, 32...Fine Prod. 
Nutrician, 92.Am. Dietaids 
Nutro, 66.......Nat’l Oats 
OK, 7....R. B. Davis Sales 
O-Brand, 68...Allied Mills 
0-Kay, 31.Uncle Sam Food 
0-So-Gud, 161..Nat’l Bisc. 
Oak Grove, 18....Schlosser 
Oakfield, 18, 65.Han. & Mat. 
Oaties, 17..... Quaker Oats 
Obelisk, 68......... Ballard 
Occident, 68.Russell-Miller 
Ocean Spray, 53.Cran. Can. 
Oh Charley, 22. Williamson 
Oh Henry, 22..Williamson 
Okay, 52...R. A. Johnston 
of Food Product) 


Tradename: (noted) Maker 


Old Dutch, 48...01d Dutch 
Old English, 32. Nat'l Dairy 
Old Grist Mill, 92.Pot.-Wr. 
Old Homestead, 189.P. Duff 
Old Homestead, 122.Ia. Pk. 
Old Manse, 189. ...Oeclerich 
Old Mill, 99.......Old Mill 
Old Monticello, 76. Fruit In. 
Old Dixie, 172.Mill. & Hart 
Old Ranger, 24. Wentachee 
Old 60.O01id Trusty 


Olympic Mills 
Omar, 68. Inc. 
Omega, 68.....Cole Milling 


One Pie Brand, 23.Medomak 
Oralgene, 33....Beech-Nut 
Orange Squeeze, 76. Nat. Fr. 
Orbit, 33,....Wm. Wrigle 

46.Ore-Wash.-Cal. 
170........Nat’l Bisc. 
38....Wanda Co. 
Oven 158... Ballard 
Ox-Heart, 22.Oswego Cand 

Oxo, 14.0xo (U.S.A.), Lt 

Oz, 148......... Swift & Co. 
Pabst-Ett, 32....Pabst-Ett 
Page & Shaw, 22..Daggett 
Pal, 00... ’Nat’l Biscuit 
Palmetto, 143......P. Duff 
Panomint, 22...F. H. Fleer 
Pappy’s, 101..Miami Fruit 
Pard, 60....... Swift & Co. 
Pasteola, 113..Blanton Co. 
Parkay, 113...Nat’l Dairy 
Perk, 196.....Stan. Brands 
Parkway, 192..Sp.-Warner 
Party Punch, 189.Middieby 
Pastilles, 106...Heide, Inc. 
Pate Folie, 170.Underwood 
Pawnee, 139.....Nat’l Oats 
Peacock, 171.Seaboard Pk. 
Peacock, 189.Penick & Ford 
Peaks, 37.Mason, Au & Mag. 
Peanette, 143..Good Foods 
Peanut Crunch, 22.Holsum 
Pearls of Wheat, 31.Albers 
Pecan Feast, 22.Rockwood 
Pecan Pete, 22.P. F. Beich 
Pemmican, 122..... Armour 
Pennant, 145.Planters Nut 
Pepys 82. Kellogg Co. 
Pep-Bran, 17..Kellogg Co. 
Perk, 60...Perk Foods Co. 
Pet Milk 
Peter Pan, 143.Derby Foods 
Peters, 37..Lamont-Corliss 
Pettijohns, 17.Quaker Oats 
Phenix, 32....Nat’l Dairy 
Philadelphia, 32. Nat. Dairy 
Phillips, 41..C. H. Phillips 
Phillips, 179.Phillips Pack. 
Pick-Me-Up, 22. Imp. Candy 
Pick of Kings, 47.King-Fu. 
Pick of Pack, 26. .Inderrie. 
Pictsweet, 147. BozemanCan. 
Pillsbury, 57....Pill. Mills 
Pillsbury’s Best, 68...Pill. 
Pin Money, 148.P. M. Br. 
Pioneer, 129..Strong, Cobb 
Pique, 175...Seeman Bros. 
Pitcher, 189... Dunbar Mol. 
Planters, 144, Planters Nut 
P-Ks, 33..... Wm. Wrigley 
Polly Anna, 52..J. S. Ivins 
Popsicle, 97.Joe Lowe Corp. 
Post-Tens, 17. .Gen’l Foods 
Post Toasties, 17.Gen. Fds. 
Post-O, 17..General Foods 
Post’s, 17...General Foods 
Postum, 30..General Foods. 
Power House, 22..W. H. J. 
Pow-O-Lin, 94...Penol Co. 
Prem, 159......Swift & Co. 
Premier, 24..F. H. Leggett 


61. Doughnuts 

62. Dried Fruit 

63. Eggs 

64. Evaporated Milk 

65. Extracts 

66. Feeds (Poultry, etc.) . 

67. Flavoring 

68. Flour 

69. Food Coloring 

70. Food Beverage 

71. Food Products 

72. French Dressing 

73. Frosted Foods 

74, Fruit (Fresh) 

75. Fruit Crystals 

16. Fruit Juice 

77. Fruit Syrup 

78. Fudge, etc. 
Gelatin 


60. Dog Food 


80. Ginger Bread Mix 


$1. Ginger Snaps 

82. Graham Crackers 
83. Grapefruit Juice 
84. Grape Juice 

85. Gravy Mix 

86. Guava Jelly 

87. Gum Drops 

88. Ham (Also Spiced) 
89. Hamburger Steak 
90. Hard Candy 

91. Health Bread 

92. Health Foods 

93. Herbs, etc. 

94. Herb Juice 

95. Honey 

96. Honey Butter 

97. Ice Cream 

98. Ice Cream Flour 
99. Iee Cream Mix 


100. Jams 


FINANCIAL WORLD 
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ADING FOOD PRODUCT TRADENAMES 


Tradename: (noted) Maker 


Premier, 4, 88..Swift & Co. 
Premium, 52..Nat’l Biscuit 
Premixed, 31....Pill. Mills 
Presto, 21......Best Foods 
Pride of Farm, 29.B. Prit. 
Pride of Rockies, 68.Ea. Fl. 
Pride of South, 71.G. Fds. 
Prido, 176... “agus Morrell 
Primex, 176...Pro. & Gam. 
Princess, 52....Un. Biscuit 
Prize Chicks, 33.Am. Chew. 
Produlac, 66. Nat. Distillers 
Pronto, 35..Venus Packing 
Pro-Whip, 181 Nat. Food 
Prudence, 71. Prudence Fds. 
Puffed Rice, 17.Quak. Oats 
Puffed Wheat, 17.Qua. Oats 
Pup-E-Ration, 60. Chap. Bs. 
Purasnow, 68...Gen’l Mills 
Purina, Ralston Purina 
Puritan, 5...Puritan Sales 
Puritan, 88..Cudahy Pack. 
Puritan, 115.Shotwell Mfg. 
Puritan, 49.Proct. & Gam. 
Purity, 15, 20.Purity Bak. 
Puss-N-Boots, 28..C. Fish. 
Putnam, 43. Boardman Sons 


Pyco, 70........Borden Co. | Salan: 


Q-0, Oats 
Quaker, 109...Quaker Oats 
Quaker Oaties, 17.Qu. Oats 
Quaker, 188...Penn. Su 
Queen of Pantry, 68..Wag. 
Queens, 37.Mason,Au & Mag. 
Quick-Blend, 176...Wesson 
Quick Fudge, 78.Jun. Folks 
Quick-Serve, 41. Nat’) Dairy 
Quench, 70. Kitchen Art Fds. 
Quick, 179....C. E. Jacobs 
Quicko, 158....Flako Prod. 
Quik-Blend, 49.South. Cot. 
Quik Mix, 158..Com’l Mill. 
Quix, Quaker Oats 
Hse Dot, 71.Red Dot Foods 
, 183...Rav. & Freschi 
Rajeh, 166...Great A. & P. 
Ralston, 17.Ralston Purina 
Ranch House, 158....Omar 
Rancho, 179.Sunnyvale Pk. 
Ration-Ayd, 66.Borden Co. 
Real Yogurt, 125.Dan. Milk 
Red Ball, 142..Calif. Fruit 
Red Band, 68...Gen’l Mills 
Red Bow, 26. -Graham Co. 
Red Can, 48...Hills Bros. 
Red Cap, 22. Buclid Candy 
Red Chain, 66...Uni. Mills 
Red Circle, 43. Great A. &P. 
Red Devi, 85. Walker Prop. 
Reddie, 48....Wm. S. Scull 
Red End Seal, 52. Nat’l Bisc. 
Red Heart, 60. John Morrell 
Red Hot, 172...Frank Tea 


Red Rose, 60..J3. W. Eshel. 
Red Star, 68....Gen’l Mills 
Redi-Meat, 122...Illi. Meat 


Redi-Spred, 170. Liberty Ch. 
Red Star, 111, 200.R. 8. Y. 
Redstarco, 200. Red 8. Yeast 
Reed’s 22......Reed Candy 


Regal, 68....General Mills 
Regular, 81..Cr. of Wheat 
Reid’s, 99......Borden Co, 


Reliance, 48..Nat’l Grocery 
Revitalizer, 66. Dalley Mills 
Rex, 60.....Atlas @anning 
Rex, 11...Cudahy Packing 
Rex, 68......General Mills 
Ribbon, 189. ..Ala.-Georgia 
Rice Krispies, 17. . Kellogg 
Rice Lake, 26. .Inderrieden 
Rice’s, 15, 20, 150.City Bak, 
Riceana, 165,Standard Rice 
Rieh Nut, 113. Har.-Taylor 


Tradename: (noted) Maker 


Richelieu, 71.Sprague-War. 
Richmond Maid, 43, 192. Rich 
Riley’s, 22......Cresca Co. 
Rippled Wheat, 17.L.-Wills 
Rising Sun, 68.Nash. Roll. 
J. P. Ritter 
...-Nat’l Biscuit 
.-Rival Packing 
River Brand, 165..So0. Rice 
Roberts, 65.Health Brands 
Robinson,17.Robinson Fds. 
Robin Hood, 68.Int. Milling 
Roka, 32.......Nat’l Dairy 
Rollettes, 13.Cont’l Baking 
Ronco, 183, Robilio & Cuneo 
Rose Premium, 153.Cl. Prov. 
Rose’s, 108.Max. & 
Rouge River, 146.Cry. Spgs. 
Rowena, 158. Vall. City Mill. 
Royal, 7, 59..Stan. Brands 
Royal Patents, 68.Stan.-Til. 
Royal Riviera, 146. Bear Cr. 
Royal Scarlet, 24.R. C. Will 
Rumford’s, 7.Rumford Ch. 
Rummies, 22....Beech-Nut 
Rumor, 37..Ma., Au & Mag. 
Ry-Krisp, 13..Ral. Purina 
se, 166, Ivanhve Fds. 
Saltesea, 179.Saltesea Pack 
San-Ban, 9....Sanib Corp. 
8 & W, 43......Fine Foods 


San Giorgio, 109. Keystone 
Sanka, 43...General Foods 
Sapphire, 68.Montana Flour 
Sass, 60...Foxstand Foods 
Savoy, 43...Steele-Wedeles 
Savrin, 48.Schonbrunn Co. 
Schrafft’s, 37.....Shattuck 
Scoco, 176.....Wesson Oil 
Scotty Allan, 60.Moffat Co. 
Seafresh, 174..Gen’l Foods 
Sea Island, 188. West. Sugar 
Sealdsweet, 40...F1. Citrus 
Sea, Lion, 171.Seaboard Pk. 
Sea Rose, 168.Skin. & Bddy 
Seal Test, 125..Nat’l Dairy 
Sea-Rac, 174: ..Chesapeake 
Seaside, 107....Calif. Lima 
Secco, 24...Comstock Can. 
Seminole, 178. .Swift & Co. 
Semolina, 68....Gen’l Mills 
Sen Sen, 48.....Am. Chicle 


Seward, 168.Calif. Packing 
Shangri-La, 9.Little & Co. 
Shawmut, 43. Dwin.-Wright 
Sheffield, 125...Nat’] Dairy 
Sherry Jell, 65...Va. Dare 
Show-Boat, 168...Halferty 
Shredded Wheat, 17. Nt. Bis. 
Shreddies, 17. Nat’l Biscuit 
Signet, 74..U. S. Products 
Silver Cup, 15.Gordon Bak. 
Silverleaf, 103.Swift & Co. 
Silver Nip, 838...Fla. Fruit 
Simple Simon, 128..Atmore 
Skinner’s, 109, 183.Skinner 
Skippy, 143. Rosefield Pack. 
Skookum, 2.Skookum Pk. 
Sky Pepps; 22. New Eng.Con. 
Slim Jim, 161. Nat’l Biscuit 
Smac, $38... B. B. Curtis 
Smithfield, 88.Christian Co. 
Smith’s Best, 66.Smith Mill. 
Snappy, 32.Shefford Cheese 
Snappy, 60. Foster Canning 
Snax, 32....Felber Biscuit 
Snider, 24, 47..Gen’l Foods 
SnoSheen, 21..... Pillsbury 
Snowdrift, 176. Wesson Oil 


101. Jellies 


108. Lime Juice 
109. Macaroni 

110. Malted Milk 
lll. Malt Products 
112. Maple Syrup 
113. Margarine 


Matzos 

118, Mayonnaise 
119. Meat Base 

120. Meat Extender 
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Numerical 

121. Meat Loaf, etc. 

122, Meat Products 

123. Meat Spread — 

124,, Meat Tenderizer 
Milk 


125. 

126. Milk Booster 
127. Milk Chocolate 
128. Mince Meat 
129. Mints, ete. 

180. Miscellaneous 
131: Mixed Nuts 
182. Molasses 

138. Mushrooms 
134. Mustard 

135. Non-Fattening 
186. Noodle Soup 


Tradename: (noted) Maker 


Snow Flake, 13..Nat. Bisc. 
Snow King, 7.Gen’l Foods 
Societe, 90. Imperial 
Softasilk, 21....Gen’l Mills 
Sol Cafe, "43. Gt. Star Coffee 
Solco, 38.....Choice Foods 
Sorority, 43....Ohio Valley 
Soup-Er-Mix, 180.Kit. Art 
Souplets, 180.Am. Dietaids 
Soup’s On, 180.Uni. Cocoa 
Southern Queen, 176.Inter. 
Southern Kose, 176.Schlud. 
Soyscuits, 158.Clifton Kit. 
Spam, 122.Geo. A. Hormel 
Spearmint, 33.Wm. Wrigley 
Sperry, 68...... Gen’l Mills 
Spops, "152. Dwight-Hamlin 
Sportsman, 38. .La.-Corliss 
Spot, 28, 60. Coast Fishing 
Spratt, 60..Spratt’s Patent 
Spread-Mor, 19.Cur. Candy 
Spring Koot, 33.F. H. Fleer 
Spuddies, 197.Albert Miller 
Spry, 176..... Lever Bros. 
Staff, -Cont’] Baking 
Staley’ 189 A. EB. Staley 

Star Brand, 122.. 


Sted, 30. Standard Brands 
Steero, 14..S. Gumpert Co. 
Sterling, 169.....Int’l Salt 
Stewart's, 43.Stewart &Ash. 
Stickney, 187.Stick. & Poor 
Stones, 108..Ritchie & Jan. 
Stoy, 182.A. E. Staley Mfg. 
Strietmann, 52. United Bisc. 
Strongheart, 60.Doyle Pk. 
Suchard’s, 41. Wilbur-Such. 
Sun Fed, 15.Com.-Larabee 
Sun Gold, 100. .Calif. Fruit 
Sun Kist, 74...Calif. Fruit 
Sun Maid, 163.Sun Maid Ra. 
Suni-Slope, 150. Wenatchee 
Sunny Cane, 188.Am. Sug 

Sunny Jim, 17.Best 
Sunnygold, 189...Ala.-Geo. 
Sun Rayed, 193. Kemp Bros. 
Sunrise, 33.Amer. Chewing 
Sunshine, 52..Loose-Wiles 
Sunsweet, 62..Calif. Prune 
Sunsweet, 162..Duffy-Mott 
SupRpopt,  152..Dw.-Ham. 
Sure-Jel, 79..Gen’l Foods 
Sure-Rising, 158..... Borst 
Swans Down, 158.Gen: Fds. 
Swansdown, 69....McAteer 
Sweet Clover, 33.Am. Chew. 
Sweetex, 176..Pro. & Gam. 
Sweetheart, 15.Purity Bak. 
Swee-Touch-Nee, 192.C. Tea 
Sweet Violet, 24..Comstock 


Swift, 122.....Swift & Co. 
Swiftee, 57.....Swift & Co. 
Swiss Knight, 32...Gerber 
Tablecraft, 196. Beatrice Cr. 
Tally-Ho, 60. Cudahy Pack. 
Tang, 25..Cudahy Packing 
Tango, 22.....Bunte Bros. 
Tavol, 167.....Wesson Oil 
Taystee, 15....Purity Bak. 
Tasty, 117....Manischewitz 
Tastykake, 20..Tasty Bak. 
Taylor, 31...Northw’n Ble. 
T-C, Packing 
Teaberry, 33...Clark Bros. 
Tea Time, 13. -Burry Biscuit 
Teem, 192...General Foods 
Tempters, 33.Amer. Chicle 
Temblend, 196.Seeman Bs. 
Ten Crown, 33.Peter Paul 


Footnotes Classifying Each Type of 


141. Orangeade 

142. Oranges (Fresh) 
143. Peanut Butter 
144, Peanut Oil 


Pi 
151. Plum Pudding 
152. Popcorn 
153. Pork Products 
154. Potato Chips 
155. Potato Salad 
156. Poultry 
157. Powedered Milk 
Prepared Flour 
159. Prepared Meats 
160. Preserves 


Sweetwood, 33.Clark Bros. | V: 


Tradename: (noted) Maker 


Tenderflake, 68..Gen. Fds. 
Tender Leaf, 192.Stand. Br. 
Tender-Made, 88...Wilson 
Tenderoni, 109.Stok. Bros. 
Tested Quality, 61..Dough. 
Tex-Maid, 74..Rio Gr. Val. 
Texoka, 68...... Gen’l Mills 
Tex-Sun, 74...Rio Gr. Val. 
Thinsies, 199.Megowen Ed. 
Thompson’s, 110....Borden 
Thorobred, 60.Thoro Bread 
3-Minute, 139....Nat’l Oats 
3X, 118.....Armour & Co. 
3 Musketeers, 22.Mars, Inc. 
Thrifties, 197.Albert Miller 
Thrills, 22...... Mars, Inc. 
G. Vogt 
Tid Bits, 60. W. 
Tide Crest,174. Willapa Bay 
Tiny Bits, 60.Nat’l Biscuit 
Tip-Top, 15, 20.Ward Bak. 
Toasted, 31. ...-Kellogg Co. 
Toasterettes, 199.Megowen 
Toasts, 52..United Biscuit 
Tobasco, 72.....McIlhenny 
Tom’s, 145....Tom Huston 
Tootsie Rolls, 22...Sweets 
Tootsie VM, 38.Sw. Co.,Am. 
Top-Flight, 22..Br. Candy 
Top Hat, 47...King-Fuller 
Torex, 14....Int’l Products 
Towle’s Log Cabin, 189.G. F. 
Town Crier, 68.Midland F1. 
Trak, 60.....National Oats 
Tiavelers, 33. Am. 
Tree Tea, 192....MJB Co. 
Trenton, 52...Nat’l 
Treat Crisps, 154.Treat Co. 
Treet, 25....Armour & Co. 
Trice, 165..W. S. Scull Co. 
Trio, 37...R. A. Johnston 
Triscuit, 13...Nat’l Biscuit 
Troco, 113..... Glidden Co. 
Tropical, 195..Tropical Br. 
Tru-Ade, 141. Krueger Bev. 
Tru Blu, 74..Co-Op. Grow. 
True American, 71..Holleb 


Trupak, 24..... Haas Bros. 
Tulane, 43....Amer. Coffee 
Tumbo, 37 59. Taylor-Reed 


Tuxedo, B. Early & Daniel 
Twin Pack, 15.Columbia Bk. 
Two Bits, 22 -Mars, Inc. 
_Two Minute, 59.. -Kit. Art 

U-All-No, 129.. Richardson 
Uas&i, 188. Utah- Idaho Sug. 
Uncle Sam, 17.:.Uncle Sam 
Underwood’s,24. Underwood 


Uneeda, 52....Nat’l Biscuit 
Upand Up, 68.Urban Mill. 
Vacudri, 56...Calvac Corp. 


Valencia, 142. Benoje Groves 
Van Camp’s, 5.Stokley Bs. 
Valenju, 141.Verlay Prods. 
an Houten’s, 41.H. J. Heinz 
Vanti Papia, 77.Grand. Br. 
Vassar, 32..... Nat’l Dairy 
Vegamato, 196.Beatrice Cr. 
Vegeroni, 109.It.-Am. Paste 
Vegetole, 176.Armour & Co. 
Vegex, 14, 175... Vegex Co. 
V-8, 196..Standard Brands 
Velva, 182..Penick & Ford 
Velvet, 176. .Interstate Cot. 
-Nat’l Dair 

Perkins Prod. 

Veribest, 71. Armour & Co. 
Vermont Maid, 189.P. & Fd. 
Veteran, 71. 
Vibic, 68..... General Mills 
Victor, 43...Martin L. Hall 
Vila-Sert, 37....Cook Choc. 
Virginia Dare, 65.Va.D. Ext. 
Visking, 173. Visking Corp. 

Food Product) 


Brew.-Gordon Zaz 


Vita Bake,7.Marchants Cof. 
Vita Bran, 31.Battle Creek 
Vita-Dex, 22.Curtiss Candy 
Vitafers, 199..Quaker Oats 
Vitafied, 116.Superior Feed 
Vitalets, 22...Am. Dietaids 
Vitaline, 66.Ballard & Bal. 
Vitalox, 119.Armour & Co. 
Vitamalt, 111..Elway Food 
Vitamil, 126...Battle Creek 
Vitapets, 60....Polk Miller 
Vita Sert, 37..Cook Choco. 
Vit-A-Song, 12. Heger Prod. 
Vitavose, 3...E. R. Squibb 
Vita-Yam, 58. Wilson bs. 
Viva, 22.....Lewis & Sons 
Vivasoy, 181.Com.-Larabee 


Waffle, 13....Nat’l Biscuit 
Waldort,52.Manchester Bis. 
Walker’s, 35, 184. Walk.-Aus. 
Walnettos, 22...Peter Paul 
Walton’s, 165.Walton Rice 
Washburn’s, 158.Gen’] Mills 
Washington,68. Wil-Rogers 
Washington (G), 43.A.H.P. 
Water Maid, 165.La. State 
Wayne, 66.....Allied Mills 
Weetabix, 31...Am. Cereal 
Wej-Cut, 32....Borden Co. 
Welch, 84, 193. Welch Grpe. 
Wesson, 49.Wesson O. & S. 
Westfield, 83.....Westfield 
Wheat Crackels, 31.Q . Oats 
Wheathearts, 31.Gen. M 

Wheaties, 17... we Mills 
Wheat-Oats, 31..Wheatena 
Wheat Pops, 31...Kellogg 
Wheatsworth, 31.Nat’l Bis. 
Wheytone, 125.Milk Min’ls 
White Fairy, 26.Mich. Msh. 
White House, 64, Gt..A:&.P 
White House, 43.Dwnll.-W. 
White House, 165.Std. Rice 
White Lily, 13, 20:Marven’s 
White Lily, 68.J. A. Smith 
White Pearl, 109.Thar’nger 
White Ring,'68.Cole Mill’g 
White Rose, 71, 192.Seemn. 
White Satin, 188.Aml. Sugr 
White Star, 168.V. Camp Sf. 
White Swan, 103.Cleve. Pr. 
Whitman’s, 37.S. F. Whit. 
Whiz, 22.Paul F. Beich Co. 
Widlar, 185..... Frank Tea 
Wilbur, 41. Wilbur-Suchrd. 
Wild Rose, 103.Frye Pack. 
Wilkin’s, 43..J. H. Wilkin 
Wilseo, 60...Wilson & Co. 
Wiltshire, 153.Cleve. Prov. 
Wimpys, 89..G. A. Hormel 
Wingold, 68. Bay State Mill. 
Wins, 48.....Am. Licorice 
Wonder, 7.Griffin Grocery 
Wonder, 15..Con’l Baking 
Wonderice, 165.Walton R. 
Won-Up. 83..Engelman G. 
Worcestershire, 172.L. & P. 
X-Pert, 21.Modern Fd. Sa. 
Yale Brand, 43.J.H.Forbes 
Yanks, 33......Gum Prod. 
Y-0O, 60...G.B. ‘Conkey Co. 
Yeast Foam, 200...Nor’w’n 
Yes Madam, 24.Wenatchee 
Yuban, 48..General Foods 
Yucatan, Chicle 
Za-Rex, 77..58. Clayton 
Nat'l Foods 
“United Biscuit 
..Battle Creek Food 
Zoom, 31..Fisher Flouring 
Zoup, 28, 60.Foster Cann’g 
Zu Zu, 81...Nat’l Biscuit 


161. Pretzels 
162. Prune Juice 
163. Prunes 


168. Salmon rai Tuna 
169. Salt (Table) 

170. Sandwich Spread 
Sardines 

172. Sauce 

173. Sausage 


Seafood 


175. Seasoning 

176. Shortening 

177. Skim Milk Powder 
178. Smoked Meat 

179. Soup 

180. Soup Mix 


181. Soy Bean Products 
182. Soy Flour 

183. Spaghetti 

184. Spaghetti Dinner 
185. Spices 

186. Strained Foods 

187. (Dressing) 


194. Tomato Paste 

193. Tomato Juice 

195. Vanilla Flavor 

196. Vegetable Juice 
197. Vegetables (Fresh) 
198. Vinegar 


199. Wafers 
200. Yeast 


| | | | Tradename: (noted) Maker 
| | 
| | 
Starlac, 157........ Borden 
Star Quality, 25.. .Armour i 
St. Charles, 43..Am. Coffee 4 > 
Salada, 192.....Salada Tea 
Sambo, 38..Senn Products ee 
| | | 
Seven Day, 43.Gen’l Foods a 
“774,” 66...... Vitality Mills | 
| 
| 
| 
102. Jelly Powder > 
103. Lard 
104. Lemon Pie Fill — 164, Raisins Be 
105. Lettuce 145. Peanuts 165. Rice 
106. Licorice 146. Pears 166, Salad Dressing. cn 
107. Lima Beans 147. Peas gis 
148. Pickles 
149. Pie Crust 189. Syrup is 
190. Tamales 
191. Tapioca 
192. Tea 
114. Marmalade 
115. Marshmallows 
116. Mash 
137. Noodles 
138. Nuts 
Sites — 
140. Olive Oil 
9 


FW’s Directory of Beverage Tradenames 


(See Numerical Footnotes Below for Classification of Each Type of Beverage) 


Tradename: (note) Maker 


, _ W. Abb. Co. 
Abbott’s, 8.C. W 


Cl b 
ub, 
8..Ang.-Wupp. 
Antigq , 30.United Dist. 
Antique, 29. Frankfort Dist. 
Antlers, 38.....- Con’! Dist. 


Arrow, 4...Globe Brewery 
“utine, 1....Ballantine 


da, 
Belle of Nelson, 38. Nat. Dis. 
Bellows, 40.....Nat’l Dist. 
Belmont, 88..Schenley Dis. 


‘Ben-Burk, 40.Amer. Distil. 
Bidu, 82.Orange Crush Co. 
Bimini, 


, 28..Schenley’ Dist. 
Birely’s, 38....Gen'l Foods 
Black Gold, 9.Nat’l Distil. 
30.Stan. Br. 


Blatz, 4.... tz Brewing 
Blue Grass, 9... Nat'l Dist. 
Blue Knight, H. Walker 


Brigadier, 29... 
Broad Ripple, 38. Frankfort 
Brookdale, 38.Schenley Dis. 
Brook Hill, 38.McK. & Rob. 
Braugal, 28.Park & Tilford 
Bubble Up, 82.Vess Bever. 
Budweiser, 4.Anheuser-Bu. 
38..E. & J. Burke 
s, 19.....Distillers 
38..Nat’l Dist. 
38. .Glenmore 


Cascade, 20..Monarch Mfg. 
Cavalier, 19....Cont’l Dist. 
Cedarbrook, 38..Nat’l Dist. 
Cedarhurst, 19:;...Schenley 
Cedaridge, 10..Brown-For. 
Cedro, 39......Julius Wile 
Cel-Ray, 32..Am. Beverage 
Chancellor, 38....Schenley 
Chartreuse, 22....Schenley 
Chauvenet, 39.McK. & Rob. 
Cheerio, 1..Tip-Top Brew. 
Chelmsford, 20.Canada Dry 
Chero, 32.......Nehi Corp. 
Chevy Chase, 38.....Kelly 
Chilton, 19.....Cont’l Dist. 
Christian Bros, 39..Picker 
Cinzano, 35...Canada Dry 
Classic, 17....Cont’l Dist. 
Clicquot, 13..Jos. Garneau 
Clicquot Club, 20. .Clicquot 
Clinton, 38...McK. & Rob. 


Coca-Cola, 16... Coca-Cola 


22..B 
Compania Kon, 28.Schenley 
Coronet, 10, 19.Schenley D. 
Cossart, 39......Nat’l Dist. 
Crab Orchard, 9.Nat’l Dist. 


Tradename: (note) Maker 
Cream of Ky, 38, .Schenley 
Cream of Md., 38.Md. Dist. 
Cresta Blanca, 39.Schenley 
Crestwood, 19..Nat’l Dist. 
Croix, 10.Cameo Vineyards 
Croizet, 15....Picker-Linz 
Crush Dry, 32..Orange Gr. 
Cusenier, 15.Hiram Walker 
Cutty Sark, 30.Buckingham 
Dagger, 28. .Schieffelin Co. 
Daiquiri, 28...Canada Dry 
Daviess County, 38.St. Br. 
Dayton Club, 38..Schenley 
Dewar’s, 30.......Schenley 
Diamond, 1.Dawsons Brew. 
Diplomat, 38..Cont’l Dist. 
Dixie Belle, 19.Cont’l Dist. 
Dr. Brown’s, 32.Am. Bever. 
Dr. Pepper, 32.Dr. Pep. Co. 
Dog’s Head, 1...Nat’l Dist. 
Don Q, 28..Schieffelin Co. 
Double-Cola, 16.Sem’ole 
Dow, 39....Hiram Walker 
Dragon, 1.Falls City Brew 
Dry Sack, 31...Julius Wile 
Dubeonnet, 39.Schenley Dis. 
Duet, 38....Hiram Walker 
Duff Gordon, 31. Nat’l Dist. 
Dumont, 10.McKes. & Rob. 
Dutch Club, 4.Pitts. Brew. 
Eagle, 38.......Nat’l Dist. 
Echo Spring, 38..Schenley 
Edelbrew, 4..Edelbrau Br. 
Eichler, 4...Eichler Brew. 
El-Bart, 19... Browne-Vint. 
Elk River, 38....Schenley 
Esquire, 4..Flock Brewing 
Eureka, 4..Humboldt Malt 
Fiddle Bottle, 38. Nat'l Dis. 
Fine Arts, 38..Canada Dry 


;|5 O'Clock, 19...H. Walker 


Fleischmann, 19.St. Brands 


Gibson’s, 38.Schenley Dist. 
Gilbey’s, 19....Nat’l Dist. 
Giroux, 17......Giroux Co. 
Glenmore, 38.Glenmore Dis. 
....-Spokane Brew. 


Gold Medal, 39..Nat. Dist. 
Gold Seal, 13.Urbana Wine 
Golden Bantam, 38.N. Dist. 
Golden Glow, 4...G. West 
Gelden Stag, 28.Schieffelin 
G. Wedding, 38.Schenley 
Gordon, 19,.Somerset Imp. 
Goulet, 13..R. C. Williams 
Gov’t House, 28.H. Walker 
Grant’s, 30.Austin, Nichols 
Grapette, 32...B. T. Fooks 
Gt. W’ern, 13. Pleasant Val. 


_ | Green River, 19,38.Schenley 


Greenbrier, 38....Sc 
Gausti, 39..... .-Fruit Ind. 
Guild, 39....Wine Growers 
Guth’s, 16.E. C. Guth, Inc. 
Haig & Haig, 30.Somersst 
Harmony, ....Carstairs 

, 9.........Schenley 
Harvest, 38..Austin, Nich. 
Harvey’s, 39..Park & TiL 
Havana Club, 28. Williams 
Heather Dew, 30.For. Vin. 
Heidseick,17.Schenley Dist. 
Heinken, 4.Austin, Nichols 
Heirloom, 4.Heidelberg Br. 
Hennessy 3*, 10.Schieffelin 
Hermitage, 9. --Nat’l Dist. 
High & Dry,19.P. & Tilford 
H’land Queen,30.McK. & R. 
Hildick, 3..Distilled Liq. 
Hires, 20, 26.C. E. Hires Co. 
Hoff-Brau, 4....Hoff-Brau 
Holloway, 19..Canada Dry 
Honey Dew, 38.F’fort Dist. 
Horton, 4Greater N.Y. Brew. 
House of Lords, 30.Int’! D. 


henle 


_ | Huguenot, 10.H’blein Bros. 


Hunter Balt., 29 B.-V. 
Hunt’s, 39...G. H. Mumm 
I.V.C., 39......Canada Dry 
I. W. Harper, 38. .Schenley 


Tradename: (note) Maker 
Imperial, 29.Hiram Walker 
Invader, 38....Nat’l Dist. 
Irish, 1..Beverwyck Brew. 
Ironbeer, 32..G’pa Brands 
Iron City, 4..Pitts. Brew. 
Ital. Swiss C’ny, 39.Nat. D. 
Jas. E. Pepper, 38.Schenley 
Jax, 4....Jax Brewing Co. 
John Collins, 19...G. & W. 
J. Jameson, 30.H. Walker 
Johnnie Walker, 30.C. Dry 
Julius Kessler, 38.S’grams 
Kato, 4..Mankato Brewing 
Kelly’s, 28..Hulse Import 
Ky. Bred, 38.Park & T’ford 
Kentucky, $....Nat’l Dist. 
Ky. Colonel, 9..Nat’l Dist. 
Ky. Crest, 38....Schenley 
Ky. Derby, 38...Glenmore 
Ky Dew, 38.Brown;F’man 
Ky. Tavern, 38..Glenmore 
Ky. Triumph, 28.Frankfort 
Ky. Velvet, 38...Fankfort 
Keystone, 38..Cont’l Dist. 
King Blands, 38.....B.-F. 
King Wm, IV, 30.Somerset 
Kings Ransom, 30. Int. Dist. 
Knickerbocker, 4..Ruppert 
La Boheme, 39,..Schenley 
Lady Lynne, 39.Overbrook 
Laird, 3......Laird & Co. 
Lambic, 4...Peter Doelger 
Lanson, 13......Nat’l Dist. 
Lemon Crush,11.Orange Cr. 
Lemon Hart, 28...3. Wile 
‘Leroux, 10, 22.McK. & Rob. 
Liberty, 4..Amer. Brewing 
Lime Cola, 16...Lime Cola 
Lime Crush, 11.Orange Cr. 
Lloyd’s, 4....Rapken Ltd. 
London Tower, 19..Capitol 
Longwood, 38..Am. Distill. 
L’d C’vert, 38.Dist-S’grams 
Lucky, 4. .Interstate Brew. 
Lucky Club, 16. Lucky Club 
Lyons, 26...Lyons-Magnus 
Mackenzies, 31 G.H. Mumm 
Macnair’s, 30...Gooderham 
Manru, 4..Schreiber Brew. 
Manuel Miss, 31.H. Walker 
Manz, 4.... a 
Marcilly, 39....Nat’l Dist. 
Martel’s, 15.Park & Tilford 


. |Martini & Rossi, 35.Walker 


Martin’s V.V.0.,30.McK.&R. 
Maryland, 29.Majestic Dist. 
Md. Valley, 38 Schenley Dis. 
Matt. & Moore, 38...F’fort 


Mayfiower, 28, 38.Schenley 
McCallum’s, 30.Cont’!] Dist. 
McGinnis, 38.Schenley Dist. 
MeKibbon, 21. Distilled Liq. 
MecSorley, 1.Gtr. N.Y. Brew. 
Meadow Brook,9.H. Walker 
Meadville, 38....Frankfort 


wood, .-Nat’l Dist. 
Melvale, 38..Schenley Dist. 
Merito, 39......Natl Dist. 
Michelob, 1, 4.A’ser-Busch 
Midwest, 9.....Cont’l Dist. 
Mill Farm, 9...Gooderham 
Milshire, 19.......Heublin 
Mint Springs, 38.Glenmore 
Monarch, 39.....Sherbrook 
Monnet, 15.....Nat’l Dist. 
Monticello, 38.....Schenley 
Mosard, 39......Nat’l Dist. 
Mt. Royal, Leroux 
Mt. Vernon, 39,.Nat’l Dist. 
M’tain Ridge, 38.H. Walker 
Mouquin, 17.Austin, Nich. 
oxie, Dist. 
apa Valley, 39..Schenley 
Napa Valley, 10. Nat’! Dist. 
Nehi, 11.........Nehi, Inc. 
New Yorker, 20...Monarch 
Nichol-Kola, 16. Nicholson 
Northmoor, 38. .Nat’l Dist. 
Nulene, 35..Vintage Wines 
NutriCola, 16. NutriCola Co. 
Nuyens,35..Vintage Wines 
Obert, 4...Cooper Brewery 
Old Abbey, 1.Wm. 8. Brew. 
Old Angus, 30..Nat’l Dist. 
Old Anthem, 38. . Nat’] Dist. 


(Numerical Footnotes Classifying Each Type of Beverage) 


Matz, 4..:...Matz Brewing | Paradi 


Tradename: (note) Maker 
Old Barbee, 38...Schenley 
Old Bru, 4.Detroit Brewing 
Old Cabin Brook, 38.G’more 
Old Cabinet, 38.F’fort Dist. 
Old Charter, 9. .S'ley Dist. 
Old Classic, 20.Cont’l Dist. 
Old Coach, 38.Henry Kelly 
Old Colony, 19.Am. Distill. 
Old O’tion, 38..Fruit Ind. 
Old Crow, 38...Nat’l Dist. 
Old Crown, 1, 4..Centlivre 
Old Delaware, 3.....Laird 
Old Dover, 38... Nat’l Dist. 
Old Drum, 19, 38.Seagrams 
Old Dutch, 39.Henry Kelly 
Old Essex, 4. Krueger Brew. 
Old Farm, 29.Nat’l Distill. 
Old Forester, 38. eeee .B.-F, 
Old Forman, 38......B.-F. 
Old Grand-Dad, 38. Nat. Dis. 
Old Harbor; 38.Cont’l Dist. 
Old Heidelberg, 4.B. Brew. 
Old Hermitage, 38. Nat. Dis. 
Old Hickory, 9.Cont’l Dist. 
Old Jim Gore,9.McK.&Rob. 
Old John, 38....Nat’l Dist. 
Old Log Cabin, 9. Nat. Dist. 
Old McBrayer, 38. Nat. Dist. 
Old Medley, 38.Stan. Brds. 
Old Mr. Boston, 19.Am. Dis. 
Old Nectar, 38:. Frankfort 
Old Overholt, 38. Nat. Dist. 
Old Pepper, 38..Frankfort 
Old Plaid, 30...H. Walker 
Old Polk, 38.Brown-F’man 
Old Prentice, 38. Nat. Dist. 
Old Priory, 30...Seagrams 
Old Quaker, 38...Schenley 
Old Ripy, 9...Canada Dry 
Old Saratoga, 38..Schenley 
Old Schenley, 38..Schenley 
Old Smoothie, 10.Am.Spirits 
Old Smuggler, 30..Walker 
Old Stagg, 38.....Schenley 
Old S’brook, 38.Nat. Dist. 
Old Tankard,1.Pabst Brew. 
Old Taylor, 38..Nat’l Dist. 
Old Thompson, 38. .G’more 
Old Treasure, 38Cont’! Dis. 
Old Velvet, 38...Frankfort 
Old Waldorf, 39..Fredonia 
Old World, 39. ..Schieffelin 
Olympia, 4.Olympia Brew. 
Olympic, 4...Pilsen Brew. 
Orange Crush, 24.Orange Cr. 
Orange, 19.......Am. Dist. 
Otard, 15.........Schenle 

Overbrook, 38....Bushmiil 


Paramount,4.No. Am. Brew. 
Par-T-Pak, 32..Nehi Corp. 
Pasco, 39....Pastene Wine 
Patrician, 38....Cont’l Dis. 
Paul Jones, 29... Frankfort 
Pedro’s, 28..Austin, Nich. 
Penn-Md.,.9..... Natl Dist. 
Pennsylvania, 29: Nat. Dist. 


iladelphia, 29.....Cont’] 
Pilgrim, 28...Stan. Brands 
Pilsener, 4...Pilsen Brew. 
Piper Heid., 13. Browne-Vin. 
Piping Rock, 19.Am. Dist. 
Planters Club, 38....Cont’! 
Plymouth, 19.G. H. Mumm 

- M., 38........Nat’l Dist. 
Polo Club, 19....Am. Dist. 
Powers, 21....Canada Dry 
Primrose, 38......G. & W. 
Queen Anne, 30.R. C. Will. 
Red Cap, 1.... Brew. Corp. 
Red Heart, 28..Nat’l Dist. 
Red Label, 28.....Ronrico 
Red Lion, 6:Hiram Walker 
Red Raven, 20..Red Raven 
Red Top, 38.Gordon-O’ Neill 
Remy-Martin, 15. .Br.-Vint. 
Renault, 39..Renault Sons 
Rewco, 29......Nat’l Dist. 
Rex, 4.........Phil. Brew. 
Rheingold, 4.Liebmann Br. 
Riondo, 28. -Somerset Imp. 
Ritz, 20....C. BE. Hires Co. 
Rocking Chair, 38.Am. Dis. 
Ro 30. 


ma, . .Schenl 
Ron Merito, 28. Nat'l Dist. 


Peter Dawson, 30.Jul.-Wile} Vallian 


Tradename: (note) Maker 
Ron Ricardo, 28.Stan. Bras. 
Ronrico, 28..Ronrico Corp. 
Ron Biondo, 28. .Somerset 
Rossini, 39......Molineaux 
Royal Crown, 16. Nehi Corp. 
Royal Navy, 28..Nat. Dist. 
Royal Reserve, 38.Schenley 
Ruby, 17........Nat’l Dist. 
Ruinart, 13...Foreign Vin 
Rum Carioca, 28.McK. & R. 
Rum Ricardo, 28. Stan. Bran 
Rum Siboney, 28.Hamilton 
Rustic, 38.... 
Sagarra, 39.....Nat’ St. 
1......Forest City 
San Benito, 39.....Sribari 
SanMartin,39.No.Am. Wines 
Sandeman, 31, 38.McK. & R. 
Santa Alicia, 39.McK. & R. 
Schaefer, 4........Schaefer 
Schenley, 38......Schenley 
Schlitz, 4....Schlitz Brew. 
Seagrams, 19, 38. Dist.-S’m: 
Seal of Ky., 9....Schenley 
Sec. 20........Canada Dry 
Seven-Up, 11.....Seven-Up 
Sevilla, 28.....Cont’l Dist 
Shenandoah, 88. .Nat. Dist. 
Shewan-Jones, 10. Nat. Dist. 
Shipping Port, 38...F’fort 
Signet, 29...Hiram Walker 
Silver Dollar, 38..Carstairs 
Silver Label, 38. .Glenmore 
Silver Wedding, 19.Schenley 
Smirnoff, 36......Heublein 
Snow Top, 17..H. Walker 
So-Grape, 32..S0-Grape Co 
Spey Royal, 38.R. C. Wms. 
Sport Club, 9, 29.Cont’! Dist 
Spot Bottle, 38..Am. Dist. 
Spring Hill, 38..Nat. Dist. 
Spur, 16.......Canada Dry 
Stagg-Finsh, 88..Schenley 
Stodart, 30..Hiram Walker 
Student Prince, 4...H’berg 
Sun-Kist, 39.Eastern Wine 
Sunny Brook, 9..Nat. Dist 
Sunny Springs, 38....S’ley 
Superb, 4.......Birk Bros 
Tam-O-8’ter, 1.4m. Brew 
Pap, 4..........Birk Bros. 
Tavern, 4.....Atlantic Br 
Taylor (W.A.), 40.H. W’ker 
Teach 


er’s, 30... .Schieffelin 
Ten High, 9.Hiram Walker 
Tex, 4....Jackson Brewing 


38... .Sehenler 
ows, 21..Kelly 
Toastmaster, 1..Cold Spr 
Tom CollinsMix,11. Hoffman 
Tom Moore, 20.Thos. Moore 
Town Tavern, 38. . Nat. Dis. 
Triumph, 4....Stors Brew 
Tro Birk ‘Bros. 
19......8chenley 
4....West End 
Hiram Walker 
Products 
..-Park & Tilford 


39..V. Wine 
Vintner, 39..Vintage Wine 
Vintners, 39....Nat’l Dist 
Virgil, 20.......Nat’l Fruit 
Va. Club, 38.....Seagram: 
Virginia Dare, 39. .Garrett 
Vista, 39..Granada V’yard: 
Vitawater, 12..Mission Dry 
Waldorf, 4. Forest Br. 
Walker’s, 9.Hiram Walker 
Wathen’s, 38......Schenley 
Wedd’g Bells, 38.Seagram* 
Wee Burn, 30.Austin, Nich. 
Welchade, 11.Welch Grape 
Weston, 30..Nat’l Agencies 
White Horse, 30. Browne-Vi 
White Label, 4..;Trommer 
White Rock, 12.Nat’l Dist. 
White Seal, 38... .Carstairs 
Wilken Family,38.Schenley 
Wm. Penn, 38:G’ham & W. 
Wilson’s, 38... Browne-Vin. 
Winchester, 38..Balt. Pure 
Windsor, 38.....Nat. Dist. 
4.....Pfeiffer 
Yermat, 32..Clicquot Club 


t, 39. 
V-Bev, 9..Purity 
Vat-69, 38 


. Tequila: 


les Soft Drink Powder 
~ 


af 
| 
| 
Alpen, 4..Columbia Brew. 
Ambassador, 4....Krueger 
aa Amber Creme, 4.Brew. Cp. 
Anchor, 19....Nat’l Distil. 
Anchorage, 38... .Glenmore 0 
Ancient Age, 38. ..Schenley 
Apollo, 4..Amer. Brewing | 
Appolinaris, 12..Aust. Nic. 0 
istocrat, 39...Fruit Ind. | 
ay Ballantine, 30..H. Walker | | tir 
Bardinet’s, 17..R. C. Will. | 
‘Bardstown, 38. Nat’l Distil. 
Bass, 1.....Hiram Walker | ad 
ca 
di 
& wh 
ne 
ar Blackstone, 88.Schenley D. | sf 
Biandy, 39..Hiram Walker | 
Blue Label, 38.Schenley alc 
Blue Ribbon, 4.Pabst Sale 
3: Bollinger, 13..Julius Wile|4 Aces, 22.Nor’east’n Liq. tal 
Bols, 19......G: H. Mumm | Four Koses, 38..Frankfort 
oe Bond & Lillard, 9.Nat. D.| Fox Head, 3..Laird & Co. ii 
aes Booth’s, 19....Park & Til. | Frontenac, 1...Nat’l Brew. 
i Boulevard, 38.Dis.-Seag’ms | G. & W., 19, 38.Gooderham — 
be) Boxwood, 88...Cont’l Dist. | Gautier, 10..E. & J. Burke | 
Briarcliff, 38...Am. Distil. 
| Gold Crown, 1. Dawson's | 
se, 39......Bisceglia 
Calcyus, 33...Calif. Citrus 
Calvert, 38.Dist.-Seagrams 
ones Canada Dry, 12, 20.Can. D. 
soa Canadian Club, 38.H. Wlkr. 
Caravan, 38.Walker G.2W. 
Carioca, 28...Amer. Spirit — - 
Carstairs, 38.Carstairs Dis. | 
| Vicker’s, 19....Canada Dr; 
Se; 1. Ale . 9. Bourbon Whiskey 17. Cordial Beverage 25. Quinine Mixer Be 
2. Aperitif 10. Brandy 18. Fruit Mixture 26. Root Beer 
3. Apple Brandy 11. Carbonated Beverages | 19. Gin 2%. Reot Beer Extract 
= Benedictine - Champagne 1. Irish: Whiskey 29. Rye Whiskey |» ~ 37. Water (Sprin : 
6. Beverage 14. Cocktail (Mixer) 22. Liqueur... | 80. Scotch Whiskey: 88. Whiskes 
7. Beverage Syrup. 15. Cognac 23. Nectars 31. Sherry | 89. Wine Vai 
ese 8. Bitters 16. Cola Beverage 24. Orange Drink 32. Soft Drink 40. Miscellaneous N 
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Industries Without Major 


‘Reconversion 


Problems 


Food business heads those facing little or no expense 


or shut-down in return to 


merica’s military production 

miracle was not accomplished 
over night. Of course, those few 
companies already engaged in the 
manufacture of armaments or peace- 
time products readily adaptable: to 
military applications, could be count- 
ed upon to make immediate’ signifi- 
cant contributions in’ their “best tra- 
ditions. war between ourselves 
alone and a single enemy in a some- 
what comparable state of prepared- 
ness, our needs might have been sat- 
isfied by the existing and some new 
facilities of such companies, helped 
along by contributions from others 
without the necessity of sharply cur- 
tailing or completely abandoning their 
normal peacetime businesses. — 


the 


Every brilliant drop of Old 
Grand-Dad is fine bourbon at its 
glorious best. So treasure each 
bottle that comes your way 
during these times of shortages. 
We're doing our best to spread 
the available. supply fairly. 


KENTUCKY STRAIGHT BOURBON WHISKEY 
100 PROOF ¢ BOTTLED IN BOND 


Vational Nistillers Products York 
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a peacetime economy 


Such was not the case. This was 
a global war that confronted us 
with the necessity of “catching up” 
with two major enemies already long 
engaged in erecting powerful military 
machines.’ Under the circumstances, 
the only possible solution lay in the 
boldest conceivable program, em- 
bracing not only capacity operations 
for rapidly expanding armament pro- 


ducers, but also conversion and’ ex- - 


pansion of all other adaptable’ facili- 
ties. This, in turn, contemplated ex- 
pensive and extensive planning, plant 
construction and alterations, as well 
as intensive education or training 
ranging down from executive and en- 
gineering to supervisory and opera- 
tional personnel. All this was neces- 
sary under the high pressure of war 
urgency, in the face of equipment 
bottlenecks, and coincident with loss 
of trained manpower to the armed 
forces. 


Remarkable Victories 


The remarkable series of victories 
scored by the United Nations all over 
the world attest eloquently to the 
success of the Arsenal of Democracy 
back home. With a victorious end of 
the war in sight and the diplomats 
turning their attention to the prob- 
lems of peace, comes the no longer 
distant prospect of reversing the 
great conversion program and the 
realization that this, too, will carry 
serious problems for large segments 
of American industry. . 


Fortunately, the very suspension, - 


contraction or military diversion of 
normal peacetime production, accom- 
panied by unprecedented savings aris- 
ing from a, combination of govern- 
ment bond drives together with civil- 
ian shortages, have built up a tre- 
mendous potential that is the best 
hope for meeting the threat of post- 
war unemployment and that should 
eventually develop into high and 
profitable business activities. But 
for .numerous..industries, .and._ for 


‘ 


parts of other industries, there must 
in the nature of things intervene pe- 
riods of costly shutdown and recon- 
version of facilities, before the ad- 
vantages begin to accrue. 
Reconversion presupposes conver- 
sion, so the degree to which the ex- 
igencies of war required the latter 
should largely determine an indus- 
try’s need for the former. Broadly 
speaking, then, there should be little 
or no reconversion problems for the 
producers of raw materials, such as 
the farmer, the miner, the lumber- 
man and the crude oil. producer ; but 
there will be widely varying problems 
for the processor, the refiner, the 
fabricator and the manufacturer. 


Volume Changes 


‘In general, certain types. of service 
ifidustries may face major changes 
in the volume or even nature of their 
businesses after the war, but not of a 
character to involve actual facilities 
reconversion of major consequence. 
In this category might be included 
utilities, transportation (rail, .truck, 
bus and air lines) and communica- 
tions (telephone and telegraph) as 
well as banks, finance companies and 
the insurance business. 

Vertically, there are specific indus- 
tries unlikely to be seriously affected 
at any point from production to re- 
tailing. Perhaps outstanding in this 
respect is the food industry, taking in 
agriculture, food processing and pack- 
aging, meat packing, dairying, mill- 
ing and baking. Production of soaps, 
vegetable oils, drugs, toiletries, cos- 
metics, household preparations and 
similar consumer goods recognized 


as essential during war, are likewise 


in this category. So are the tobacco. 
soft drink and brewing industries. 
The distillers have an important but 
apparently not burdensome reconver- 
sion problem in shifting back from 
industrial to beverage production. 
Our huge retail trade, from the 
great mail order houses and metro- 
politan department stores to the small 
town “five and ten” or corner grocer, 
generally is without reconversion 
problems. Other apparently “most- 
favored” groups include the amuse- 
ments, such as motion picture produc- 
tion and exhibition, and radio broad- 
casting. Paper and paper products, 
printing and publishing, containers 
and packagings of all kinds, building 
(Please turn to page 27) 
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Ratings are from the FINANCIAL Wor.p Inde- 


pendent Appraisals of Listed Stocks. 
individual Stock Factographs for further vital 
information and statistical data on these items. 


PRICES ARE AS OF THE CLOSING WEDNESDAY, 


American Steel Foundries C+ 

Price of around 25 compares with 
73% in peacetime 1937, and current 
income return ts liberal. (Indicated 
$2 annual dividend yields 8%.) In 
comparing earnings of $2.25 per share 
in the fiscal year ended September 
last with $2.32 reported for 1942-43, 
it should be noted that the later year 
was saddled with a $1.11 per share 
provision for renegotiation applying 
to the earlier period. As reported, 
sales declined to $81 million as 
against $96.8 million, and the appar- 
ent gain in real earnings probably re- 
flects better profit margins on an in- 
creasing proportion of normal to mil- 
itary output. Company specializes in 
rail equipment castings. 


Bangor & Aroostook Cc 
Stock carries considerable risk even 
though price of 12% is less than twice 
last year’s net. (Pfd. $5 in arrears.) 
Dependence largely upon potatoes 
(ordinarily accounting for half of 
revenues), together with leverage in 
capitalization, makes for earnings 
irregularity, but in the nine years 
1929-37, net averaged $5.15 per 
share. Preferred dividends were not 
covered in 1940, but common earn- 
ings reached $7.27 per share last year 
and showed a slight gain through the 
September nine months to $3.52 from 
$3.49 per share a year ago. Cash po- 
sition is comfortable and it would re- 
quire less than $200,000 to pay up 
remaining preferred arrears. 
was reduced $3.5 million (one-fifth) 
between 1938 and 1943. 
Consolidated Edison B 
Income is generous at 25—about 
half the prewar high in 1937. (Has 
paid various divs. every ‘year since 
1893; reg. $1.60 an. div. yields 
6.4%.) In the twelvemonth ended 
September, net receded to $1.84 from 
$1.91 per share a year before, despite 
$23.6 million (8.9 per cent) more 
revenues. This was largely due to a 


General Cigar 


Debt . 


Consult 


$7.6 million (44.4 per cent) boost in 
maintenance outlays due to wartime 
overworking of facilities and now 
made possible largely by closing down 
of DPC’s great Queens aluminum 
plant. Meanwhile, hearings progress 
on a proposal to merge five subsidi- 
aries to save taxes and permit a six- 


. year refunding to save some $4.6 


million (40 cents per share) per an- 
num in interest. 


Eureka Vacuum Cleaner Cc 

Should do better after than before 
the war, but price of 12 is nearly 10 
times the 1940 low and risks are 
above average. (Ind. 50 cents an. div. 
yields 4.2%.) In the three years and 
seven months (fiscal year changed) 
1938-41, company lost $5.65 per 
share, of which $4.99 since has been 
recovered. In the fiscal year ended 
last July, $9.2 million sales compared 
with $7.2 million a year earlier, but 
squeezed profits and exhaustion of 
EPT credit dropped net to $1.21 
from $1.91 per share. WPB has au- 
thorized company to resume making 
vacuum cleaners, and initial deliveries 
are expected early in 1945. 


C+ 

Price of 28 appears ample in view 
of earnings contraction. (Reg. $1 an. 
div. yields 3.6%; paid $1 extra in 
Dec., 1943.) Interim statements, lack- 
ing in certain details, indicate an un- 
usual falling off in nine month’s net 
to 88 cents from $1.48 per share a 


No Telephone Calls, Please 


T © insure prompt replies to in- 
quries addressed to the FINAN- 
CIAL WorLD subscribers are requested 
to enclose a self-addressed stamped . 
envelope with each inquiry. To facili- 
tate quick replies a special delivery 
or air-mail stamp may be attached. 
Prepaid telegrams will be answered 
(collect) as soon as received; but 
no telephone calls, please. 


“Also FW” refers to the last previous issue 
in the magazine. Opinions are based on data 
and information 
responsibility is 


regarded as reliable, but no 
assumed for their accuracy. 
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year before, and directors may not 
repeat the $1 extra dividend declared 
last November 18, although treasury 
could stand it. This year’s poor show- 
ing is attributed to rising material 
and labor costs as against rigid prices, 
but other cigar companies. appea 
to have made better comparisons, 
Brands include White Owls and Wm, 
Penns at a nickel and Robt. Burn 
mostly at a dime. 


Holland Furnace B 

Sustained war earnings and pros- 
pective partictpation in postwar build- 
ing boom warrant retention of shares 
at 44. (Reg. $2 an. div. yields 4.5%.) 
Company’s highly abbreviated interim 
statements show a net of $3.77 per 
share earned in the twelve months 
through September as against $3.69 
a year before. Assuming a like cal- 
endar year net, Holland’s nine-year 
average would equal $3.36, with the 
extremes $2.89 in 1936 and $4.65 in 
1941. This comparative stability in 
the building industry results from the 
large proportion of business repre: 
sented by servicing, maintenance and 
repairs. New installations promise an 
enlarged volume with the resumption 
of private construction. 


Household Finance B 

Still offers a good income at 70. 
(Reg. $4 on div. yields 5.7%.) Not: 
withstanding war handicaps, company 
made 959,541 loans in an aggregate 
amount of $149.3 million last year. 
Only twice, in 1940 and 1941, has 
either of these figures been exceeded. 
Loans averaged $156, however, which 
was the lowest since predepression in 
1926, and earnings which had run 
between $6.98 and $7.65 per share in 
1937-40 were down to $5.51 per share 
last year. Modest improvement has 
been shown so far in 1944, Receiv- 
ables are actually a little higher than 
a year earlier, at $54.9 million vs. 
$54.6 million, with no striking bal- 
ance sheet changes. 
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40 Stocks at Less 
Than Times Earnings 


For a variety of reasons many New York 
Stock Exchange issues, some in sound 
position, sell at low price-earnings ratios 


here can be no hard and fast rule 

setting the price at which a 
stock ought to sell in relation to its 
annual earnings. At one time a price 
of ten times earnings was considered 
reasonable, on the theory that a com- 
mon stock “ought to” yield 6 per. cent 
and that directors should disburse 60 
per cent of a corporation’s earnings to 
its stockholders. 

That rigid conception has been dis- 
carded these many years. In the late 
20s, prior to the 1929 collapse, nu- 
merous issues sold at 25 times their 
earnings, and more, and the high 
ratio’found in financial circles many 
defenders who considered themselves 
conservative. During the depression 
and recovery years a more realistic 
approach was made to the subject, 
and a price-to-earnings ratio for any 
stock is now regarded as determinable 
only after consideration of all of the 
many factors entering into the mak- 
ing of prices. 

If earnings of any company were 
constant year-in and year-out, and if 
the dividend policy were unlikely to 


be altered, the investor would be 
justified in purchasing a stock in 
1944, for instance, for income and 
even appreciation in 1945, on the 
basis of 1943 earnings, and could 
readily determine an applicable price- 
earnings ratio. But in most instances 
the trend of current earnings is not 
too clearly defined, and it is not at all 
easy to project the future. The prob- 
ability of a German collapse during 
the first part of the coming year and 
the effect on any corporation’s for- 
tunes of the sharp economic readjust- 
ment that will accompany the shift 
of war emphasis to the Far East, 
makes it difficult for the mind to rest 
easily on any forecast regarding earn- 
ings over the next few years. 


Academic Interest 


For this reason the ratio of current 
prices to 1943 earnings is largely of 
academic interest, though inviting in- 
quiry and analysis into the reasons 
for any seemingly unusual ratio. 

Normally stocks selling at a low 
ratio may be assumed to fall into one 


of two classifications—as being funda- 
mentally weak, or on the bargain 
counter. It is interesting to note, 
however, that more than 100 issues 
listed on the New York Stock Ex- 
change are currently quoted at less 
than seven times their earnings for 
1943 or for the latest fiscal year. 

From the list there has been se- 
lected a group of 40 issues, represent- 
ing a cross section of American in- 
dustry. For the most part they are 
if sound position, and do not appear 
over-priced. Where war-inflated earn- 
ings have established an extremely 
low ratio, current prices frequently 
represent an adequate discount of the 
future, rather than relation to past 
or even present performances. Where 
conservative dividend policies have 
prevailed the retention of earnings 
serves to fortify the companies against 
the transition to peace. 

The tabulation is offered as a start- 
ing point for more comprehensive 
study of the position of the issues 
covered, and is not to be considered 
as a blanket recommendation. 


Forty Stocks Selling at Less Than Seven Times Earnings 


Recent 
Common Stocks: Price 
American Car & Foundry........ 39 
American Type Founders....... 12 
Anaconda Copper .............. 27 
Atchison, Top. & Santa Fe....... 67 
Atlantic Coast Line............. 40 
Bath Iron Works............... 17 
Bullard Company ............... 19 
Chicago Pneumatic Tool......... 20 
Columbia Pictures .............. 20 
Cudahy Packing ................ 24 
Distillers Corp.-Seagrams........ 33 
Douglas Aircraft ............... 68 
Foster Wheeler ................. 26 
Goodrich (B. 51 
Goodyear Tire & Rubber........ 49 
Greyhound Corporation ......... 23 
Hercules Motor .............. 


Fiscal year ended October 31, 1 


Price— Price— 

*Earned Earnings Recent *Earned Earnings 
1943 Ratio Common Stocks: Price 1943 Ratio 
a$5.95 6. International Min. & Chem...... 18 3.11 5.8 
b1.76 6.8 Lima Locomotive ............... 46 7.43 6.2 
3.89 6.9 Lockheed Aircraft .............. 23 7.42 3.1 
21.11 3.2 19 4.07 4.6 
21.22 1.9 National Supply 13 2.48 5.2 
8.14 2.1 New York Central.............. 19 9.73 2.0 
4.56 4.2 Paramount Pictures ............ 26 3.85 6.7 
b5.92 6.8 Car... ... 16 2.59 6.2 
4.20 4.7 17 2.50 6.8 
c4.91 4.1 Savage Arms ................... 8 1.52 5.2 
7.48 4.8 38 5.57 6.8 
e6.10 3.9 Spicer Manufacturing ........... 48 m7.17 6.7 
26.12 5.4 ompson Products ............ 46 7.21 6.4 
h9.92 6.8 Timken-Detroit Axle ........... 32 c4.95 6.5 
h6.41 6.7 Twentieth Century-Fox ......... 25 5.37 4.7 
9.03 2.9 cee 31 5.31 5.8 
7.31 6.9 Walker (Hiram) G. & W....... 64 m12.04 5.3 
8.94 5.5 Wesson Oil & Snowdrift....... 9 28 m3.33 6.9 
3.80 6.1 Ts 25 4.94 5.0 
3.41 6.7 Worthington Pump ............. 40 8.21 4.9 

“Calendar year or latest fiscal year. a—Fiscal year ended April 30, 1944, b—Fiscal year ended March 31, 1944. c—Fiscal ear ended June 30, 1944. 

043. g—Fiscal year ended July 31, 1944. h—Fiscal year ended November 30, 1943. m—Fiscal year ended August 31, 1943. 
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WHAT*THE An unbiased analysis of 
RESULTS _ the election results leads 
REVEAL to the inference that in 

the midst of war, which 
has been conducted so successfully, 
the majority of the voters were un- 
desirous of making a change and want 
to intrust the present Administration 
with the making of the peace. They 
felt thas the President had al- 
ready established close contacts with 
Churchill and Stalin, the other leaders 
who will have the say as to how the 
peace shall be framed. This was the 
transcendent issue, and it has de- 
veloped that whoever had been chosen 
to run for President on the Repub- 
lican ticket had no ghost of a chance 
of overcoming that hurdle. The im- 
portance of this consideration in the 
minds of the voters is also clearly 
shown in the results by the elimina- 
tion of members in the Senate and 
the House who bore the label of 
“Gsolationist.” The significance of this 
is that there was not wanted any 
impediment that would tie the Presi- 
dent’s hands when peace negotiations 
were to be entered upon. 

The popular vote was very close, 
and the large electoral college ma- 
jority for the President was obtained 
only by the barest majorities in key 
states. A small percentage change 
in those votes could have elected 
Governor Dewey. This is conceded 
by most of our political analysts. 

The question of how the election 
will bear on our postwar planning 
brings up interesting conjectures. 
Radicals among the New Dealers, 
judging from their claims engendered 
by the successful outcome of the-elec- 
tion, hold it is a mandate for carrying 
further their social experiments. Judg- 
_ing from the candidate’s election 
pledges, however, this appears unlike- 


ly since jobs were promised for 60 
million, as well as other peacetime 
benefits and advantages, and to carry 
out these promises successfully will 
require encouragement to private en- 
terprise and inducement for invest- 
ment capital to seek full employment. 
Instead of reverting back to the left in 
political theorizing, it seems logical 
to expect Congress and the Executive 
branch to continue to the right in 
sound economic thinking. 


PROJECT A 
CREDIT 
PLAN 


really constructive 


ambitious to start in 
business for themselves, 
but who lack the necessary capital, 
has been evolved by the United States 
Plywood Corporation to be inaugu- 
rated after the war when civilian pro- 
duction can be resumed. Returning 
service men will be given preference 
in this cooperative effort to provide 
them with new business oppor- 
tunities. 

The plan itself is a simple one, em- 
bodying the extension of credit to 
men of integrity. All that is required 
is for the applicant to satisfy the 
manufacturers that he commands skill 
in the use of plywood products. The 
corporation in such instances will 
even aid in securing contracts from 
approved customers, advancing the 
merchandise for the completion of 
these contracts and money to meet 
the payrolls, 

Repayments are to be made as con- 
tracts are carried along toward com- 
pletion, the only reservation the cor- 
poration makes is that each project 
must stand on its own feet. 

The plan has already received com- 
mendation from various organizations 
interested in providing opportunities 
for service men to become owners of 


plan for men who are — 


their own businesses. There are other 
corporations so situated by the nature 
of their business that they too could 
adopt similar credit plans, thus creat- 
ing many small businesses and pro- 
viding employment. It is a sound 
plan which does not require subsidiz- 
ing by the Government, for it will 
stand on its own feet. 


OUR To provide our readers 
NATIONAL with enlightening back- 
CUPBOARD grounds of our funda- 


mental industries, the 
FINANCIAL Wor p from time to time 
devotes an issue to furnishing such a 
study. 

In this number we discuss the na- 
tion’s food industry, giving in addi- 
tion a directory of the products it 
processes and distributes. A study of 
the products so catalogued will con- 
vey to investors the all-embracing na- 
ture of this essential business. 

Without food, life could not exist. 
And upon nature and quality of the 
foods we produce depends the health 
and well being of the people. 

We can be proud of the accom- 
plishment of our food industry. 
Through its genius - of processing 
what we produce from the earth, it 
has provided our people with a plenti- 
ful cupboard, the contents of which 
consist of a large variety of foods we 
can draw on to satisfy us as to sus- 
tenance, health and contentment. Not 
only are our foods wholesome, 
strength-giving, and as pure as sci- 
ence can provide, but of such a nature 
as to make our people epicures. 

It was Napoleon who said a vic- 
torious army is one that travels on a 
well filled stomach. Likewise it is true 
that a progressive nation is one that 
is well fed. It is the food industry 
that has made this possible for us. 
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OUTLOOK 


Any extension of recent price decline would furnish additional oppor- 
tunity for new purchases. Sixth War Loan drive is a reminder to add 
to holdings of War Bonds 


BY DECLINING nearly 2!/. points in-two days early 
in the week, the industrial price average cancelled 
out all of the rise accomplished during the several 
weeks prior to the election, but there is nothing 
to suggest that a belated reappraisal of the elec- 
tion results had anything to do with the move. 
Among the various reasons most frequently ad- 
vanced to explain the recession are the probability 
of early further wage increases, with their initial 
effect on profit margins (although their effect in 
the long run is inflationary), and the fear that a 
collapse of Germany within the next month or two 
would find the country far from fully prepared 
to take up the slack resulting from cut-backs in war 


‘ production. 


SUCH THINGS have been common knowledge for 
a considerable time, however, and constitute noth- 
ing new in the general background. Every indica- 
tion is that after having been completed, the de- 
cline will be recognized as having been purely 
technical. 


THE MARKET long has been on a virtual cash 
basis. Brokers’ loans amount to only about one 
per cent of the market value of listed shares, and 


margin account is a comparative rarity. By 


none of the accepted standards can average prices 
be regarded as high. As a matter of fact, for 
months there has been an unusually large number 
of stocks of sound companies quoted at materially 
less than the conventional ten-times-earnings. (For 
several score of these, see page 13.) There have 
been no speculative excesses to speak of, and for 
nearly a year the industrial average has held within 
eight per cent of its present level. Daily turn-over 
has seldom: reached the million share mark, and 
for a considerable time the prevailing attitude has 
been cautious rather than bullish, with a significant 
number holding outright bearish opinions. Never 
does such a background prove the starting point 
for a prolonged bear market. 


THE LONDON stock market, which on a number 


of occasions in the past has proved a sort of 


weather-vane for price trends here, has been show- 
ing a rising tendency in recent weeks. After making 


a double top of 142.3 July 26 and August 3, the 
London industrial price average declined steadily 
to 133.3 about mid-September. While there still 
remains considerable ground to be covered before 
making a new high, recent advances have lifted the 
figure to 139.3 during a period when many 
Americans appeared worried concerning possible 
effects of an early end of the European war. 


ONE SECTION of the market seems to have seized 
upon a new worry, with the utility shares clearly 
perturbed concerning the President's hopes of 
seven new "TVAs" scattered throughout the 
country. If this were to mark renewal of the Ad- 
ministration's warfare against the public utility in- 
dustry, there would be grounds for apprehension 
on the part of utility security holders. But the Presi- 
dent will not have with him the subservient Congress 
that early in the 1930s permitted use of hundreds 
of millions of the taxpayers’ funds to put privately 
owned enterprises out of business, and it doubtless 
will be quickly recognized that socialization of great 
areas of the country would be the wrong way to 
go about encouraging sound business expansion in 
the postwar period. Until there is further light on 
the matter, there seems no reason for advising a 
change in utility investment policy. 


WE NOW ARE entering the season when tax loss 
selling has frequently had at least a temporary in- 
fluence on the price trend, but present probabilities 
are that this will be a much smaller factor this year 
than usual. A year ago, as a matter of fact, the 


volume of this sort of selling was comparatively 


small, and present prospects are that we will not 
end up the year with average prices sufficiently 
below the 1944 high to furnish any particular induce- 
ment for many of these operations. 


IF WE ARE to witness any significant extension of 


_ the recent price decline, however, the opportunity 


will be created for acquisition of additional sound 
stocks at attractive price levels. In the meantime, 
the Sixth War Loan campaign brings the oppor- 


tunity for every investor to add heavily to his hold- 


ings of War Bonds. 
Written November 16, 1944; Richard J. Anderson. 
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FARMER NOW GOOD CUSTOMER: From 
worry, a few years ago, concerning the "plight of 
the poor farmer’, the attitude of the Government 
has changed to worry concerning what the farmer 
is going to do with all his present purchasing power. 
Bureau of Agricultural Economics figures show that, 
from a $54 billion business in 1940, agriculture has 
now grown to an $83 billion industry. It is estimated 
that farmers today hold some $12 billion in cash, 
and that for several postwar years they will be 
spending $2 billion annually for new buildings and 
building repairs alone. Their purchases of house- 
hold goods and appliances are expected to exceed 
$400 million a year, and the War Food Administra- 
tion has on file a list of farmers’ requirements which 
includes 257,000 tractors, 339,000 cultivators, 
88,000 combines, as well as hundreds of thousands 
of smaller pieces of equipment. There seems every 
reason to look to the rural areas to supply con- 
siderable support to general industry in again 
starting up the wheels of normal production, and 
those fields that traditionally cater to the farmer 
appear to be in a particularly favorable position. 


INVENTORIES STILL HIGH: Manufacturers’ 
inventories at the end of September are reported 
at about $17.2 billion by the Bureau of the Census. 
This is a decline of $500 million from the year-pre- 
vious figure, and this change suggests that progress 
is being made in the right direction. The fact is, 
however, that the inventory situation has shown vir- 
tually no improvement in recent months. After 
attaining an all-time high of $17.8 billion at the 
end of last November, manufacturers’ inventories 
dropped to $17.2 billion in May of this year and 
have since remained at approximately that level 
(which compares with only $9.6 billion at the end 
of 1939). Unless substantial reductions are made in 
the materials in the hands of manufacturers in the 
months ahead, important industries and numerous 
companies may find themselves facing significant 
problems created by these excessive stocks of goods. 


ANOTHER DISTILLERS’ “HOLIDAY”: Be- 
cause of further easing of the industrial alcohol 
situation, the WPB has granted another "holiday" 
to the beverage distilling industry, scheduled for 
January, during which it will be permitted to resume 
manufacture of whiskey, gin and other liquors. A 
similar holiday in August resulted in production of 
some 50 million gallons of beverage spirits. Out- 
put in January is expected to be even greater. In 
addition, it is expected that early 1945 will see 
@ greater proportion of industrial alcohol produc- 
tion permitted to enter civilian channels, and. this 
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type of business usually carries wider profit margins 
than those being obtained on alcohol for war uses. 
Distilling company earnings should continue to run 
at high levels. 


PAINT SALES UP: Despite the virtual ban on 
new building-construction for ordinary civilian use, 
plus the determination of numerous home-owners 
to await a return of prewar paint formulae before 
repainting, and a shortage of painters as well, the 
paint manufacturers have turned in a remarkable 
sales performance this year. Increases have been 
the rule, the 680 companies comprising this industry 
reporting aggregate sales for September of 
$52.1 million, as against $49.4 million for the same 
month of 1943. For the first nine months of this 
year, the industry's sales volume was $472.6 mil- 
lion vs. $431.0 million for the period ended Sep- 
tember 30, 1943, a gain of nearly 10 per cent. 
Thus it appears that the negative factors in the 
paint demand: situation are being more than offset 
by the tremendous quantities of covering material 
required in the war effort. For the postwar period, 
demand should run well above average for a con- 
siderable time. i , 


NEWSPRINT TIGHTER YET: No improvement 
has developed in the newsprint supply situation, 
and output of this vital material continues to run 
below year-ago levels, the decline averaging around 
3,000 tons per month. Thus, for October, total 
U.S. and Canadian production came to 344,198 
tons vs. 347,229 tons for the same month last year. 
This brought the ten-months total to 3.3 million tons, 
a drop of 30,142 tons from that of the same period 
of 1943. Consumption also has been reduced, of 
course, but nevertheless has been running in excess 
of production. The result of this has been that 
inventories have been eaten into substantially. 
At the end of October, stocks of newsprint in 
the hands of all North American manufacturers 
amounted to only 89,423 tons, a new record low 
and comparing with 129,467 tons October 31, 1943. 
There is little or no prospect of any material easing 
of the newsprint supply situation, at least before 
mid-1945. The manpower situation, particularly in 
Canada, will determine whether relief is to be seen 
at that time. 


SUGAR PARLEYS STILL DEADLOCKED: Orig- 
inally 2.65 cents bid and 3.25 offered, the ‘market"’ 
on the 1945 and 1946 Cuban sugar crops:is under- 
stood to have narrowed now to 3.00-3.15 cents; ° 
i.e., the U.S, Government has come up 0.40 of a 
cent and the Cuban negotiators have come down 
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0.10 cent. But there still is no indication of agree- 
ment between the two interests, and the Cubans 
are reported to have returned again to the Island 
to consider the new offer. There is no doubt that 
eventually the sugar growers will receive more for 
their next two crops than the 2.65 cents paid for 
those of the past several years. Current forecasts 


are that the new crop will be somewhat below | 


recent peaks (but holding to a high level, never- 
theless), and the Cubans will obviously do a much 
smaller beverage alcohol business than that of 1944. 
However, earnings for the current fiscal year 
promise to remain well above the average for this 
industry. 


700 LOCOMOTIVES: Expectations are that WPB 
shortly will give permission to U. S. locomotive 
makers to prepare to start work on 700 locomotives 
for shipment to France as part of the rehabilitation 
of that country's railway system. Total cost would 
be around $100 million, and tentatively this business 
has been allocated 40 per cent to American Loco- 
motive, 40 per cent to Baldwin and 20 per cent 
to Lima. The significance of this order becomes 
apparent when comparison is made with figures for 
former years. During all of 1940, U.S. railroads 
ordered only about 680 locomotives, while total 
orders for 1937 came to less than 300. 


BRIEFS ON “SELECTED ISSUES” (See page | 8): 
Erie's nine months’ total operating revenues were 
$119.5 million vs. $118 million in the same period 
last year. . . . Timken Roller Bearing acquires site 
for new Canadian plant at St. Thomas, Ontario... . 
Briggs earned $2.08 per share for the nine months, 
compared with $1.92 per share in the same 1943 
period. . . . Great Northern orders five stream- 
lined trains, to cost about $7 million. . . . Mid-Con- 


tinent Petroleum reports nine months’ sales at- 


$45.2 million vs. $41.8 million last year. . . . Electric 


output of American Water Works for the week. 
ended November 4 was 13.2 per cent above the: 
Dividend declarations in-. 


same 1943 week. 
clude Firestone with 50 cents payable December. 


1} vs. 37!/> cents in October; Thompson Products 
compared with. 


will pay $1.25 December 15, 


This Month's 
High Grade Security 
Recommendations 
Issue: Price 
U. S. Treasury 24% bonds, due I971......... 100 


Callable at 100 beginning 1966. 
Denominations, $500 and up. 

U. S. Treasury 2% bonds, due 1954......... 100 
Callable at 100 beginning 1952. 
Denominations, $500 and up. 

U. S. Treasury notes, series B-1947..... 100 
Not callable prior to maturity. 

Denominations, $1,000 and up. 

U. S. Treasury 7% certificates of tedebtedness. 100 
Not callable prior to maturity. 

Denominations, $1,000 and up. 


U. S. War Savings Bonds, Series E............ 75 
Yield, 2.9% if held to maturity 10 years 
hence. Redeemable at holder's option after 
60 days from issue date. Denominations, 
$25 to $1,000. 

U. S. War Savings Bonds, Series F............ 74 
Yield, 2.53% if held to maturity 12 years 
hence. Redeemable at holder's option after 
6 months from issue date. Denominations, 
$25 to $10,000. 

U. S. War Savings Bonds, Series G............ 100 
Yield, 2.5% if held to maturity 12 years 
hence. Redeemable at holder's option after 
6 months from issue date. Denominations, 


$100 to $10,000. 
U. S. Treasury Savings Notes, Series C......... 100 
Yield, 1.07% if held to maturity 3 years 


_hence. Redeemable at holder's option after 
6 months from issue date. Denominations, 
$100 and up. 


25 cents in September; Crown Cork & Seal, 
25 cents payable December 20. 


OTHER CORPORATE NEWS: Butler Brothers’ 
stockholders meet December 8 to vote on proposal 
to issue 150,000 shares of 4!/2 per cent preferred 
stock. . . . Autocar Company applies for listing on 
New York Stock Exchange. . . . Pure Oil will pay 
$! year-end dividend December 11 vs. 75 cents 
paid last year. . . . Davega had half year sales of 
$3.1 million, compared with $4.4 million in the 
same 1943 period. 


HOW THE MARKET MOVES 
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Purchases of speculative issues should be made only when con- 
sistent with policies outlined in “Market Outlook" on page 15. 


SELECTED 
ISSUES 


The issues listed here do not constitute all of the purchase recommendations made from time to time by FINANCIAL 
WORLD, nor is it intended that one's holdings should necessarily be confined exclusively. to these securities. This service 
is to be regarded as supplementary to various other features which appear each week in the columns of this magazine. 


The selections in this department are based on studies of values, individually considered in relation 
toe long-term trends, and are not to be regarded as trading advices or as short-term recommendations. 
Notice Is given—together with reasons for change—when issues on this page are dropped from the list. - 


BONDS PREFERRED STOCKS 


These bonds can be used to form an investment portfolio COME 4 
backlog. While not of the highest grade, they are reason- 


Price Yield Price 
ably sefe es to interest and principal. Atch., Top. & S. F. 5% non-cum... 101 4.95%, Not 
Recent Current Call iladelphia 5. 
FOR INCOME Public Service N. J. $5 cum...... 102 4,90 Not 
Cleve. Union Term. ist 4//os,'77.. 100 450% 105 Radio Corp. $3.50 Ist cum....... 79 «4.43 100 
New Orleans Gi. Northern Ist 5s, Reading 4% Ist (par $50) non-cum. 39 5.13 50 
105 4.78 105 Reynolds Metals cum... ... % «5.73 
Texarkana & Ft. Smith Ist 1950 104 5.29 1074, 
Texas & Pac. gen. ref. 5s, ‘79... .. 99 5.05 105 FOR PROFIT 
dividends and prospects of appreciation 
, are combined in these issues. 
FOR PROFIT Am. Water Works & El. $6 cum... 98 6.12 tto 
Atlantic Coast Line gen. 4Y/2s,'64. 90 5.00 Not Columbia G. & El. 6% cum...... 93 645 ~ 110 
Chic. & No. West. conv. 4/25, 1999. 74 6.09 Columbia Pictures $2.75 cum..... 47 5.85 §3 
N. Y. Central 4'/2s, 2013......... 71 6.34 110 Erie R.R. 5% cum............:.. 62 8.06 . 100 
Northern Pac. ref. & imp. 6s, 2047. 99 6.06 110 Gillette Safety Razor $5 cum.conv. 88 5.69 105 
Southern Pacific 4!/es, 1969....... 85 5.29 100 Republic Steel 6% pr. cum....... 5.94 


_ COMMON STOCKS FOR INCOME 


While these issues are listed primarily because of their income characteristics, most of them are by no means devoid of 
potentialities of market appreciation over the longer term. Issues of this type should constitute the larger portion of the stock 
commitments held by the average investor, with only secondary place accorded the “business cycle” types of shares. 


Adams-Millis........... 32 $1.75 $1.25 b§$2.01 b$!.93 Macy (R.H.) ...... 30 $2.00 $2.00 $2.14 #$2.49 
Amer. Machine & Fdry.. 17 0.80 0.80 60.52 b0.49 May Department Stores. 62 3.00 3.00 bI.70 bi.8! 
Amer. News .......... 37 1.80 1.80 62.62 62.93 Melville Shoe ......... 38 2.00 2.00 _bI.01 
Borden Company ...... os 150 1.20 60.87 bi.0! cos Railroad .. 31 2.50 2.50 62.98 62.27 
Chesapeake & Ohio .... 47 3.50 3.00 2.98 2.69 ilip Morris .......... 88 450 450 6.10 95.8t 
Consclidated Edison... 24 160 1.60 cl.l9 el.36 of Calif... 36 2.00 2.00 2.21 
terling Drug ......... 66 00 3.00 3.23 3.37 

nion Pacific R.R....... 6.00 00 13.37 cl1.72 

Gen'l Amer. Transport.. 50 2.25 1.87'/2 bI.92 bi.6! United Biscuit ......... 23. «1.00 1.00 
MacAndrews & Forbes.. 29 1.65 1.55 cl.l3 ¢l.26 Walgreen............. 30 1.60 1.60 


BUSINESS CYCLE STOCKS 


Issues included in this group obviously involve varying degrees of speculative risk, but their price potentialities are such as 
to warrant their inclusion in diversified portfolios. 


American Brake Shoe... 43 $1.80 $1.15 $2.08 c$1.83 Glidden Company ..... 23 $0.90 $0.90 b$0.62 b$0.73 
American Stores ....... 17 1.00 1.00 60.58 b0.58 Great Northern Ry. pfd. 41 2.00 2.00 5.21 5.74 
Anaconda Copper ..... 27 150 62.06 b!.90 Homestake Mining ..... None None 60.75 bD0.26 
Atchison, Topeka & S. F. 67 6.00 6.00 69.43 67.29 Kennecott Copper ..... 35 3.00 1.50 62.06 
Bethlehem Steel ....... 61 600 600 4.86 4.99 Libby, McNeill & Libby. 7 0.45 0.50 0.88 [0.94 
Briggs Mfg. ........... 37 150 cl.92 2.08 46 200 150 7.43 .... 
Climax Molybdenum ... 33 3.20 1.50 2.90 «242 ounville & Nash. RR... 88 7.00 
Commercial Solvents ... 15 0.60 0.30 0.75 0.74 Mid 

Continental Can ....... 38 1.00 1.00 s1.63 52.09 inent ete. ... 24 1.40 1.40 2.59 2.77 
Firestone 200 200 62806288 Tide Water Ame, 1B ORE 
Freeport Sulphur ...... 32, 2.00 2.00 2.73 2.36 Timken Roller Beating... 49 2.00 2.00 2.03 cl.90 
Freuhauf Trailer ....... 39 1.65 1.60 b1.87 bi.64 Twentieth Century-Fox .. 25 2,00 2.00 2,79 63.12 
General Electric ...... Yar) 1.40 140 1.09 cl.10 Steel Bb 4.00 4.00 3.60 3.49 


e—First quarter. b—Half year. c—Nine months. f—Fiscal years ended July 31. g—Fiscal year ended March 31. 
ji—Fiscal year ended February 28. r—!2 months to June 30. s—I2 months to September 30. D—Deficit. 
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resident Roosevelt’s campaign 
P promise of sixty million post- 
war jobs was not a mere last minute 
insert designed to make an election 
speech relevant to the concerns of the 
voters. It was the hint of proposals to 
the 1945 Congress that should catch 
immediate headlines and may set the 
tone of the Fourth Term For a good 
while, Government economists all over 
Washington have been writing essays 
on how-to do it. From them. the 
President is selecting bits which, when 
assembled and voiced, may recall 
Roosevelt’s old talent for novelty. 
One idea applies the “ever normal 
granary” scheme to industry. The 
Government postulates all-out civilian 
production and asks manufacturers to 
estimate their shares in such a mar- 
ket. Then, just as RFC now under- 
writes some war production undertak- 
en without firm contracts from the 
Services, so the Government would 
buy up major industrial surpluses. An 
interesting feature is that manufac- 
turers would retain possession of 
goods taken up by the Government. 
This idea has critics in the Govern- 
nent who assert, among other things, 
that it would entail a huge bureaucra- 
cy, that it might force much produc- 
tion into a quota system, that prices 
at which the Government did its 
underwriting would be hard to set, 
etc. But the advocates insist that they 
know how to handle the objections. 


Other plans being proposed to the 
President, to keep postwar production 
on high levels would underwrite not 
the producer but his banker. Some of 
these fall into the usual run of plans 
to help small business rather than to 
secure high employment. He is hos- 
pitable to these too. Insofar as the 
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major producers are concerned, there 
is little to suggest that it is govern- 
ment financing that they will need. 


Economists in FEA are working 
up ideas for financing foreign trade 
pending the creation of a world mone- 
tary fund and world bank. Primary 
among these is a method for supply- 
ing short term credits to England to 
buy raw materials to be processed and 
exported. Second, they want to sup- 
ply long term advances to finance sales 
of equipment. 

The legislative program will call, 
first, for the expansion of Export 
Import Bank’s powers. It will be 
allowed to incur much greater liabili- 
ties as guarantor than at present. In 
addition, it will be permitted to guar- 
antee long term bonds as well as bills 
of exchange. Second, Congress will be 
asked to kill the Johnson Act, which 
prohibits private loans to war debt de- 
faulters. FEA officials are not sure 
that the Johnson Act would forbid 


_ either an Export-Import Bank guar- 


antee or the sale of bonds it had in- 
sured, but want to be on the safe side. 
The financing‘of exports is expected 
to become increasingly urgent as ad- 
ditional classes of shipments to Britain 
are stricken from Lend-Lease and 
placed on commercial account. 


The Treasury does not intend to 
fund its large short term debt after 
the war. Since the large volume of 
outstanding Treasury bills is keeping 
debt service down, notwithstanding 
the rise in principal indebtedness, 


Morgenthau feels that it will be 


cheaper to keep long and short term 
paper in their present proportions. 
This intention increases the Treas- 
ury’s stake in low rates. 


The Government has acquired 
some surplus steel and other metals 
but is keeping them off the market for 
the time being. Those who would be 
allowed to use the steel are getting 
adequate supplies directly from the 
mills and so do not want to fool 


around with surplus agencies. Dealers 
would like to buy for future resale 
but the Government does not like the 
prices they offer. 

Consequently, it has been decided 
to hold tight awaiting removal of re- 
strictions on the use of steel. The sur- 
plus agencies feel that they will get 
better prices then, even though the 
greatest buyer of all will have slashed 
its orders. 
‘ While selling is said to be contem- 
plated sometime in the future. Con- 
gress may yet be heard from on the 
subject. There is a growing metals 
bloc which, among other things, is 
pushing the idea of a permanent stock- 
pile. If surpluses tend to bear down 
prices, when Army orders stop, it 
will probably get busy. 


The Wagner-Dingell bill, which 
broadens the social security laws, got 
little Administration support during 
the last session of Congress. It is gen- 
erally predicted that it will get a big 
push in the President’s state-of-the- 
union speech. Position of the Con- 
gressional opposition still is not clear : 
Leaders are opposed but agricultural 
representatives are likely to fight. 


The Administration’s point of view 
on cartels is still unsure, reports not- 
withstanding that it is utterly opposed 
to them. It is the Department of - 
Justice and the Kilgore Committee in 
Congress that are wholly opposed. 
Elsewhere, there is a disposition not 
merely to tolerate them, but to build 
them up. 

The position of the Government is 
symbolized by the fight between Jus- 
tice Department and Federal Trade 
Commission over Webb-Pomerene as- 
sociations of exporters. Justice is all 


_for prosecuting them for breaking the 


Sherman Act. FTC intends to antici- 
pate possible suits by Justice, mak- 
ing its own investigations, and then. 
if possible, giving the associations 
clean bills of health. 

—Jerome Shoenfeld 


Juverstors 


will find our booklet “Odd Lot 
Trading” a valuable guide to 
security investment. 


Write Department F, 


| John Muir&@ 


Established 1898 


Members New York Stock 
Associate Members New York Curb 


39 BROADWAY + NEW YORK6 | 


S 


| 


Rubber Rambles 


Goodyear Tire & Rubber has dis- 
covered a wartime use for its “Plio- 
film” packaging material that will 
carry over after the war—this light- 
weight, transparent film has been 


’ found to be an improvement over the 


heavy rubberized fabrics utilized for 
oxygen tents in hospitals. . . . Per- 
fection of a new line of synthetic 
rubber adhesives, employing a non- 
toxic solvent, has been announced by 
B. F. Goodrich Company—one of the 
adhesives is for general utility use of. 
a type that will adhere to almost any 
clean surface, while the others are 
designed especially for metal, glass, 
etc. . . . Pennsylvania Rubber has 
patented an automatic machine for 
covering tennis balls—it is understood 
that the same technique could be util- 
ized for covering rubber balls of all 
sizes. . .. Newest in synthetic sponge 


‘.rubber seat-cushions from Textile 


By Weston Smith 


Products Company is reputed to be 
resistant to fire, water, oil and mild 
acids—the style of the cushion also 
provides greater resiliency than na- 
tural rubber. . . . The dearth of tiny 
tires for toy automobiles and trucks 
has been met by Cleveland Container 
Company with a new rubber-like plas- 
tic—these midget tires will be made in 
sizes from % to 1-inch in diameter. 


Broadcastings 


Gillette Safety Razor will sponsor 
the play-by-play broadcast of the 
Army-Navy football game on Decem- 
ber 2 no matter where it is held— 
arrangements are being made to air 
the classic by shortwave to our armed 
forces all over the world. . . . Nash- 
Kelvinator has signed the singing An- 
drews Sisters for a half-hour Sunday 
afternoon show beginning Christmas 
Eve—the program will mark the re- 
turn of this combination automobile- 
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CORPORATE MINUTE BOOKS OF FINEST QUALITY 


NOW AS TO YOUR YEAR-END REQUIREMENTS FOR 
WE ARE STILL RESTRICTED AS TO QUANTITIES 
“IT PAYS TO DEAL WITH SPECIALISTS” 


“Successors to THE-BROUN-GREEN CO.” 


IN FULL RED RUSSIA 
BINDINGS - CALL US 


Digestibles 


refrigerator company to the air waves 
for the first time since 1938. . . , 
Two all-star shows are being sched- 
uled by Elgin National Watch for 
Thanksgiving and Christmas Day—it 
is expected that General Douglas 
MacArthur will provide the keynote 
for the turkey-day program, and a 
similar military personality is being 
sought for the Christmas broadcast. 
. .. Chesapeake & Ohio Railway may 
be the next big American railroad to 
consider a radio program—it is under- 
stood that several program ideas are 
being previewed. . . . Daytime radio 
has been dominated by cereal, soap 
and drug product manufacturers for 
years, but next General Electric is 
expected to schedule a half-hour after- 
noon daily broadcast to reach the 
housewives—the plan calls for the 
publicizing of postwar electrical ap- 
pliances. 


This may seem to be a strange time 
to introduce a luxury food product, 
but the Walter Baker subsidiary of 
General Foods has scored with its 
new “DeLuxe Dutch-Processed Co- 
coa” in spite of the war—the product 
is featured as having a “richer flavor 
than the finest imported cocoas ever 
offered.” . . . Dehydrated rice that can 
be prepared in ten minutes is the latest 
innovation of Dry-Pack Corporation 
—Called “Rice Bonné,” it is sold in 
combination with a dried sauce for 
quick mixing. . . . There have been 
many prepared flours for special pur- 
poses, but next is coming a blend for 
making pop-overs—C. S. Frost Com- 
pany will feature the mix as “Puff- 
Over Flour.” . . . Cresca Company 
reports a broad demand for canned 
sea mussels, now that the problem of 
eliminating sand has been solved—the 
mussels can be prepared in the same 
way as oysters and clams, or as a new 
seafood dish to help offset the lack of 
meat. 
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A Growth Stock With © 
Long Term Promise 


Stock of United Air Lines—one of the oldest and 
largest air transport companies—is reasonably 


valued at current prices 


ince there is practically unani- 

mous agreement upon the promis- 
ing future of the air transportation 
industry, selection of individual stocks 
for long range enhancement is predi- 
cated upon the strength of the existing 
organization and the prospects for 
participation in over-all growth. 
United Air Lines, one of the most 
firmly established air carriers, is as- 
sured of maintaining its position 
among the “Big Four” domestic op- 
erators, and its postwar growth should 
be at least average. 

Some of the smaller companies 
appear to be in line for greater ex- 
pansion of route mileage, but the 
shares of an outstanding organization 
—backed by strong finances, demon- 
strated earning power, the competitive 
advantages of long experience, stra- 
tegically established routes, aggressive 
and efficient management and skilled 
personnel—have appeal for those who 
wish to minimize the risk factors 
which inevitably attach to the equities 
of comparatively young industries. 


Growth Prospects 


On the other hand, United’s status 
as a relatively mature company in 
commercial aviation definitely does 
not preclude the probability of im- 
pressive further growth in years to 
come, The management estimates that 
domestic air transportation four years 
after the war will attain a volume five 
times that of 1941, and that United 
Air Lines alone will show a business 
volume of $100 million, comparing 
with 1941 operating revenues of only 
$19 million. 

Although U.A.L. officials readily 
admit that there is considerable room 
for error in these estimates, they de- 
serve to be taken seriously for two 
reasons: (1) they are based on long 
and careful studies ; and (2) United’s 
management is usually conservative in 
its predictions. W. A. Patterson. 
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in the lower 30s 


president, has gone to considerable 
length on several occasions to deflate 
the extravagant projections of overop- 
timistic aviation enthusiasts. 

United Air Lines, Inc. was incor- 
porated as United Air Lines Trans- 
port Corporation in 1934 to acquire 
the transport facilities of United Air- 
craft & Transport, which was dis- 
solved to meet government regula- 
tions. The predecessor companies 
had started operations in 1926-27, 
taking over sections of the pioneer 
coast-to-coast airway established by 
the Post Office Department early in 
the 1920s. The mid-continent route 
extends from New York and Wash- 
ington to Chicago and the West Coast 
via Des Moines, Omaha, Cheyenne, 
Salt Lake City, Reno and Sacra- 
mento, with the western terminus at 
San Francisco. The company also 
serves the Pacific Coast from San 
Diego to Vancouver. 

With an established system span- 
ning the continent, United’s hopes for 
expansion in the domestic field are 
limited to “areas adjacent or tributary 
to” its existing 6,000 mile network. 
The company has long desired a direct 
Denver-Los Angeles link, and has 
filed an application for this route with 
the Civil Aeronautics Board, as well 
as tributary routes to serve 65 addi- 
tional cities, a certificate for a route 
from Boston via Hartford to Cleve- 
land, joining there with the coast-to- 
coast main line; operations on this 
important branch are expected to be- 
gin around May 1, 1945. 

In view of United’s strongly en- 
trenched position, and the probability 
that additional tributary routes will be 
granted, the company may gain ma- 


. terially—and at the worst is not likely 


to lose much—from the CAB’s new 
policy of allowing “point-to-point” 
competition on routes formerly served 
exclusively by one carrier. 

United is the only important domes- 


‘NOTE—From time to time, in this space, 


there will appear an advertisement which we 
hope will be of interest to our fellow Ameri- 
cans. This is number sixty-three of a series 
ScHentey Corp., New 


One Candle 


This perpendicular towerlet of type— 
this column—is one year old this week. 
Were it not for the fact that so many 
kind readers—thousand of them, to state 
it accurately—have apparently found 
something in it that is useful, we might 
be inclined to ask ourselves this ques- 
tion “Well, what of it?” or—“So what?” 


But we're quite happy about the 
whole thing. You know, really, this is 
a friendly business we’re in. It’s a busi- 
ness, we think, that contributes to 
gracious living, and, particularly, in 
times of stress and strife, to relaxation. 
Oh, yes, to be sure, it undoubtedly has 
its abuses—and its abusers, too. But 
most of us will agree that many of the 
good things in life are both judiciously 
used and injudiciously abused. Hasn’t 


it always been so? 


Well, anyway, thank you—you many 
friends who have encouraged us to con- 
tinue this little service. We're starting 
on our second year. Stay with us, won’t 
you? Continue to tell us when you like 
our efforts and help us, too, with your 


constructive criticism. 


MARK MERIT 


of ScHENLEY DisTILLers Corp. 


FREE—Send a postcard or letter to Schenley 
Distillers Corp., 350 Fifth Ave, N. Y. 1, 
N. Y., and you will receive a booklet con- 
taining reprints of earlier articles on various 
subjects in this series. 
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tic air line favoring the “chosen in- 
strument” policy in the foreign field. 
In view of the majority opinion fav- 
oring competition in foreign air trans- 
port, the company is seeking to pro- 
tect its bargaining position, having 
tiled applications for New York-Alas- 
ka and Pacific Coast-Hawaii services. 
Military contract flights to Alaska 
were scheduled to end on November 
15, but United is continuing to fly 
Army-owned aircraft to the South 
Pacific under military contract. 

The conclusion of the 1943 annual 
report states that “United Air Lines, 
now concentrating on its war task but 
at the same time planning for the fu- 
ture, will be fully prepared to meet its 
opportunities and responsibilities in 
the coming Age of Flight.” There are 
already several evidences that this 
promise will be fulfilled. United has 
signed contracts with Douglas Air- 
craft for 15 DC-4s and 35 DC-6s. 
These aircraft will carry up to 56 pas- 
sengers by day and 26 as sleeper 
passengers. Other possibilities for 
new business are being explored. 

After deduction of close to $3.5 mil- 
lion for taxes on income (against $2.6 
million in 1942) and appropriations of 
$1 milion in each year for postwar 
reserves, éarnings for 1943 amounted 
to $3.2 million, against $2.1 million in 
the preceding year. Earnings per 
share of common stock amounted to 
$2.13 against $1.42 in 1942. For the 
nine months ended September 30, 
1944, net was equivalent to $3.23 per 
share. Even allowing for a temporary 
decline in the readjustment period, the 
stock is reasonably valued at current 
prices a little below the 1943 high of 
33%. 

The management deserves especial 
commendation for its policies in stock- 
holder relations. Quarterly state- 
ments, as well as annual reports, con- 
tain in addition to current statistics, 
informative summaries of develop- 
ments affecting intermediate and long 
term earnings prospects. Other inter- 
esting publications are also mailed to 
stockholders from time to time. For- 
ward looking policies are also in effect 
with respect to public and employee 
relations. 


. M. Collins, Auctioneer 


ADRIAN H. MULLER & SON 


Stocks and Bonds at Auction 
Sales Wednesday in New York City 
Friday in Jersey City 
New York City Office, 39 Broadway 
Jersey City Office, 75 Montgomery St. 


W ith the exception of Florida 
East Coast 5s, Cuba Railroad 
5s, and other situations affected by 
special developments, speculative 
rails showed reactionary tendencies. 
Public utility holding company de- 
bentures were also generally lower. 
High grade bonds marked time, 
awaiting the opening of the Sixth 
War Loan drive. 


MILWAUKEE RY. REORGANIZATION 


Prospects for consummation of the 
Chicago, Milwaukee, St. Paul & Pa- 
cific reorganization plan have been 
materially improved by the action of 
the U. S. Circuit Court in dismissing 


the appeals taken from the favorable 


decision of the District Court. The 
appeals were filed in July by repre- 
sentatives of two groups of adjust- 
ment mortgage bondholders, the trus- 
tees for this mortgage and the debtor 
company. Although it is possible 
that the U. S. Supreme Court may 
be asked for a writ of certiorari, it is 
very improbable that anything would 
be gained by this move. 

It is significant that, following the 
Circuit Court’s action, the Atwater 
committee for the adjustment bonds 
ended its opposition and advised 
bondholders to support the plan in 
balloting which is now under way. 
This committee’s opposition had been 
based upon objections to restrictions 
on dividend payments on the new 
common stock, for which the adjust- 
ment bonds would be exchanged. 
This group now feels that the posi- 
tion of creditors would not be im- 
proved by prolonging the litigation. 
Milwaukee adjustment 5s have been 
very active in recent sessions, regis- 
tering an advance of about two points 
prior to last week’s general reaction 
in speculative issues. 


PENNSYLVANIA P. & L. 


Completion of National. Power & 
Light’s dissolution plans has been 
blocked by inability of Pennsylvania 
Power & Light, subsidiary, to re- 
finance until questions raised bythe 


TREND OF THE BOND AVERAGES 


9% 

90 

85 

65 

60 


FPC as to property yaluations were 
settled. Last week, the Power Com- 
mission approved adjustments pro- 
posed by the company, under which 
$13.6 million of the $39.6 million 
property acquisition account will be 
written off immediately, mainly by 
charges to earned surplus and depre- 
ciation reserve. In addition, $25.9 
million will be written off by month- 
ly charges over a 15-year period, of 
which $800,000. a year will come out 
of annual property retirement appro- 
priations. There is still a chance of 
a more favorable settlement, since the 
FPC gave the company until Decem- 
ber 1, 1945, to continue its studies, in 
order to determine whether there are 
any items of original cost which 
might be added to the FPC figures. 

At all events, the decision appears 
to clear the way for refinancing of 
Pennsylvania P. & L’s bonds and pre- 


Victory is Still 
to be Won 


Back the 
6th War Loan 


MCLAUGHLIN, BAIRD & REUSS 


Members New York Stock Exchange 


ONE WALL STREET NEW YORK 5 
Telephone HAnover 2-1355 
Teletype NY 1-1310 
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ferred stocks. The company: has out- 
standing $93.8 million first 
1969, and $28.5 million debenture 
4%s, 1974. The quotations for the 
34s are not far above the call price 
of 10734, and it is not certain that 
savings in interest would be sufh- 
cient to warrant refunding. On the 
other hand, substantial savings are 
indicated in the refinancing of the 
preferred stocks and the debentures. 
The debenture 4%s are callable at 
105%. These bonds were quoted 
around 110 two weeks ago; last week 
they declined to 108. 


DISTILLING 


Concluded from page 5 


mine the amount of alcohol contrib- 
uted in this one use. It is also essen- 
tial in chemical warfare as anti-freeze 
for tanks and airplanes, for medical 
supplies such as ether and chloro- 
form, in the manufacture of self-seal- 
ing gasoline tanks, in self-inflating 
rafts and life suits for Army and 
Navy personnel, for surgical uses and 
a hundred other purposes. 

The wine industry, too, has made a 
vital contribution to the war effort, 
principally through its by-product 
Argols, crystalline substances depos- 
ited during wine making. From this 
comes tartaric acid and the various 
tartrate salts needed for war as wel! 
as peacetime uses. 

The grape and wine industry is the 
principal source of about twenty by- 
products essential for daily use in the 
household and in hospitals, in the 
manufacture of medicine, in food 
processing, chemistry, photography, 
in producing paints, dyes, explosives, 
gas masks, tents and parachutes. 

Prior to Pearl Harbor, tartrates 
had been produced in comparatively 
small quantities in this country. The 
chief suppliers were France, Spain 
and Italy. With these sources cut 
off, the American wineries ‘took over 
and we are now able to produce in 
this country enough tartrates to fill 
the demand. 

So, the alcoholic beverage industry 
is proud to take its place among those 
who have volunteered for victory and 
who have made every effort to help 
speed that day. 
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FARWELL, CHAPMAN & co. 


This is under no circumstances to be construed as an offering of these Securities for sale, or 
as an offer to buy, or as a solicitation of an offer to buy, any of such Securities. 
The offer is made only by means of the Prospectus. 


$48,000,000 


Central New York Power 
Corporation 


General Mortgage Bonds, 3% Series due 1974 


Dated October 1, 1944 Due October 1, 1974 


Price 103% and accrued interest 


Copies of the Prospectus may be obtained from only such of the undersigned SF 
as may legally offer these Securities in compliance with the it 
securities laws of the respective States. 


HALSEY, STUART & CO. Inc. 


OTIS & CO. WERTHEIM & CO. 


(ImcORPORATED) 


BURR & COMPANY, INC. 


BEAR, STEARNS & CO. 
HALLGARTEN & CO. 


H. M. BYLLESBY AND COMPANY WILLIAM BLAIR & COMPANY 


INCORPORATED 
DICK & MERLE-SMITH HAYDEN,STONE& CO. DEMPSEY & COMPANY 
FIRST OF MICHIGAN CORPORATION, 
GRAHAM, PARSONS & CO. IRA HAUPT & CO. 


THE MILWAUKEE COMPANY E. M. NEWTON & COMPANY 


November 16, 1944. 


ADVERTISING 


In All Its Branches 


Reader Intelligence 


is extremely high among the 
readers of The BOSTON 
GLOBE—Boston’s only all- 


day newspaper. Another 
Plans Prepared — Conference Invited a = reason why The 
N GLOBE is a 
“must” for your financial 
131 Cedar Street New York 6, N.Y. ee 
Telephone COrtlandt 7-5060 


The 


Boston ‘Globe 


MORNING - EVENING -SUNDAY 


Boston Chicago Philadelphia San Francisco. 


: 
= 
° 
re 
ch 
by 
e- 
9 
h- 
of 
ut 
4 
4 
in 
re 
23 


AMERICAN CYANAMID COMPANY 


Preference Dividend 


The Board of Directors of American Cyanamid Company, on November 15, 
1944, declared a quarterly dividend Of f 144% ($.125) per share on the 
outstanding shares of the 5% Cumulative Preference Stock payable Jan- 
stock of record at the close of business 


Common Dividends 
The Board of Directors of American Cyanamid Company, on November 
15, 1944, declared 
1. A quarterly dividend of twenty-five cents (25¢) per share on the 
outstanding shares of the Common Stock of the the Caabnny, payable 
ged 2, 1945, to the holders of such stock of record at the close 
of business December 1, 1944; 


and 


2. A special dividend of seventy-five cents (75¢) per share on the out- 
standing shares of the Common Stock of the Company, payable 
December 28, 1944, to the holders of such stock of record at the 
close of business December . 


i, 1 


W. P. STURTEVANT, Secretary. 


American Woolen 
Company 


INCORPORATED 


225 FouRTH Ave.,NEw YORK 3,N.Y. 


A’ a mentias of the Board of Di- 
rectors of the American Woolen 
Company. held today, a dividend on 
the Preferred Stock of $4.00 a 
share on account of arrears was 
declared, payable December 13, 1944 
to stockholders of record November 
28, 1944. Transfer books will not 
close. Checks will be pated by 
Guaranty Trust Co. of N. Y., divi- 
dend disbursing 
F. S. CONNETT, 
Treasurer. 


Crown Cork & SEAL 
ComMPANY, INC. 


COMMON DIVIDEND 

The Board of Directors has this day declared a 
Dividend of twenty-five cents ($.25) per share on 
the Common Stock of Crown Cork and Seal Com- 
pany, Inc., payable on December 20, 1944, to the 
stockholders of record at the close of business 
December 4, 1944. 

The transfer books will not be closed. 

J. J. NAGLE, Secretary. 


November 14, 1944. 


“CANADA DRY” 


Dividend Notice 


At the meeting of the Board of Directors of 
Canada Dry Ginger Ale, Incorporated, a Del- 
aware Corporation, held October 31, 1944, a 
dividend of twenty-five cents (25¢) per share 
on the common stock was declared, payable 
December 7, 1944, to stockholders of record 
at the close of business, November 22, 1944. 
Wm. J. LLIAMS, Secretary 


UNDERWOOD ELLIOTT FISHER COMPANY 
The Board of Directors at a meeting held November 9, 
1944, declared a dividend for the fourth quarter of the 
year 1944 of $1.00 a share on the common stock of 
Underwood Elliott Fisher Company, payable December 8, 
1944, to stockholders of record at ‘the close of business 
November 24, 1944. Transfer books will not be closed. 


Cc. S. DUNCAN, Treasurer. 


TEXAS GULF SULPHUR COMPANY ° 
The Board of Directors has declared a divi- 
dend of 50 cents per share and an additional 
dividend of 25 cents per share on the Company’s 
capital stock, payable December 15, 1944, to 
stockholders of record at, the close of business 
November 27, 1944. 

H. F. J. KNOBLOGH, Treasurer 


AMERICAN CAR AND FOUNDRY 
COMPANY 


30 CHURCH STREET 
New York 8, N. Y. 


There has been declared, out of the earnings 
of the fiscal year now current, a dividend of 
one and three-quarters per cent (134%) on 
the preferred capital stock of this Company, 
payable December 21, 1944 to the holders 
of record of said stock at the close of busi- 
ness November 30, 1944. 
Transfer books will not be closed. Checks 
will be mailed by Guaranty Trust Company 
ef New York. 

CHARLES J. HARDY, Chairman 

Howarp C. Wick, Secretary 
November 16, 1944 


CARBON COMPANY 


Ninety-Second Consecutive 
Quarterly Dividend 
The Directors of Columbian Carbon 
Company have declared a regular 
quarterly dividend of $1.00 per share, 
payable December 9, 1944, to stock- 
holders of record November 24, 1944, 


at 3 P. M. 
GEORGE L. BUBB 
Treasurer 


Newmont Mining 


Corporation 

Dividend No. 65 
On November 14, 1944, a dividend of 374 
cents per share was declared on the capita 
stock of Newmont Mining Corporation, pay- 
able December 15, 1944 to stockholders of rec- 
ord at the close of business November 24, 1944. 


H. E. DODGE, Treasurer. 


TENNESSEE 
RPORATION 


A dividend of 25¢ per share has been 
declared, payable December 15, 1944, 
to stockholders of record at the close of 
business November 27, 1944. 


November 14, 1944. 


Prospects for Frosted 
And Dehydrated Foods 


uick-frozen and dehydrated 
foods are each playing impor- 
tant roles in feeding the armed forces, 
both overseas and at home, but with 
the advance of the forces into areas 
where refrigeration is unavailable, 
the demand for the dehydrated items 
expands, while the military outlets 
for quick-frozen foods contract. For 
this reason the domestic market al- 
ready is feeling the effect of the re- 
lease into civilian channels and con- 
sumer acceptance of the many new 
frozen foods developed since the war 
began—in all, 75 varieties are now so 
processed. 

The postwar prospects for dehy- 
drated foods are not yet clearly de- 
fined, beyond indications that. the 
present-day dehydrating capacity will 
prove more than ample. This branch 
of the food industry already is study- 
ing how to extend its civilian mar- 
kets once the demand from'the armed 
forces subsides. It is recognized that 
the housewife, while accepting some 
dehydrated foods, is not over-enthusi- 
astic. There is, however, a potentially 
large field, in the food processing in- 
dustry itself, where dehydrated foods 
can replace many ingredients now go- 
ing into established products of the 
canner of soups and vegetables, the 
jam, jelly and fruit preserver, and the 
makers of cereals, flour mixes, des- 
serts and other bakery products. 


Economies Indicated 


By using dehydrated goods the 
food manufacturer will be able to re- 
duce his traditional worries over crop 
growing conditions and investments 
in perishable crops, and will eliminate 
much of his concern over waste, spoil- 
age and uniformity of quality. It is 
argued also that the manufacturer 
will thereby find his costs greatly 
lowered and will be able to pass the 
savings on to the consumer. 

Production of quick-frozen foods 
this year will top 500 million pounds, 
of which approximately 80 per cent 
will find its way to the civilian table, 
against less than 60 per cent in 1943. 
The industry’s postwar prospects are 
bright, and the leading interests have 
well-laid plans for extending its po- 
tential group of customers. 


FINANCIAL WORLD 
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Grocery Manufacturers 
To Discuss Peace Plans 


t the annual session of the Gro- 
cery Manufacturers of America, 
scheduled for November 20-21 in 
New York, the principal subjects to 
be discussed are grouped under the 
general heading of “finishing our war 
job and preparing for peace.” 
Clarence Francis, chairman of the 
board of General Foods Corporation, 
will discuss peacetime problems of 
manufacturers, with Frank Lunding, 
president of Jewel Tea Company, 
presenting an analysis of distributors’ 
postwar problems. Charles Wesley 
Dunn, counsel for the association, 
will discuss postwar application of 
the Sherman anti-trust law. 
Postwar economic trends will be 
the subject of an address by Murray 
Shields of the Irving Trust Com- 
pany, and Dr. Claude Robinson, 
president of Opinion Research Cor- 
poration, will present his findings on 
postwar management from a survey 
of opinions gathered from Teterning 
veterans. 


EPIC OF FOOD 


Concluded from page 4 


grams into action, into results. As in 
every other industry, research will 
play an increasingly important role in 
the food field in the years to come. 
Food manufacturers have already set 
in motion a $1.4 million five-year post- 
war research program by financing 
the Nutrition Foundation, Inc., of 
New York City. 

The Nutrition Foundation in turn 
has endowed independent food re- 
search in more than 80 colleges 
throughout the nation, at a» cost of 
over $500,000. 

Scientific research and experimenta- 
tion will also go on in the more than 
500 laboratories and control stations 
within the food manufacturing field. 
All these research activities will be 
pointed in the direction of higher 
nutritive quality, protective packag- 
ing, and the better processing of foods 
that make for increased public health. 

Food manufacturers have also made 
great headway on postwar plans for 
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FOOD FAIR STORES, INC. 


FOOD DEPARTMENT STORES 


Headquarters: 2200 East Allegheny Avenue, — 


Philadelphia, Penna. 


the re-employment of returning veter- 
ans. Planned surveys have measured 
personnel requirements in connection 
with plant facilities, contemplated ex- 
pansions, new products, new markets, 
new methods. The end result is that 
food manufacturing appears able to 
take back all of its former employes 
in the services and also retain wartime 
workers who took their place. 

This should mean that food manu- 
facturers will increase their work 


forces by at least 200,000 in the first 
postwar years. In an industry that 
now employs about a million people, 
this augurs well for a more orderly 
adjustment of business in general than 
has been predicted in many quarters. 

So it may well be found that in 
peacetime the food industry—grow- 
ers, manufacturers, and distributors 
—may even top its current record of 
giving livelihood to one out of every 
five adult Americans. 
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Sriggs Manufacturing Company 
yearnings & Price Range (BG) 
15 
0 


Data revised to November 15, 1944 
“necorporated: 1909, Mich. Office: 11631 


meeting: 
stock- 


Capitalization: Long torn debt 
Capital stock (mo par)......... 


Curtiss-Wright Corporation 


Data revised to November 15, 1944 


2 

His 


ington, 
ber of stockholders (April 7, 1944): Class 
17,418; common, 86,588. 
Capitalization: Long term debt........ None 
*Class ‘‘A”’ stock, tock. $2 non- non-cum. .1,158,702 shs 
Common stock ($1 par)........ 7,432,039 shs 


Kote 


Business: The largest prewar independent auto body manu- 
facturer (principal customer Chrysler); also making pressed 
steel plumbing ware. Major factor in aircraft sub-assembly. 

Management: Aggressive and experienced; under chairman- 
ship of W. O. Briggs, who developed the business. 

Financial Position: Strong. Working capital December 31, 
1943, $25.7 million; ratio, 1.3-to-1; cash and equivalent, $12.5 
million. Book value of capital stock, $20.41 per share. 

Dividend Record: Uninterrupted payments at various rates 
since 1934. 

Outlook: After reconversion, indicated high demand from 
automobile manufacturers and plumbing supply distributors 
should create good volume, with improved profit margins and 
reduced taxes largely offsetting any contraction. 


*$1 par; callable $40; conv. into 1 common. 


Business: One of the world’s largest manufacturers of air. 
planes, aircraft engines and parts. Operations concentrated 
on military demands for duration of war. 

Management: Competent. 

Financial Position: War-distorted. Net working capital De 
cember 31, 1943, $66.6 million; ratio, 1.1-to-1; cash and U. §, 
Gov’ts $258 million. Book value combined “A” and common 
stock, $10.19 per share. 

Dividend Record: Class “A” paid 50 cents each in 1936-3), 
$1 in 1938; $2 since; various common payments since 194. 

Outlook: Narrow profit margins, high taxes and heavy re 
serves countered war volume; reversals will tend to offset 
contraction. Integration and strong trade position are favor. 


Comment: Stock is normally a “business man’s” cyclical able long range factors. , 
speculation. Comment: Nature of business requires speculative ratings 
for the shares. 
EARNINGS, DIVIDEND RECORD AND PRICE RANGE OF CAPITAL STOCK: 

Year's 
ond Mar,$1 June30 8 90 De Total Dirt lends Price EARNINGS, DIVIDEND RECORD AND RANGE OF COMMON 
1.25 1.75 0.95 0.90 4.75 4.00 59% —18 Qu. Mar. 31 June 30 Sept. 80 Total, Dividends Price Rang 
0.16 0.32 0.29 0.42 1.00 37%—12 D$0.05 il D$0.02 D$0.10 D$0.17 None 9%— 4 
0.48 0.55 0.02 0.04 1.09 1.25 31%—16 1987........ D004 $0.01 0. Do. D0.0¢ = None 2 

BS Sane 0.92 1.16 0.32 0.48 2.83 2.25 25%—14 1898. .cccers. 0.15 0.15 0.08 0.16 0.39 None 18%— 4% 
1942-222... 0.47 0.52 0.57 0.59 *2.15 2.00 21%—15 1940........ 0.25 0.44 0.19 0.98 1.81 $0.50 11%— 6 
"After veserves, 62 cents in 1942; $1.44 in 1943; includes postwar refunds, | 
1l cents in 1942. 52 cents in 1943. t¢To November 15. e 
uarte’ development and sdjustmen 
$1.08 in 1942, $1.28 im 1943; includes 
$1.08 in 1942, $1.22 in 1943.” November 
Colgate-Palmolive-Peet Company 
Data revised to November 15, 1944 go earnings & Price Range (CL) The Fair 
incorporated: 1923, Del. In 1928 completed 40 , 
the ‘oldest dating beck to 1806. Office: 105 3° Data revised to November 15, 1944 »farnings & Price Range (TFR) 
Hudson St, Jersey City 2, N. J. Annual 0 of Incorporated: 1922, Ill, as successor to a | 59 
: Fourth Wednesday in Aoril. — 0 business founded 1875. Office: State, Adams 15 
der of stockholders: Pre TARNED PER SHARE $3 and Dearborn Sts., Chicago, Ill. Annual | 19 
1944); 2.769; common (Jan. 25. 1944): $2 meeting: Second Tuesday in May. Number of PRICE RANGE 
11,859. $i stockholders (Jan. 20, 1944): Preferred, 625; | 5 = 
Capitalization: Long term debt........ DEFICIT PER SHARE bs common, 1,859. Fiscal year ends Jan. 31 $1 
“Preferred stock $4.25 cum..... 125,000 shs *Capitalization: Long term debt. ..$1,400,000 EARNED PER SHARE 
Common (no 1,962/807 she {Preferred stock 6% 17,676’ shs 
= {Preferred stock 7% cum........ 4/524 she 
par; ca. at §Common stock (no par) 372,100 shs 1937 "38 ‘39 "40 “41 ‘42 ‘43 1944 


Business: Second largest domestic producer of toilet, laun- 
dry and general purpose soaps; also manufactures shaving 
creams, dentrifices, talcum powders and toilet preparations. 
Trade names include “Palmolive,” “Cashmere Bouquet,” “Super 
Suds,” “Octagon” and “Kirkman.” 

Management: Gapable and progressive. 

Financial Position: Good. Working capital June 30, 1944, 
$50.7 million; ratio, 3.6-to-1; cash and equivalent $26.4 million. 
Book value of capital stock, $23.18 per share. 

Dividend Record: Preferred record unbroken; on common 
at varying rates since 1895 with frequent cash and stock 
extras. 

Outlook: Balance of war influences should continue favor- 
able; normally, soap sales are relatively stable, toilet prepara- 
tions reflect variations in purchasing power. 

Comment: Preferred is of upper medium grade; common 
one of the better situated “inventory” stocks. 


*EARNINGS, DIVIDEND RECORD AND PRICE RANGE OF COMMON: 


*Giving effect to 1944 spastelinn. 
+$100 par; callable 105. +¢$100 ; callable 
110. §Kresge Department Beeres owns 45% 
of common. 


Business: Owns one of the largest department stores ip 
Chicago, a braneh store in suburban Oak Park, and two ware- 
house sites. 

Management: Experienced. 

Financial Position: Fair. Working capital January 29, 1944, 
$5 million; ratio, 3.4-to-1; cash and U. S. Gov’ts, $2.8 million. 
Book value of common, $15.89 a share. 

Dividend Record: Old preferred payments 1923-32; arrears 
eliminated 1934-1935. Again suspended 1938; arrears of $31.50 
eliminated in 1944 recapitalization. Only common payments 
1924-31. 

Outlook: Company has fairly well overcome wartime 
obstacles, but the return of peace may bring a recurrence of 
keen competition, with cyclically irregular operating results. 

Comment: Limited marketability and an unimpressive op 


Half-year period ended: June 30 Dec. 81 Year's Total Dividends erating record make for little investor interest in the shares. 

D$0.19 $1.59 $1.40 $0.75 21%—13 

0.50 D0.85 D0.35 0.50 25%— EARNINGS RECORD OF COMMON: 

0.47 1.30 L.77 0.25 —.7 194 

0.88 1.86 274 1.00 18 —11 Years Jan. 3171088 1941 1042 1943 

0.45 1.27 1.72 1.00 20 —10 Earned per share D$0.38 $0.24 psi or D$0.22 $0.18 $0.80 *$0.9 

1.09 2.00 3.09 1.50 16%—10 Price Range: 

*Based on capitalization outs at end period. Includes postwar ~eIneludes 17 cents debt retirement and twar refund; in J half 1945 earned 

refunds 6 cents in 1942, 19 cents in 1943. serine. To oO 4 vs. 27 cents a year before. tTo Novem ber 15. pa 
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What We 
Will Do 
For You 


WHEN YOU SUBSCRIBE FOR PERSONAL 
SUPERVISORY INVESTMENT SERVICE 


(a) prepare a definite ram 
bard upon your objectives 
and resources, looking to 
capital enhancement, in- 
come, or both; 

(b) the portfolio already 
established; 

(c} to you how to recast it so as 

to bring it into line with cur- 
rent business and investment 
prospects, and in accord with 
your objectives; 

\d) advise you, if your resources 
are entirely in cash, how to 
inaugurate your program; 

(e) tell you instantly when each 
new step is necessary; 

(f] keep a recerd of every trans- 
action you make, and an ac- 
curate transcript of your in- 
vestment position 

\g) furnish monthly on 
your program. 

fh) provide full consultation 
privileges, i in person, by mail, 
or by wire, regarding any in- 
vestment problem. 

visory Service the way to better 


lavestment results. The fee is surprisingly 
moderate. 


You Iincer no obligation 


FINANCIAL WORLD 
RESEARCH BUREAU 
8% TRINITY PLACE, NEW YORK 6, N. Y. 
Please explain (without obligation to me) 
how Continuous Supervision will aid me 
My Objective: 


Noy. 22 


NOVEMBER 22, 1944 


RECONVERSION 


from page 


materials, paints and varnishes, fer- 
tilizers, leathers and shoes, will for 
the most part be little affected. 
Varying effects will be felt by, the 
tire and rubber industry (largely de- 
pending upon the now uncertain post- 
war standing of natural as against 
synthetic rubbers), oil refining and 
marketing, chemicals, electrical prod- 


ucts, automobile parts and acces- 


sories, household furnishings,. tex- 
tiles and apparels, industrial machin- 
ery, light steels, and alloys, metal 
fabricating, office equipment, rail 
equipment. In the great majority of 
cases, however, the transition period 
should be short and not especially 
expensive. 


« REAL ESTATE >» 


FLORIDA 


FOR SALE: The late Edsel B. Ford’s Estate, 
on beautiful and exclusive Jupiter Island, Hobe 
Sound, Florida, being offered at a fraction of its 
original’ cost. Two properties stretching across 
the island, from the Indian River to the Atlantic 
Ocean—one with 330 feet on river and 130 feet 
on ocean, with dock, tennis court, beach house 
and garage. Price $65, 000. The other with 150 
feet on river and 460 feet on ocean. Price 


$45,000. 
Offered exclusively by 
F. F. ADAMS, Real Estate Broker 
Hobe Sound, Florida 


MIAMI—MIAMI BEACH 
Income property. Oceanfront and waterfront ho- 
tels, estates and homes. Prices ranging from 
$6,000 up. Seamon & Vernoff, Realtors, 1434 
Alton Road, Miami Beach. Ph 58-1003. 


MARYLAND 


FINE 207%-acre dairy and grain farm, on the 
famed Eastern Shore of Maryland; good 7-room 
house, large cow barn and other outbuildings; 
on stone road 2% miles from prosperous town. 
This is a very 7g at 
once if desired. . L. Wilson, gely, M 


NEW HAMPSHIRE 


“WOLFEBORO, N. H. Large completely furn- 
ished summer home on lake shore with private 
sandy beach six bedrooms separate servants’ 
cabin, garage. Too large for owner. Price 
$15,000.”” Box No. 157 Financial World. 


NEW YORK 


Hillsdale’s greatest stocked, equipped dairy buy; 
300 acres; 70 head finest registered Holsteins; 
2 equipped tractors; wide stream. Main house, 
4 master ‘bedrooms, 4 fireplaces, GE oil burner, 
servants’ quarters, tenant house for 2 families, 
2 baths. Drive-in dairy barn, large chicken house, 
implement and horse barns; taxes $475; fully 
staffed es excellent help, Irene einstrom, 
Hillsdale, N 


VIRGINIA 


FOR SALE—Beautiful 66 Acre Waterfront Es- 
tate & re = On Severn River, Glou- 
cester Co., Va. ra Furnished Modern Resi- 
dence; Complete Equipment, Farmall 
Tractor, Combine, Mules, etc. Long Deepwater 
Dock & Dockhouse. Excellent Farm Buildings; 
Wonderful Development portunity for Water- 
front Properties. $34,97 ‘omplete. Terms, De- 
an Photos. Box No. 156 c/o Financial 


A FRANCE 


IDEAL XMAS GIFT 


12 Gorgeous Genuine Etchings 
IN FULL COLOR 
by Jean Louis Prevost 


$4950 


IMPORTED FROM PARIS 


What more distinctive gift can you give 
this Christmas? Here in a specially made 
handsome portfolio are 12 of the finest 
etchings of the famed Paris Etching Society. 
A dozen rhapsodies in color—10 of flowers 
and 2 of fruits. Breathtakingly beautiful. 
Accompanying text written by the Curator 
of Fine Prints of the National Museums of 
France. Size of etchings: 13” x 19”. 


As a special service we will ship the port- 
folio prepaid with a Christmas card bear- 
ing your name as the donor to arrive before 
Xmas. Mail us the name and address of the 
recipient with your check for $12.50. 


OLD PRINT CENTER 
OF Ga 2 fucas 
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Holland Furnace Company 


International Telephone & Telegraph Corporation 


7Farnings & Price Range (HLN) 


Data revised to November 15, 1944 = 
Incorporated: 1938, Mich.; succeeded 28 30 PRICE RANGE 
company organized in 1906. ‘Office: Holland, 15 


Annual meeting: d Tues-- rs) 


day April. yy of stockholders 
1943): about 2,800. EARNED PER SHARE. 
1936 "38 ‘40 ‘41 ‘42 1943 
“Business: Largest manufacturer of warm-air heating and 


air-conditioning systems, with strong position in the residen- 
tial field; also distributes regulators, thermostats, etc., for 
others. Has over 500 sales branches in the United States. 

Management: Has had long successful experience. 

Financial Position: Excellent. Working capital December 
31, 1943, $10.4 million; ratio, 3.6-to-1; cash and U. S. Govern- 
ment securities, $10.8 million: Book value of capital stock, 
$27.36 per share. 

Dividend Record: Liberal cash and/or stock dividends in 
1909-32 and 1936 to date. 

Outlook: Sizeable volume of servicing business has aug- 
mented military installations and armament work during cur- 
tailment of civilian production. High postwar residential 
building would be most constructive. 

Comment: Dependence upon a single cyclical industry 
makes for large earning swings and precludes a conservative 
rating for the shares. 


EARNINGS, DIVIDEND RECORD AND PRICE RANGE OF CAPITAL STOCK: 


Year's 
Qu. ended: Mar.31 June 30 a. 30 Dec. 31 Total Dividends Price note 
D$0.53 $0.21 $1.54 $2.89 $1.25 49% —30 
D0.45 0.56 1.44 90 1.50 52%—15% 
DO0.49 0.65 1.37 1.00 53 2.00 5235%3—17 
fee D0.40 0.61 1.39 1.51 3.11 2.00 51 —29 
ee DO.26 0.85 1.87 1.13 3.59 2.50 35%—19 
Se? DO.25 1.28 1.57 2.05 4.65 2.50 30%—13% 
es DO.28 0.52 1.32 1.76 3.32 2.00 29%—14% 
DO.22 0.75 1.39 1.53 3.45 2.00 40% —28 
0.09 6.98 1.19 *1.50 *47%—36 


*To November 15. 


Hupp Motor Car Corporation 


Earnings & Price Range (H) 


Data revised to November 15, wen 
incorporated: 1915, Va., succeeding 


lished company; acquirec Chamiler-Cleve- 

land Motors in 1929, .eorganized in 1940- 
Office: 3641 Milwaukee Ave., Detroit Tou 

11, Mich. Annual meeting: Last Wednes- 1 

day in April at Richmond, Va. Number ee 


. EARNED PER SHARE 
cf stockholders (March 1, 1944): 0 
Capitalization: Long debt........ 


term 
Capital stock ($1 par)......... 1,995, 1936 ‘37 ‘28 ‘39 “40 “41 “42 1943 


Business: Formerly one of the smaller automobile manu- 
facturers; now doing some sub-contracting work on war 
orders. Part of plant has been leased to Chrysler Corp. At 
mid 1944, acquired Globe Machine & Stamping Co., Cleveland, 
normally serving automobile, refrigeration and air-condition- 
ing industries. 

Management: Showing some progress since trusteeship. 

Financial Position: Improved. Working capital December 
31, 1944, $645,862; ratio, 1.8-to-1; cash and U. S. Gov’ts $789,- 
701. Book value of common stock, $1.81 per share. 

Dividend Record: Various payments 1920 to 1930 inclusive; 
none since. 

Outlook: Present earnings are derived from war contracts 
and rentals. Weak trade position makes postwar outlook un- 
impressive, but recent Globe Machine acquisition may hold 
possibilities. 

Comment: Reorganization improved‘ position of 
which nevertheless continue decidedly speculative. 


shares, 


*EARNINGS RECORD AND PRICE RANGE OF CAPITAL STOCK: 


Qu. ended: Mar. 31 June 30 30 Dec. 31 Year's Total we Range 
1936 D$0.20 D$1.06 D$0.17 D$0.29 D$0.82 3%— 1 
1937 De.10 D0.138 D0.28 D0.59 D1.10 4%—1 
1938. . D0.18 D0.14 DO.15 D0.80 D1.27 2%— 
1939.. D0.12 DO0.17 D0.10 D0.35 DO0.74 2%— 
1940.. D0.04 D0.04 D0.05 D0.26 D0.39 1 — 
1941 0.01 0.06 0.06 0.07 0.19 %— % 
0.07 0.02 0.05 0.04 - 0.18 2%-11/16 
1944 0.05 0.07 0.08 cee — 1% 
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Earnings & Price Range 
Data revised to November 15, 1944 4 gs ange (i) 


Incorporated: 1920, Maryland. Band 67 15 
Broad Street, New York 4, N. Y._ Annual 10 
meeting: Fourth Wednesday in May at 5 PRICE RANGE 
Baltimore, Md. Number of stockholders 0 be 


(December 31, 1943): 65,450. 
Capitalization: Subsidiary 

Own long term debt............. 

Capital stock (no par).. "61309, 002" shs 


Y EARNED PER SHARE 
| | 


| 1936 ‘37 38 39 @ 4) 42 1943 


Business: The most important factor in the communica- 
tions field outside the U. S., operating telephone, telegraph, 
cable and radio systems in’ major countries of the world. 
Largest investment is in the Argentine, Spain second. 

Management: Under original management, which was re- 
sponsible for the company’s rapid growth. 

Financial Position: Satisfactory. Working capital Decem- 
ber 31, 1943, $18.4 million; ratio, 1.5-to-1; cash, $11.8 million 
(including $1.4 in foreign countries). Book ene of com- 
mon, $36.77 per share. 

Dividend Record: Unbroken 1920 to 1932; none since. 

Outlook: Company’s business in South America should ex- 
perience further growth, but prospects of European affiliates 
are uncertain. 

Comment: Large funded debt and political uncertainties in 
territories served place the stock in a definitely speculative 
position. 


EARNINGS AND PRICE RANGE OF CAPITAL STOCK: 


Qu. ended: Mar. 31 June 30 30 Pea $1 Year's Total Price 
$0.13 $0.13 12 $0.25 .63 19%—11 
0.26 0.41 0.43 0.50 60 15%— 4 
0.36 0.33 0.28 0.18 1.16 11%— 5 
1939..... eee 0.04 0.17 D0.04 0.59 0.76 9%— 3 
-06 DO.08 DO0.06 0.05 D0.03 4%— 1 
| 0.02 DO0.02 DO.07 0.04 DO.08 38%— 1 
0.03 0.03 0.10 0.07 0.33 — 1% 
Ree . 20 0.15 0.17 0.34 0. 16%— 6% 
0.37 0.30 oon t19%—15 
*Accounts of Spanish subsidiaries are excluded from consolidated income since 1935, 
Mexican since 1936. German and Polish since 1938; other European subsidiaries 


since 1940.  ¢To November 15. 


Mid-Continent Petroleum Corporation 
& Price Range (MPZ) 


Data revised to November 15, 1944 


40 
1917, Delaware, under name 
Cosden Co.; present title adopted 1925. 
General ‘mee Calvert Bldg. Baltimore 2, 
Md. ual meeting: it Wednesday in 
May. Number of aw UR (May 1, 1944): 
Capitalization: Long term debt. -None 
Capital stock ($10 par)....... 1,857, ‘912 shs 


Business: A complete unit in the petroleum industry, own- 
ing royalty or working interests under oil and gas leases on 
some 36,000 acres of producing properties. Also has 745,000 
acres of undeveloped properties. Serves important marketing 
areas around Chicago, St. Louis and upper Mississippi Valley. 

Management: Experienced in its field. 

Financial Position: Strong. Working capital December 31, 
1943, $32.7 million; ratio, 5.5-to-1; cash and Governments, 
$94.5 million. Book value, $37.23 per share. 

wv. vidend Record: No payment 1932-1933; resumed in 1934. 
Paid $1 year-end in 1942, 1943 and 1944. 

Outlook: . Expansion of lubricant production and ownership 
of tank cars and pipe lines are factors in offsetting higher 
costs. Company should be able to maintain good earnings 
in the postwar years. 

Comment: Stock is a good income producer. 


EARNINGS, DIVIDEND RECORD AND PRICE RANGE OF CAPITAL STOCK: 


Year’s 

Qu. ended: Mar.31 June 30 Sept. 30 Total Dividends Price Range 
eee $0.51 $0.79 $0.96 $0.3 $2.57 $1.15 30%—17% 
cir 0. 1.00 0.81 0:39 2.86 1.50 35%—14 

0.31 0.25 D0.25 0.56 0.60 225% —12% 
DO0.02 0.36 0.26 0.83 1.43 0.60 18 —11% 
RE 0.78 0.39 0.24 0.19 1.60 0.80 17%—11% 
0.28 0.67 0.96 0.71 2.62 1.15 T%—13 

0.90 0.70 0.98 0.71 3.29 1.40 19%4—12% 
0.61 1.04 0.95 0.94 3.53 1.40 305—18% 
0.77 1.02 0.95 1.40 +28%—23% 


* After inventory adjustments equal to 27 certs a share. +To November 15. 
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EARNINGS REPORTS 


EARNED PER SHARE 
ON COMMON STOCK: 


1944 1943 
9 Months to September 30 


American Bosch ............se00. $1.81 $1.16 
American Cyanamid 1.34 1,44 
American Eneaustic Tiling........ DO.05 DO. 22 
American — 1.16 1.44 
American Viscose 1.27 1.86 
Atlantic Gulf & ‘West Indies S/S.. 5.20 11.30 
Bigelow-Sanford Carpet .......... 1,90 0.39 
Braniff TT 0.64 0.48 
Manufacturing...... 0.78 0.54 
Callahan Zine-Lead .............. 0.004 0.02 
Certain-teed Products ............ 0.31 0.26 
Chicago Mill & 2.24 2.32 
Childs 1.68 0.91 
Chrysler Corp. 4.21 3.91 
Coca-Cola ........ 4.40 4.53 
Commercial Cred 2.19 2.43 
Consolidated rim Industries. ..... 0.35 0.22 
Container Corporation ............ 2.11 1.75 
Copper Range Company......... 1.33 
Creameries of America 1.74 1.58 
Doehler Die Casting 3.20 3.48 
Electrolux Corp, .......-. 0.25 @ O11 
Evans Products .......... 1.29 1.84 
Falconbridge Nickel Mines........ 0.19 0.09 
General Time Instruments. ....... 1.81 1.26 
Grocery Store Products 1.84 0.83 
Haloid Company 1.24 1.26 
Harbor Plywood 0.82 
Interchemical Corporation ......... 1.54 1.79 
McQuay-Norris Mfg. ............. 1.38 sees 
Maracaibo Oil Exploration 0.11 0.06 
Maytag. 0.11 0.12 
Midland Steel Products............ 2.04 1.61 
Monsanto Chemical ............... 2.32 2.77 
New Bedford Rayon............... b0.49 b1.20 
New Jersey 2.04 2.30 
North American Car..........+... 1.43 2.92 
42 20.68 
bD3.21 bD2. 
1.82 1.60 
1.09 0.85 
0.58 
0.22 0.20 
Paramount Pictures .............. .83 3.11 
Penna. Central Airlines. . 0.70 0.54 
Pennsylvania Glass Sand. 0.93 1.10 
Peoples Drug Stores..... 1.36 1.35 
Pittston 1.18 1.15 
Prosperity Company ............-. 1.17 0.52 
Quaker State Oil Refg............. 0.90 0.88 
Radio Corporation 0.31 0.36 
Republic Petroleum 0.29 0.27 
Sharp & Dohme............. 0.87 0.99 
Siscoe Gold Mines 0.042 0.045 
Socony-Vacuum Oil 1.28 
Southeastern Lines..... 5.93 6.35 
Standard Oil (Ohio).............. 5.63 4.07 
Standard Steel Spring............. 0.68 1.20 
Sylvania Industrial Corp........... 161 1.72 
Timken Roller Bearing............ 1.99 2.03 
United Air Lines 6 3.23 2.20 
United Biscuit 1.73 1.73 
United-Carr Fastener 1.85 1.87 
U. 8. Gypsum 2.32 2.89 
v. ck Lines 0.75 0.68 
Universal Consolidated Oil. 1.40 0.81 
Walworth Company ........ 0.89 1.30 
White Sewing Machine 0.34 D0.58 
Wilcox Oil Company.............. 0.84 0.70 
Universal-Cyclops Steel ........... 1.34 1.64 
Vulean Detinning ................ 7.89 8.43 
Youngstown Sheet & Tube......... 2.77 3.51 
3 Months to September 30 
Archer-Daniels-Midland .......... 1.04 1.56 
Hancock Oil (Calif.).............. 2.61 1.12 
Iehn & Fink Products............ C.1 0.24 
Smith (L. C.) & Corona Typewriter 0.82 0.77 
American Forging & Socket 1.08 0.732 
Kelsey-Hayes Wheel ......... “s b3.14 b3.27 
Ogilvie Flour Mills.......... ie 1.53 1.44 
0.25 0.25 
Wright-Hargreaves Mines ........ 0.27 0.37 
6 Months to Aurcust 26 
Collins & Aikman................ 1.50 
12 Months to July 31 
Burtinies 1.70 1.38 
28 bee to July 31 
Billings & Spencer............... 1.08 
6 Month to July 
Kresge Dept. Stores.............. 0.3 0.23 
12 Month to 4 
Baker 1,38 
Pacific Coyle Navigation.......... 0.03 0.04 
© ss... 1.53 1.69 
6 var to June 30 
Callite Tungsten ................- 0.17 
Giddings & Lewis Machine Tool. . 2.18 
Tumman Aircraft .............+. 1019 3.34 
12 Months toe April 30 
Calorizing Company .............. 0.01 0.58 
Interstate Aircraft & Engineering. . 5.75 1.08 


*—16 weeks to October 16. 
D—Deficit. 


a—Class A. b—Class B. 


Profit By These 


INVESTMENT 
FACTS 


je aa should realize that your in- 
vestment success depends upon 
your having continuous knowledge 
of security values. You must avoid 
the hit-or-miss plan (so common 
with many investors) of buying 
stocks or bonds on “red hot tips” 
for quick profits. Have as your ob- 
jective the building up of a well 
balanced list of sound, diversified 
stocks and bonds that possess 
more than average attractiveness 
from the standpoint of steady income, 
safety and long-term market appreci- 
ation. 


E sure to recognize that the 

average investor is wholly un- 
equipped, by training and experience, 
to plan and develop a program along 
the latter lines unless he has access 
to adequate investment information 
and advice essential to making intelli- 
gent decisions. And remember that 
your most important decision lies in 
the matter of selecting the organiza- 
tion that will help you to know and 
select outstanding security values 
which are suitable for your invest- 
ment objective. 


Keep Well Informed About 
Investments—At Small Cost 


FINANCIAL WORLD’S complete service for genuine investors, 
for only $15 a year, is composed of these three parts, each sup- — 


plementing the other : 


1. An authoritative weekly-magazine (52 copies each year) that since 1902 
has done notable work in helping thousands of people each year to obtain 


more satisfactory investment results. 


2. A pocket manual that will enable you to check up on your stocks each 
month. Besides giving our individual ratings as to the quality of 1,600 
listed stocks, it contains such essential facts as capitalization, sores 
and dividend records, working capital condition (on the N. Y. S. 
issues ) and much. other data needed to determine readily the value Ms a 
security. You will receive a revised issue of this manual about the 


middle of each month. 


ad 


Our Investment Advice Privilege that gives the subscriber an opportunity 


to secure, every month if desired, our opinions on securities, simply by 
writing us (as per rules) for advice as to whether to buy, sell or hold 


specific listed securities. 


Be Wise—Mail This Coupon Before January Ist. 


FINANCIAL WORLD 
86 Trinity Place, New York 6; Ru ¥. 


—each month for entire year; 


(d) Privilege of obtaining advice by letter, as 


ible income tax expense. 


For the enclosed $15 please enter my order for: 

(a) Survey of my 20 LISTED securities (sheet attached) ; 

(b) Next 52 weekly issues of FINANCIAL WORLD; 

(c) “INDEPENDENT APPRAISALS OF LISTED STOCKS” 


Note—What you pay us for a subscription (or ef A is ‘aduie- 


LOCAL ADDRESS. 


STAT 


N. 22 


Extra Value Offers 


“Stock Facto- 
Price alone $3.85. 


here (ane add $2.98) for 
large book 
graphs’’. 


© Check here (and add 50 cents) 
for ‘‘104 Premier Peace Stocks 
With Revised Stock ~Facto- 
graphs’’. Price alone $1. 


Oo here add 50 
ow es Year Record of 
Stocks’. Price 


(ust off the press.) 


Cheek 


here (and add $1) for 
Bond Guide. 


Price alone $2. 


(© Cheek here if you wish to sub- 
scribe for only 6 months. 
Remit $7.50. 


NOVEMBER 22, 1944 
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Shell Union Oil Cerporation 


Data revised to November 15, 1944 


ineorporated: Delaware, 1922. office: 
50 West 50th St. New York 20, N. Y. An- in! 


nual meeting Third Thursday wt April. 
Number of stockholders (December 31, 1943): | 
common, 15,724. 


Capitalization: Long term debt. .$94,135,000 
*Capital common stock EARNED PER SHARE 


$2 


owned by Royal Dutch-Shell 1936 °37 "38 ‘39 “40 “42 1943 
terests. 


Business: The American unit of the Royal Dutch-Shell 
group, and an important domestic oil factor, distributing prod- 
ucts in most states and in Canada. Butadiene, toluene chemical 
products and aviation gasoline capacity have been greatly ex- 
panded in recent years and company also operates chemical 
plants for the Government. 

Management: Experienced and conservative. 

Financial Position: Strong. Working capital December 31, 
1943, $90.2 million; ratio, 1.9-to-1; cash and marketable securi- 
ties, $86.2 million. Book value of stock, $18.89 per share. 

Dividend Record: Regular payments on common 1922-30; 
omitted 1931-35, resumed in 1936. 

Outlook: Butadiene, aviation fuel, toluene and other war 
production more than offset curtailment in civilian use of 
gasoline and other products. For the duration earnings should 
be well sustained. Postwar prospects are good. 

Comment: Stock normally sells at relatively high ratio to 
reported earnings, reflecting company’s ultra-conservative ac- 
counting policies. 


& Price Range (SUO) 


B88 


EARNINGS, DIVIDEND RECORD AND PRICE RANGE OF COMMON: 


Year's 

Qu. ended Mar. 81 June30 Sept. 30 Dec.31 Total Dividends Price 
$0.32 $0.51 $0.43 $1.35 $0.25 28%—15 
Fa 6.24 0.33 0.54 0.33 1.44 1.00 84%—14% 
0.18 0.19 0.23 0.09 0.70 0.70 18%:—10 
1939........ 0.0007 0.09 0.31 0.36 0.76 0.50 17%— 9% 
0.37 0.28 0.21 0.19 1.05 0.75 13%— 7% 
| Sees 0.24 0.32 0.51 0.26 1.33 1.00 16%—10% 
Sitiesses 0.86 6.20 0.85 0.38 1.29 1.00 18%—10% 
es 0.39 0.41 0.58 0.44 1.82 1,25 29 — 
0.51 0.57 0.60 *0.50 *28%—20 

~#Excludes profit on sale of investment equal to 22 cents per share. {To November 15. 


The Timken-Detroit Axle Company 


Data revised to November 15, 1944 sgamnin & Price Range (TDXx) 
Incorporated: 1909, Ohio. Office: 100-400 | 40 
Clark Ave., Detroit 32, Mich. 0 30 
Clark. 
HK of stockholders (December $1, 1943) : 10 
Capitali lization: Long term . .$6,500 0 iscal year ends June 30 $6 
Capital stock ($10 par)......... $4 
*Sold to two insurance companies in Sep- $ 
tember. 1942. 


Business: A leading manufacturer of axles and transmis 
sions; normally an important producer of boilers, oil burners, 
oil hot water heaters, andgair-conditioning units. Non-auto- 
motive lines comprise about 30% of peacetime business. 

Management: Experienced and capable. 

Financial Position: Fair. Net working capital June 30, 1944, 
$23.3 million; ratio, 1.9-to-1; cash, $13 million; U. S. Govern- 
ment securities, $1.1 million. Book value of capital stock, 
$24.86 a share. 

Dividend Record: Varying disbursements on common since 
incorporation, except for 1922-25 and 1932-35. 

Outlook: Company is a major producer of parts for military 
vehicles; postwar business will again depend largely upon 
volume of truck production and secular growth in oil burner 
division. 

Comment: 
cycle equities. 


Stock is normally among the better business 


EARNINGS, DIVIDEND RECORD AND PRICE RANGE OF CAPITAL STOCK: 


Half year period Year's -———Calendar Year——_, 
ended: Dec. 8 June 30 Total Dividends Price hue 
1986...... $1.19 $0.88 $2.07 $1.50 28%— 8 
0.81 0.81 1,12 0.50 19%4— 8 
0.39 0.99 1.38 2.00 25 
1989... 1.63 2.06 3.69 3.25 34 18 
2.99 2.26 5.25 8.25 34 
2.79 2.39 5.18 2. 34% 
2.55 2.40 4.95 *1.50 *33% 


Note: Fiscal year changed in 1940 to end June 30. *To November 15. 


Walworth Company 


Southern Pacific Company 


barnings & Price Range (SX) 
Data revised to November 15, 1944 4 
treorporated : Kentucky. Office: 65 [39 
Market Street, San Francisco, Cal. Annual 15 PRICE RANGE 
meeting: Second Wednesday in May at ry 
Spring Station, Ky. Number of stockholders 
(December $1. 1948): 39,976. EARNED PER SHARE 10l: 
Long debt. .$658,262 
tal stock (no par)........- 
1936 "38 “39 “40 ‘42 1943 


Business: The largest transportation company in the U. S. 
Total operated lines approximate 13,100 miles and extend from 
New Orleans to Los Angeles and up the Pacific Coast to Port- 
land, Oregon. The controlled “Cotton Belt” extends the system 
from Texas to Mississippi gateways at Memphis and St. Louis. 
Also has investments in steamships, oil, timber, coal, buses, etc. 

Management: Principal officers with company about 34 years. 

Financial Position: Fair. Working capital December 31, 
1943, $98.7 million; ratio, 1.4-to-1; cash, $65.7 million. Book 
value of capital stock $169.56 per share. 

Dividend Record: A $6 annual rate maintained from 1907 to 
the end of 1931. Subsequent payments 1932, and 1942-44. 

Outlook: Large volume of war traffic will continue until 
after Pacific campaign. Growth of territory served and com- 
pany’s sharp debt reductions are favorable longer term factors. 

Comment: While still considerable distance from pre-de- 
pression quality, status of the shares has greatly improved 
in recent years. 


EARNINGS, DIVIDEND RECORD AND PRICE RANGE OF CAPITAL STOCK: 


Years to Dec. 31: 1986 1937 19388 1939 1940 1941 1942 1943 1944 
Warned per share.... $1.68 $2.47 $9.21 $21.29 $15.48 *$7.05 
Dividends paid..... cod None None None 1.00 2.00 12.50 
aun $5% 14% 18% 30% 


*8 months ended August 31. tTo November 15. 


Data revised to November 15, 1944 Earnings & Price Range (WW) 
incorporated: 1872, Massachusetts, succeeding | 20 


compa . Office: 60 East 15 
ork, N. Y. meet- 110 
March. 5 
of stockholders (December 81 i942) : 


ing: Third Wednesday in 
ferred, 4,058; common, 1 0 


e cum. ee 
Common stock (no par).. on . 1,358,758 shs DEFICIT PER SHARE $1 


1936 ‘37 ‘38 "39 “41 ‘42 1 


*Callable at $10 per share. 


Business: Second largest manufacturer of valves and pipe 
fittings of iron, brass and steel, and of pipe and pipe tools. 
Also was engaged in the jobbing of plumbing and heating 
materials. Activities now concentrated mainly on war work. 

Management: Experienced. 

Financial Position: Satisfactory. Working capital December 
31, 1943, $7.4 million; ratio, 1.7-to-1; cash, $2,898,416. Book 
value of stock, $7.15 per share. 

Dividend Record: Preferred arrears cleared in 1940; regular 
payments since. Common payments, 1918-21, 1923-31, 1937 and 
1941 to date. 

Outlook: Earnings from war orders have far exceeded those 
of normal years. Deferred civilian demand will aid in early 
postwar sales volume, but long term outlook is less certain. 

Comment: Both preferred and common are cyclical specula- 
tions. 


EARNINGS, DIVIDEND RECORD AND PRICE RANGE OF COMMON: 


Year’s 

Qu. ended: Mar. 31 June 30 Sept. 30 Dec. 31 Total Dividends Price 
1936 $0.01 $0.05 $0.14 $0.20 $0.40 None 
0.42 0.37 0. 0.06 1.03 *$0.25 
1938;:....... .29 D0.389 D0.18 D0.13 D0.99 None 
D0.04 DO0.08 0.07 0.17 0.12 None 
1948. .ccccee 0.04 0.09 0.22 0.55 0.80 None 
0.31 0.35 0.29 0.50 1.45 0.25 
0.22 0.21 1.48 0.50 
1943... 0.34 0.41 1.62 0.60 
0.34 0.29 0.26 70.30 

*Optional; 25 cents paid in cash, or 80 cents par value of new preferred stock; sls 
paid 70 cents a share in par value of new preferred. tTo November 15. *No& 


available. 
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DIVIDENDS 


DECLARED 


Company 


Associates -20c .. Dee. 
Packers Assn.... Dec. 15 
Allen Industries, Inc.... .. Dec. 4 
Aluminum Industries .. --.15e Q 15 
Amalgamated Blectric .........300 .. Jan.2/45 
Amer. Invest. Co. of TlL....0+.15¢ Q Dec. 
Anheuser-Busch Dec. 8 
Archer-Daniels-Mi 
Arden Farms Co. $3 pf........75¢ Q Dec. 1 
Artloom Q Dec. 1 

ntic 

Dec. 12 
-. Dec. 20 
Bigelow-Sanford Carpet .......50c .. Dec. 1 
Do 6% Dec. 1 
Brown Shoe CO... Dec. 1 
$1.25 Q Jan.2/45 

45c .. Nov. 29 
Dee. 1 
Nov. 28 

f. Electric Power 54% % 
Cana 

Carman -- Dec 
50e Q Dec. 1 
, Carolina Tel. & Tel... .$2 Q Dec. 19 
Carthage Mills 6% pf. 1.50 
Do 6% pf. -60c Jan. 2/45 
Canadian Celanese Ltd.........25¢ Q Dec, 31 
DO E Dec, 31 
Do 7% Dt. Dh..eseecseeeee81.75 Q Dec. 31 
Celanese Corp. of .. Dec. $1 
Do $4.75 Q Jan.2/45 
Do 7% 2nd Df.....cseee--$1.75 Q Jan.2/45 
Central Steel & Wire.........15¢ .. Dec, 12 
Chambersburg Eng. Co.. 25c .. Nov. 10 
Chicago Towel $2 .. Dec 5 
uIpment .«. os 

i125 Dec. 15 
Coca-Cola CO. 200 .. Dec. 15 

Coca-Cola International.....$13.10 .. Dec. 15 
Do Clase A. Dec. 15 
Collins & Aikinan 5% pf....$1.25 Q Dec. 1 
Columbia Baking .............75¢ .. Dec, 15 
Columbian Ca: 
Community Public Service.....50¢ Q Dec. 15 
Congoleum-Nairn .............20€ .. Dec, 15 
Cok Paint & Varnish.. --200 Q Nov. 30 
Do $6 Bh. 
Copperweld Steel ..........+..200 .. Dec, 10 
Do 5% Df. c Dec. 10 
Cons, Gas Utilities...........10¢ .. Dec. 11 
S Dec. 20 
Do 5% Df...ccveeecesseee-Sl.25 Q Dec, 15 
Croft Brewing Co..............50 .. Dec. 1 
Crown Cork & s Deo. 20 
Crucible Steel Dec. 22 
Do 5% Q Des, 15 
Dictaphone Corp. .............75¢ .. Dec 1 
Eastern 8.8. Lines............25¢ .. Dec. 12 
Electric Auto-Lite ............ Dec. 20 
Electric Household Util........15¢ .. Jan,2/45 
El Paso Natl. Gas 7% pf....$1.75 Q Dec. 1 
Fajardo Sugar of Porto Rico...50¢ Q Dec. 1 
Fanny Farmer Candy........37%c Q Dec. 15 
DO Des. 15 
Fansteel Metallurgical ........25¢ .. Dec. 15 
Firestone Tire ubber...... 50c .. Dee. 11 
Ford Motor of Canada ‘‘B’....25¢c Q Dec. 15 
De “Ar -.25¢ Q Dee. 15 
Fruehauf Trailer . --40c .. Dec. 1 
Do 1%% pf..... Q Dec 1 
Gen’l Bronze .... Deo, 
Goodrich (B. F.) Co.. -50c .. Dec. 12 
Do $5 p6...cdescve $1.25 Q Dec. 28 
Gt. Atl. & Pac. Tea Co........$1 .. Dec. 1 

0 1% $1.75 Q Dec. 1 

Gt. Western Sugar............ 40c .. Jan.2/45 

Do dood E Dee. 11 
Haverty Furniture ............25¢ Q Nov. 25 
Hewitt Rubber ...............25¢ Q Dec, 15 
Hudson Bay Mng. & Smelt.....$1 .. Dec. 21 
Hutchinson Sugar .........-..45¢ .. Dee. 15 
Imperial Oil Ltd..............25¢ 8 Dee. 1 
Indiana Steel Products........25¢ .. Dec. 1 
Do Dec. 1 
Interlake Iron Dee. 8 

1 Business Machines..... $1.50 Q Dec. 9 
Interstate Hosiery Mills.......25¢ Q Dec. 15 
Jones & Laughlin Steel........50¢ .. Jan.6/45 

Do 5% pf. Q Jan.2/45 
Do 5% -$1.25 Q Jan.2/45 
Katz Drug $4.50 pf........$1.12 7s 
Kaufman Dept. Stores.........25¢ Dec. 15 
King-Seeley 200 Dec. 8 
Kleinert (I. B.) Rubber Co....30e .. Dec. 12 
Kress (8. H.) & Co...........40¢ .. Dee. 14 
Lamson & Sessions............20¢ .. Dec. 15 
Lincoln Stores ...............80¢ @ Dec. 1 

law Groceri Dec. 1 
Lone Star Gas...........0....80¢ Y Dee. 11 


Nov. 


BS S38 


to 


16 


Pe- Pay- 

Company Rate riod able 
Lunkenheimer Co. ............50¢ .. Nov. 15 
MacLaren Pwr. & Paper......25¢ ., Nov. 30 
Mahon (R. C.)......... «. Dec. 8 
Merchants & Miners Transp.... -. Dec. 28 
Metal Textile $3.25 pt. pref..81%4c Dec. 1 
Middle West Corp............- Dec. 20 
Midwest Oil Co. 8% pf.........4¢ 8 Dec. 15 

Do 8% E Dec. 15 
Minneapolis-Honeywell ....... -- Dec. 9 

Do Q Dec. 1 
Mission Corporation ........:. -- Dec. 22 
Mojud Hosiery -- De. 

ech Y Dec. 5 
Murphy (G. C.) @o....: Q Dec. 1 
Muskegon Piston Ring -- Dec. 16 
National Folding Box. «- Nov. 15 

+, 
National Radiator ............15¢ Q Dec. 21 

ebras. ower Dec. 

Do 6% pf....... ead as 
Newberry (J. J.) Co.@.. Q Dec. 22 
Newmont Mining ....... -- Dec. 15 

ewport Electric oe Dee 
Noranda Mines, .$1 Dec. 15 
Norwich Pharmacal Co.........15¢ .. Dec. 11 
Oklahoma Gas & Elec. 7% 
Paauhau Sugar ........ -25¢ .. Dec. 5 
Pacific Western Oil... -50¢ .. Dec. 15 
Paramount Pictures .. -..506 Dec. 29 
Parker Rust-Proof ... --37%e .. Dec. 1 

TH DE. Dec. 1 
Permutit Co. Q Dec, 22 
Pfaudler Co. 6% pf.........$1.50 Q Dec. 1 
Pfizer (Chas.) & Co...........35¢ Q Dee. 5 

Philco -» Dec. 12 
Pittsburgh & Lake Erie R.R.$2.50 .. Dec. 15 
Pitts., Youngstown 

Ry. 7% of.. --$1.75 Dec. 1 
Pure Oil ..... Dec. ll 

Do 6% pf.. $1. Q Jan.2/45 

Do 5% $1.25 Q Jan.2/ 
Reliance Insurance Co, of Phila.30c S Dec. 15 

Richfield Oil Corp.............60¢ .. Dec. 18 
G 8c .. Dec. 15 

200 Q Dec, 
Dec. 1 

pf. B.........$1.87 Jan.2/45 

Do 7% pf. C.........4.2.-$1.75 Q Jan.2/45 

Do 6%% pf. D.........$1.62% Q Jan.2/45 
Simon (Wm.) Brewery.........2¢ Q Nov. 3 
Simonds Saw & Steel.. 60c .. Dec. 1 
Skilsaw, Inc. ...... -25¢ Q Dec. 12 
Solar Mfg. “ 20c .. Dec. 12 
Southland Royalty . --20c .. Dec. 15 

d Oil 0). --$1 .. Dee. 15 

Do 5% $1.25 Q Jan.15/45 

Do 4%% Df.........++--$1.06% Q Jan.15/45 
Stedman Bros., Ltd............25¢ Q Jan.2/45 

Sunshine Mining .............10e Q Dec. 23 
‘Tennessee ..25¢ .. Dec. 15 
Thompsen Produc’ -$1, Dec. 15 

Do 5% pf. Dec. 15 
Timken Roller Bearing........50c .. Dec. 5 
Transwestern Oil .. Dec. 3 
Underwood Elliott Fisher.......$1 Y Dec. 8 
United Aircraft ............$1.50 .. Dec. 15 
United Amusem B...50¢ .. Noy. 30 

U. 8. Rub 15 

Do 8% pf....... -- Dec 15 
Universal Winding ............$2 ..Mar.15/45 
Virginia Ry. ..........+...62%ce Q Dec. 21 
Waco Ai Dec. 16 
Western Auto Supply (Mo.)...25¢ Q Dec. 
Western Steel Products, Ltd.... oo Bt 
Will & Baumer Candle........10¢ .. Nov. 1 

Wilson-Jones Co. ..........62%e Y Nov. 
Wisconsin Elec. Pwr........... 15e .. . Dee. 

BM Q Jan.81/45 

Do 4%% of............$1.18% Q Dee. 
Woodley Petroleum ......... -.10¢e Q Dec. 28 
York Corporation ...... ..Jan.15/45 
Young (L. A.) Spring & Wire. Dec. 15 
Youngstown Steel Door..... +3.25e .. Dee. 15 

Accumulations 
Amer. Cities Pwr. & Lt. 

68%c .. Jan.2/45 
American Woolen 7% pf....... Q Dec. 1 
Central Ill. Public Serv. 

Globe & Rutgers Fire 5 

$5 2nd pf....... Dea 
Green Mountain Power $6 

«. Deo. 1 
Midland Oil $2 pref...........25¢ .. Dec. 15 

Stock 
Int’l| Business Machines......5% ..Jan.29/45 


Y—Indicates year-end dividend. 
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INTERESTING 


FREE 


YOURS ror 


Upon request on your letterhead, and 

thout obligation, any of the booklets 
below will be sent direct from the firm 
by whom issued. Please print or type 
name and complete address (zone num- 
ber, if any). 


FREE BOOKLETS DEPARTMENT* 


FINANCIAL WORLD 


86 Trin Place, New York 6, au. Y. 


EDUCATION FOR A POSTWAR WORLD 
A provocative analysis of the economic problems 
of today and tomorrow, and a presentation of 
etheir logical remedy. 


ODD LOT TRADING 

An interesting booklet which explains the advan- 
tages of odd lot trading for both large and smal! 
investor. Offered by N.Y.S.E. member firm. 


A BOND INVESTMENT—PLUS 

Description of an unusual fund, holding a managed 
portfolio of selected medium and lower grade 
bonds, which provides an opportunity for profit 
as well as stable income, Offered by a leading 
underwriter of registered open and investment 
company securities. 


SIMPLIFYING TAX RECORDS 

Research Institute of America has assembled « 
complete series of work sheets and guide to assist 
the average investor in computing capital gains 
and losses for tax purposes. Copies are free to 
those writing on their business ead. 


NEW INVESTORS HANDBOOK 

Explains opening an account, what to expect o} 
your broker, lists commission rates, taxes, and 
other data—just published by large investment firm. 


“REGULAR” INCOME FROM SECURITIES 
A comprehensive folder giving a program for 
obtaining a regular monthly income from a port- 
folio of seasoned securities, prepared by a leading 
N.Y.S.E., member firm. 


SAFETY FIRST—INCOME SECOND 
Descsiption of an insured investment medium o! 
unquestioned safety, affording a protected yield of 
3 per cent. Available in full paid certificates that 
will solve both ordinary and unusual investment 
problems. : 


50-YEAR DIVIDEND PAYERS 

A list of twenty-seven common stocks, upon 
which consecutive dividends have been paid for 
fifty years or more, has just been published by 
a leading N. Y. Stock Exchange firm. Yields 
ranging up to 8 per cent are included. 


ARMY SCRAPBOOKS 

Descriptive leaflet of giant size albums, made 
originally for U.S. Army Air Force, that may now 
be purchased by civilians at fraction of origina) 
value—also small size scrapbook. 


OPENING AN ACCOUNT 
Helpful hints on trade procedure and practices in 
this 24-page booklet, offered by a member firm of 
the New York Stock Exchange. 


ACCURATE TOUCH TYPEWRITING 


18-page booklet for any one who wishes to learn to 
write by touch. Also for secretaries who wish to 
increase their speed and accuracy. Please write 
on business letterhead. 


SOUTHERN PACIFIC CO. 


DIVIDEND NO. 108 

A_ QUARTERLY DIVIDEND of Seventy-five cents 
($.75) per share on the Common Stock of this Company 
has been declared payable at the Treasurer's Office, No. 
165 Broadway, New York 6, N. ¥., on Tuesday, Decem- 
ber 19, 1944, to stockholders of record at three o'clock 
P. M.; on Monday, November 27, 1944. The stock trans- 
fer books will not be closed for the payment of thie 


dividend. 
J. A. SIMPSON, Treasurer. 
New York, N. Y., November 16, 1944. 
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Pe- - Hidrs. of 
: Agricultural Ins. (Watertown)..75¢ Q Jan.2/45 Dec. 15 Nov. 4 a 
Nov. 30 Nov, 29 7 
Nov, 24 
Nov. 22 Nov. 24 oy 
| Nov, Nov. 13 
ov. 
ov. 
Nov. 
‘ov. 
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is- Nov. Nov. : 
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Federal Reserve Reports Nowe | INDEX OF INDUSTRIAL PRODUCTION 
Member Banks, 101 Cities (000,000 omitted) Compiled monthly by the Federal Reserve Board 
Total Commercial Loans ...... 6,287 6247 6,451 55590100 
Total Brokers’ Loans ......... 1,682 1,806 1,601 280 
Other Loans for Securities..... 3,270 3,318 3,431 
U. S. Govt. Securities Held...... 39,467 39,656 37,732 260 
Investments Except Govt. Bonds.. 2,864 2,887 2,836 
Total Net Demand Deposits...... 37,627 37,587 32,039 240 
Total Time Deposits ............ 7,589 7,556 5,999 
Nov. 8 Nov. Now 
Monetary Factors 000,000 omitted) 
Total Reserves (F. R. System)... $18,799 $18,805 ,233 200 
Rativ to Notes and Deposits...... 56.0% 512% 670% 
Federal Reserve Note Circulation. 21,015 20,823 15,918 180 
Reserve Credit Outstanding...... 18,655 18,265 10,231 
Total Money in Circulation...... 24,674 24,409 19,514 160 
Brokers’ Loans (N. Y. C.)....... 1.338 1,409 1,233 
New Financing (domestic bonds) . sede 225.6 13.7 oad 
{Electrical Output (K.W.H.).... 4,397. 4,355. 4,483 
§Steel Operations (% of Cap.)... 96.0 96.3 97.8 
Total Car Loadings (Cars)..... 839,489 893,333 847,633 100 J 
*+Crude Oil Output (bbls.)...... 4,727 4,720 4,436 al 
Motor Fuel Stocks (bbls.)...... 78,091 278,409 68,344 80 
¢Gas & Fuel Oil Stocks (bbls.).. 145,295 143,782 136,998 
60 1996 1937 1938 19391940 1941 1942 July Aug. Sept Oc Nov. Det 
{Bank Clearings, New York City. $6,622 $5,145 $4,606 = 
{Bank Clearings, Ooutside N.Y.C. 5,074 4,680 4,444 Price Indicators 1943 
+*Bitum. Coal Output (tons)..... 1,992 2,025 510 Nev.6 
{Building Permits .............. x70.5  yl233 43.3 pa steel ) 
ndex Figures ye, No. 2, Western, per bushel. A, 4 4 
Nov.10 Wheat, No. 2 red, per bushel.... 1.8734 —«:1.87 1.79%, 
248.3 2248.4 2443 of Freight Car Loadings (Cars) 
{Domestic Farm Products Index. 124.0 123.3 14,337 14,150 
tIndustrial Raw Materials Index. 114.0 113.5 112.1 Forest Products ............se-. 44,100 45,107 
# Retail Stores Sales 6eoneececceepe 214 2207 202 Grains and Grain Products 2 Tp) ,644 55,721 
*Daily average. {000 omitted. §As of beginning of the fol- Merchandise and L.C.L. ......... 108,918 110,003 
lowing week. {000,000 omitted. #1935-39 average equals 100. Vn cant 63,250 67,490 
$1926 level equals 100. xSeptember. yAugust. zRevised. Miscellaneous .........sc0csss08 411 '826 419 "350 
Daily Dow-Jones Averages for Stocks and Bonds—Closing Prices 
—CLOSING Vol. of Sales ARACTER OF TRADING——————-_ Average Value of 
30 6 N.Y.S.E. Issues No.of No.of No.Un- New New 40 
1944 Industrials RRs Utilities Stocks Shares Traded Advances Highs Lows Bonds -YS.E. 
Nov. 9.. 147.75 42.20 25.61 53.38 851,100 869 439 207 223 5 3 102.78 $10,236,100 Nov. } 
10.. 148.08 42.37 25.61 53.51 1,120,620 927 525 205 197 69 3 102.89 10,069,900 10 
EXCHANGE CLOSED 1! 
13.. 146.97 41.87 25.34 63.03 917,760 916 171 549 196 47 4 102.85 7,503,700 1! 
14.. 145.60 41.30 25.19 52.50 1.100.980 943 111 693 139 23 5 102.70 7,887,000 14 
15.. 145.64 41.30 25.13 52.50 818,310 870 304 324 242 19 6 102.71 7,302,000 15 
The Most Active Stocks—Week Ended November 14, 1944 
Stock: Traded Nov.6 Nov.14 Change Shares ores Net 
Shares r——Closing—, Net Stock: Traded ov. 6 ov.14 Change 
Commonweath & Southern.. my 000 % —% Columbia Gas & Electric.... 41, 434 4 — 4 
United Corporation ........ 80.100 1% 1% —% Chicago & No. Western Ry. 39,700 29% 28% —l 
Beech Aircraft ............. 76,500 %{+ OL Aviation Corporation ...... 39,600 5 45% — 
Boeing Airplane ........... 74,800 1534 17 +1% Pennsylvania Railroad ..... 37,800 31 31% + 4 
Curtiss-Wright ............. 69,700 6% 6% +% Southern Pacific ........... 35,000 30% 30% —H 
New York Central R.R. .-.. 66,700 183% 18% + &% Gulf, Mobile & Ohio R.R.... 33,900 12 13% +19 
Socony-Vacuum Oil ... . . 65,700 13 13% +% North American Aviation.. 33,800 11 11% + 4 
Texas Pacific Land Trusi... 46,600 1534 15% —% American Water Works ... 32,000 8% 7% —h 
Graham-Paige Motors .... 45,300 5% 5% —¥y Engineers Public Service .. 31,200 14% 13% abe 
International Tel. & Tel... 45,100 1634 16 —% Grumman Aircraft ......... 27% 27. 


y 
> 
> 
a 32 FINANCIAL WORLD 
4 


v. 


bank 


[" up to every one of us who burns 
coal to do all he can in conserving it. 


This is not because less coal. is being 
produced. Millions of tons more are be- 
ing mined this year than last. Mine own- 
ers and miners alike are doing a splendid 
job, And there are adequate rail facilities 
for bringing coal to your city. 


But, certain grades and sizes of coal 
are needed for war production. And, in 
addition, your local dealer is suffering 
‘rom a shortage in manpower, trucks.and 
‘ires. So be patient with him. Order. be- 


Save Coal— and Serve America 


\. J. O'BRIEN, INC. 
‘EW YORK, N. Y. 


saves heat! 


fore the bin is empty. And conserve coal. 


Little precautions can mean big sav- 
ings in coal used. If you burn bituminous 
coal, banking your fire at night with a 
small amount of fine coal, leaving some 
live coals uncovered, will help to con- 
serve coal and prevent wasteful rebuild- 
ing of fires. 


There are many other things you can 
do to save coal. “Winterize” your house. 
Close off unused rooms. Pull your shades 
and drapes at night. For other suggestions 
on conserving coal see your dealer. 


One of the biggest jobs of the C&O 
Lines is hauling coal from the mines 
along its routes, so we're in a position 
to understand the problem and to know 
how essential coal is these days. 


Chesapeake & Ohio Lines 
CHESAPEAKE AND OHIO RAILWAY 
NICKEL PLATE ROAD: 

PERB MARQUETTE RAILWAY 
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Durkee Famous Foods... 
cote 


pyeaees FAMOUS FOODS have grown up with America. As 
early as 1850, Mr. E. R. Durkee had an established business selling 
condiments and other foods to New York housewives. Then came 
the demand for a salad dressing—something zestful and tangy to liven 
the heavy meals of those days. Mr. and Mrs. Durkee mixed endless 
formulas; finally hit upon one that brought the first real salad 
condiment to the American table. 


It is anigne indeed; refreshingly different in taste, because of the 
blending of a number of spices and flavors in a vinegar mix in such 
a way that no single flavor predominates; then aging in wood under 
controlled conditions; next, working in pure, nutritious vegetable 
oils, ag English mustard; and finally storing to achieve the 
wond y smooth and distinctive Durkee flavor. 

Mrs. Lincoln stocked Durkee’s Famous Dressing in her White In millions of homes, public eating places, food 
‘House kitchen. For nearly 100 years it-has grown steadily in favor, manufacturing and qeennaing suas anon con- 
along with the wide variety of other Durkee Famous Foods shown tinent, Durkee products are used to make our daily 
above. Today, millions of pounds of Durkee food products are going meals richer in flavor, goodness and nourishmeny, 
to the ‘Allied Armed Forces and civilians in liberated countries. 

* * * 

Durkee Famous Foods is but one of the many diversified industries 
owned and operated by Glidden. Paints, metals, minerals, resins, 
foods—an amazing variety and quantity of raw materials and finished 
products made by Glidden are serving on the war fronts and at home. 
The Glidden Company, National Headquarters, Cleveland, Obio 
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-@ PRINCIPAL PRODUCTS OF THE GLIDDEN COMPANY Paint Division: SPRED, Jap-A-Lac, Ripolin, Spray-Day-Lite, Endurance House-Paint, Gliddenspar Varnist 
and a complete iine ot home and industrial paints. enameis and lacquers . . . Sey Bean Division: Alpha and Gamma Proteins; Lecithin; Soya Meal and Flour; [oy 
Fiakes; Soy Bean Oils; Poultry Dairy and Livestock Feeds . . . Durkee’s Famous Foods Division: Durkee’s Famous Cressing, Durkee’s Margarine, Durkee’s Shorter ing: 
Durkee's Cocoanut, Durkee’s . ices and Worcestershire Sauce . .. Chemical and Pigment Division: Titanium Dioxide, Lithopone, Cadmium Colors, Litharge, Red Lea; 
Euston White Lead .. . Metal$ efining Division: Powdered Iron, Powdered Copper, Cuprous Oxide; Powdered Lead, Battery Grid Metal, Wilkes Type Meta!..+ 

Nelio. .esin Division: Synthetic Rubber Compounds, Turpentine, Tars, Rosins, Soivents and other Naval Stores. 
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